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ED WRIGHT ONCE OWNED SAND KEY

s

ome people called Ed Wright a real
estate developer, but he preferred the
term “speculator.” A frugal bachelor,
he parlayed hundreds of abandoned parcels
of land all over Florida, by purchasing land
when other speculators were ignoring it.
During the 1950s and ‘60s, Wright owned
almost all of Sand Key. While he officially
lived in St. Petersburg, Wright had a beach
house on Sand Key where he frequently
stayed to escape his work and to relax.
.
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Inside, you will find articles and local
information about the nearby area
inside. We call it a Neighborhood
Newsletter because it is about your
neighborhood. It is mailed to the
entire Belleair Area - a total of about
8,000 households - six times a year.
Do you need another copy of this
newsletter. You may pick up additional
copies of this newsletter at all City
Halls, Panara Bread, UPS Store and
the Belleair Market. Call 430-8300 if
you need more than a few.
We hope you enjoyed our newsletter.
We want your input. Did you like
this issue? What suggestions do you
have for future articles? Call or email
us with your comments, or take our
online survey at beachnewsletters.com.
Thank you for reading,
Bob & Becky Griffin, 727-430-8300
bob@griffindirectories.com

SEE YOU AGAIN
IN APRIL

CITY OF BELLEAIR BLUFFS
www.belleairbluffs.org
2747 Sunset Blvd City Hall: 584-2151
Fire Dept:
587-6714
Sheriff:
582-6200
MAYOR - Chris Arbutine, Sr
COMMISSIONERS —
Joseph A. Barkley, III • Suzy Sofer
Jack Nazario • Taylour Shimkus
CITY OF BELLEAIR BEACH
www.cityofbelleairbeach.com
444 Causeway Blvd City Hall: 595-4646
Fire Dept:
595-1117
Sheriff:
582-6200
MAYOR - Leslie Notaro
COMMISSIONERS — Wanda Schwerer
Nicolas Pavouris, Vice Mayor • John
Pietrowski • Marv Behm • Glenn Gunn
Jody Shirley
TOWN OF BELLEAIR SHORE
www.belleairshore.com
1200 Gulf Blvd, Belleair Shore 593-9296
Fire Dept:
595-1117
Sheriff:
582-6200
Mayor: Robert E. Schmidt, Jr.
COMMISSIONERS — Ray Piscitelli
Dorothy Niewlarowski • Deborah
Roseman, Vice Mayor • Ray Piscitelli
Steve Bloom
TOWN OF BELLEAIR TownofBelleair.com
901 Ponce de Leon Blvd, Belleair 588-3769
Public Works: 		
588-3795
Police Dept: 		
588-3769
MAYOR - Gary H. Katica
COMMISSIONERS — Michael Wilkinson
Karla Rettstatt Deputy Mayor
Tom Shelly • Tom Kurey
CITY OF LARGO www.Largo.com
201 Highland Ave, Info:
587-6700
Fire Dept: 		
587-6714
Police:
586-7427
MAYOR - Woody Brown
VICE MAYOR - Curtis Holmes
COMMISSIONERS — Michael Smith
John Carroll • James Robinson
Samantha Fenger • Donna Holck

-----------------------------------------

SHERIFF NON-EMERGENCIES 582-6200
SHERIFF DISPATCH
582-6177
DUKE POWER
443-2641
SPECTRUM CABLE
329-5020

BELLEAIR REC CENTER
518-3728
BELLEAIR FINE ARTS SOCIETY 934-4304
BELLEAIR SOCIAL CLUB
585-9633
BELLEAIR BRIDGE GROUP 669-5283
BELLEAIR ROTARY CLUB
JoAnn Bruner
544-4433 X222
BELLEAIR WOMENS REPUBLICAN CLUB
President
595-1791
BELLEAIR BEACH ISLAND GARDEN CLUB
Marjorie Rose
238-8691
BELLEAIR GARDEN CLUB
Laura Katz, President
735-7574
BELLEAIR BEACH LADIES LUNCHEON CLUB
Lois O’Donnell
595-1349
BLUFFS BUSINESS ASSOCIATION
Bonnie Trembulak
686-8797
CLEARWATER GARDEN CLUB 316-5504
CLEARWATER SAILING
517-7776
------------------------------------------PINELLAS COUNTY INFO
464-3000
COMMISSION OFFICES
464-3377
Karen Seel
464-3278
STATE:
Senator Ed Hooper,
727-771-2102
Republican, District 16
3450 East Lake Road Ste 305, Palm Harbor
Hooper.Ed.web@flsenate.gov
Senator Jeff Brandes
727-395-2512
Republican, Dist. 24
3637 Fourth St. N., Ste 101 St. Pete
Brandes.Jeff.web@flsenate.gov
Representative Nick DiCeglie 727-588-7090
Republican, District 66
1940 West Bay Drive, Ste 4, Largo
nick.diceglie@myfloridahouse.gov
Governor Ron DeSantis
Ron.DeSantis@myflorida.com
FLORIDA UNITED STATES SENATORS:
Marco Rubio
202-224-3041
www.Rubio.Senate.gov
Rick Scott . . . . . . . . . . . 202-224-5274
www.RickScott.Senate.gov
AREA UNITED STATES REPRESENTATIVE:
Charlie Crist . . . . . . . . . . .202-225-5961
696 1st Ave N., Suite #203, St. Pete
www.Crist.House.Gov

CALENDAR OF UPCOMING EVENTS
FEBRUARY
Ground Hog Day 		
2
Super Bowl Sunday		
3
Chinese New Year 		
5-19
Florida State Fair 		
7-18
Rays Fan Fest 			
9
Sunday Concert in Belleair
10
Deadline to Register to Vote
12
Bluff’s Business Assn Mixer
14
Valentine’s Day			
14
Singles Awareness Day 		
15
Beach Art Center’s Venetian Fest
16
Winter Fest 			
16
Seminole Home Depot Chemical Disposal 16
Speaking of History Heritage Village 17
Presidents Day Public Schools Closed 18
Blast Friday Clearwater 		
22
Rays Spring Training Opens
22
McGough Park Snakes & More
23
Folk Festival Heritage Village
23
Phillies Spring Training Opens
23
Sea Blues Festival 		
23-24

MARCH
Sunday Concert in Belleair
3
Antique Alley Spring Market
3
Ash Wednesday			
6
Movies in The Park Largo		
8
Public Schools Closed		
8
Belleair Bluff’s Garage Sale
9
Reds, Whites and Bites 		
9
St Petersburg Grand Prix 		
8-10
Daylight Savings Time Begins
10
Pinellas Public Schools Spring Break 11-15
City Election Belleair Beach Only
12
Bluff’s Business Assn Mixer
14
Shamrock Run Largo		
15
Great American Clean Up
16
St Patrick’s Day			
17
Speaking of History Heritage Park 17
Spring Begins 			
20
Green Fest Indian Rocks Beach
23
Rotary Pancake Breakfast
23
Blast Friday Clearwater
29
Wine Walk 			
30
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ANOTHER YEAR, AND MORE CHALLENGES IN THE BUILDING INDUSTRY
By Tom Smith
Owner of GHD Construction Services
Hard to believe that 2019 is now here,
and Santa is back at the North Pole resting
up for next year. Spring is just around
the corner, and many families that come
through our model center each year have
now decided that it’s time to build their
dream home here along the Pinellas
beach communities. Again, new home
costs have increased due to inflation and
supply & demand, and unfortunately in
2019 it is predicted that another round of increases will take
place, now due to FEMA changes after Hurricane Michael. The
new federal regulations are not in place yet, so at least for this
season these costs will not affect new home pricing, but certainly
will for the following year.
After the devastating pictures that we all saw in Mexico Beach
after Michael, it only stands to reason that the building industry
cannot be allowed to construct homes using yesterday’s codes.
When the big one hits Pinellas, we will see the same devastation
from the existing homes built decades ago. It’s been 97 years
since a direct hit hurricane came ashore in Pinellas County, but
the odds are very probable of course. I hope to have 25 to 30
years left to chase my grandchildren around, and I hope that I
do not witness a Pinellas direct hit, but the odds are probably
going to catch up to us.
Specifically, the talk in the industry is that FEMA will enact even
stronger standards for homes, for new construction and major
remodeling. Some beach jurisdictions themselves are enacting
even more stringent codes than FEMA requires. The so called

“50% Rule” may become history, so remodeling homes using
this loophole may go the way of the dinosaurs. I can’t say I’m
against that, seeing that if/when the storm comes, those family
dollars now being spent for remodeling will be wasted as they
will then be required to start over with an elevated home, at
tomorrows costs.
It’s also predicted that this tourist season, a record number
of snowbirds will become homeowners along the beach
communities. I personally enjoy seeing the new homes being
constructed here by various builders in the many Pinellas
communities. And thankfully, these newly constructed homes will
weather the storm, being constructed under newer stricter codes
to protect the homeowners investment. Then too, these families
that are now constructing new homes will appreciate many years
of family enjoyment living in a new more modern home, as
well as the peace of mind knowing the security of a new home,
raised above the flood plain and constructed with today’s more
stringent standards.
GHD Coastal Homes, a division of GHD Construction Services,
Inc., is now offering very attractive townhouses within easy
walking distance, 1 block from the beach, from under $500,000.
Of course, each are constructed with today’s stringent Florida
Building Codes as well as elevated to FEMA required elevations.
Come by our “Key West” home for details.
GHD Construction Services, Inc. has constructed 6,500 homes since
1971, and announces our GHD Coastal Homes for the Pinellas
Beaches. Come visit our “Key West” Home at 239 144th Ave. N,
Madeira Beach. If you have any questions pertaining to new home
construction, feel free to come by the GHD model, call at (727) 9548345, or email to: tweisser@ghdcsi.com. Meanwhile, look us up on
our web site at www.GHDCoastalHomes.com.

Page 4

BELLEAIR AREA NEIGHBORHOOD NEWSLETTER

Did You Know

TOWN OF
BELLEAIR’S TEEN
COUNCIL The
Town of Belleair
couldn’t be more
proud of its teens!
In January, the
Belleair Teen
Council was
presented with two
trophies from the
Florida League
of Cities for winning two prestigious, state-wide 2018
competitions.
In March, the teens placed first in the League’s “Youth
Council Community Service Project Contest” for their
2017 Socksgiving charity project where they collected and
donated 683 pairs of socks for persons of all ages who
were in need in our local community.
Last fall, the Teen Council produced and submitted a video
titled #WeLoveBelleair for the League’s “Youth Council
Video Competition” and it was one of five contest winners.
Congratulations to this exemplary group of teenagers for
everything they’ve accomplished and everything they will.
CITY ELECTIONS There are municipal elections March
12th, but the only city receiving this newsletter that will have
one is Belleair Beach. Two people are running for Mayor,
incumbent Leslie Notaro and Joseph Manzo. Five people
are running for three Commissioner Seats: Incumbent
Todd Harper, Robyn Ache, Dave Gattis, Steve Marsh and
Rita Swope. The top three vote getters will win.
All the incumbent Commissioners up for reelection in
Belleair Shore, Belleair Bluffs and the Town of Belleair were
reelected unopposed.
CUPID’S UNDIE RUN Thousands of Tampa Bay
Runners will drop their pants for charity February 9th
and try to break a Guinness World Record for the largest
pantless run. Sponsored by MacDintons and Yard of Ale,
the approximately one mile Cupid’s Undie Run is for
Neurofibromatosis and the Children’s Tumor Association.
The run starts and ends at Yard of Ale (1st Avenue North),
and travels east toward The Vinoy and back. It will be
followed by a large block party with live music, beer and
food on 1st Avenue N., between 2nd and 3rd Streets.
Volunteers are also needed. E-mail Alicia@SunPubs.com
to help. Register at Cupids.org.
SNAKES AND
MORE McGough
Park is hosting
a special day
featuring snakes
and more. If
you or your kids
like snakes, this
event is for you.
It is Saturday,
February 23 1011am. The cost is
$3 per child.
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and More...

THE SUNKEN GARDENS
FLAMINGO FESTIVAL
Sunday, March 3, from noon
to 4pm, show your love of
flamingos
and
celebrate
Sunken Gardens’ young flock’s
birthday! Wear pink for $1 off
admission! Kids’ activities, face
painting, and live music are free
with garden admission. Beer/
Wine available for purchase.
Please call 727-551-3102 for
more information.
NEW TRAIL Portions of the
asphalt trail at McGough
Nature Park were closed for
two weeks for improvements.
2500 feet of the trail was covered with a recycled rubber
material that poured directly over the asphalt. The
$85,000 grant came from the County as a part of their
Deepwater Horizon oil spill settlement. The upgrades
will allow for a smoother surface for elderly patrons and
veterans from Bay Pines who participate in programs at
the park.
FOLK FAIR The annual and very popular Folk Festival will
be held at Heritage Village on Saturday, February 23, from
10am to 4pm. This is fun, all-day event includes food and
music. Visit all the old homes and enjoy a day in the Village,
located at 11909 125th Street North, in Largo. Call
582-2123 or visit PinellasCounty.org/Heritage for information.
HEALTH SCREENING To help build awareness of the
importance of heart health, BayCare Health System’s
community health screening team will offer free hearthealthy screenings, Tuesday, Feb. 26, 8 am to 2 pm at
Morton Plant Hospital in the Cheek-Powell Heart and
Vascular Pavilion, 455 Pinellas St., Clearwater.
The free screenings, which take about 15 minutes, include
blood pressure, body mass index (BMI), cholesterol and a
pre-screening for diabetes. If the pre-screening indicates
someone is at-risk for diabetes, an A1C test may be offered.
Screening results are provided and explained on site.
THE YEAR OF THE PIG
This year, Chinese New
Year begins on February
5th and ends February
19th. It is The Year of the
Pig. The Pig is the twelfth
of all the Chinese zodiac
animals. According to one
myth, the Jade Emperor
decided their order would
be determined by the order
in which they arrived to his
party. Pig was late because he overslept.
In Chinese culture, The Pig is associated with the Earthly
Branch and pigs are the symbol of wealth. Those born in
the Year of the Pig are said to have a beautiful personality
and are blessed with good fortune in life. The last year of
the Pig was 2007.
OUR NEXT ISSUE IS IN APRIL Read this issue, and
others, online at BeachNewsletters.com.
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LONGEVITY RISK IN RETIREMENT

by Ray Ferrara, ProVise Management Group

One of the greatest fears expressed by
many is the concern of outliving their money
in retirement. After all who wants to move in
with the kids, go back to work, or decrease
their standard of living? With improved
medical science and with better life styles,
many are easily living into the 90s and age
100 is not out of the question.
If you retire at age 65, then how long must your savings last?
The most common answer is “maybe to age 85.” According
to Social Security the median age to which a male age 65
will live is age 84, and for women it is even higher. When
we write a financial plan, we usually project at least to the
youngest spouse’s age at 95.
What are ways to protect against out living assets? First,
continue working. Each additional year of work, is one more
year of potential savings, one less year of spending from
the nest egg and one more year of potential growth. For
couples, having the larger earning spouse wait to begin
Social Security at age 70 (maximum benefit) can make a
lot of sense.
Next, pay off all debt before retiring. Assuming that goal has
been accomplished, then plow as much money as you can
into retirement plans and general savings, especially the last
five years leading into retirement.
If you no longer have a need for cash value life insurance
consider cashing in the policies and reinvesting into other
more productive investments, or possibly do a tax free
exchange to a low cost annuity. Choices range from those
which pay immediately, those which are deferred to a time
in the future (20 years from now), and/or those which are
investment oriented. Before doing so, however, consider
your current state of health, surrender charges, potential
taxes and other factors.
Health care and long term care costs are often
underestimated. Fidelity currently estimates that the average
retired couple will spend over $250,000 on health care.
Either due to mental or physical issues, many will spend
some amount of time in a long term care facility. Very few
people think about this issue in the retirement planning
process. Long term care insurance is not inexpensive, but
neither is the cost of a long term care facility.
Please call to take advantage of a complimentary discussion
regarding longevity risk and other retirement planning
matters.
V. Raymond Ferrara, CFP®, Chair and CEO
ProVise Management Group, LLC
611 Druid Rd E, Suite 105, Clearwater, FL 33756
727-441-9022, info@provise.com
The information herein is general and educational in nature
and should not be considered legal or tax advice. Tax laws and
regulations are complex and are subject to change.

Securities offered through Kestra Investment Services, LLC (Kestra IS), member
FINRA/SIPC. Investment advisory services may be offered through Kestra Advisory
Services, LLC (Kestra AS), an affiliate of Kestra IS, or Provise Management Group,
LLC. Kestra IS and Kestra AS are affiliated with Provise Management Group, LLC.
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ED WRIGHT WAS ONCE PINELLAS
COUNTY’S RICHEST MAN

n the late 1800s, Ed Wright was
born in Georgia; his family moved
to St. Petersburg at the turn of the
century, in 1900.
While attending St. Pete High, Wright
was a retail clerk at the Lewis Central
Avenue Grocery, owned by Ed Lewis,
a St. Petersburg pioneer and later city
councilman. Lewis saw Wright’s potential
and soon had him keeping the store’s
books and looking after Lewis’s personal
investments.
During WWI, Wright served as a
personnel officer clerk in a Washington
D.C. war production bureau, where he
entered Army Officer Candidate School.
After the war, he worked for General
Motors in export and installment sales
financing.
When he returned to St. Petersburg, he
found himself in the middle of the 192426 Florida’s Real Estate Boom. From
1923-1930, he was primarily a real
estate broker and began to amass his
fortune. The boom ended with the Great
Depression. People were rich one day
and poor the next.
Wright never lost faith in Florida, and it
certainly paid off. When the banks failed
in the ‘30s, he bought entire portfolios.
He also was able to help many bankrupt
municipalities. Eventually, he founded Ed
C. Wright & Company, a securities house
specializing in Florida Municipal Bonds.
By the 1950s, those municipalities and
banks were repaying their large debts to
his securities company. With the influx of
money, Wright began buying large tracks
of land - many from private owners - but
some at public auctions, too.
Wright also bought tax deeds, which
are sold when an owner cannot pay
their property taxes. Wright’s tax deeds
paid the taxes and became a lien on the
property. After a year or so, he would be
repaid with interest, or eventually acquire
the property for a dime-on-the-dollar.
That is how he acquired on Sand Key.
In the early 1900s, Sand Key was called
Dan’s Island since Dan Anderson was
the only one that lived there. Anderson
owned 100-acres at the northeast end of
the island where the Marriott Waterside
sits today.
When Anderson died in 1928, he willed
the property to his two sons. But after
World War II, they could not afford the
taxes and the property was acquired by
Ed Wright through a tax deed.
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Wright found the north
end of Sand Key a
place of solitude. He
built a beach house
on the Gulf side in
the middle of his two
miles of private beach.
In front of the beach
house, he built three
fishing piers (shown
in the photo on the
front page). They were
available to anyone
who wanted to fish.
“I met Ed Wright in the
1960s,” says Kathy
Mortensen,
former
Mayor
of
Belleair
Beach. “My girlfriends
and I used to go to Ed Wright with longtime assistant / girlfriend Ruth Kirby
Sand Key to enjoy the beach. There was A lifelong bachelor, Wright lived with
only one house located near the middle. his sister, Willie Pearl, in a modest St.
Petersburg home in a middle-class
Mr. Wright owned it.”
“One day he showed up driving his neighborhood at 2620 2nd Street North.
jeep,” Kathy recalls. “He was very nice He lived a simple life and shunned
to us girls. He even gave us the key to publicity, though his name appeared
his house and told us it was okay for us regularly in newspapers, because of his
to use it to shower and change clothes, large land purchases.
as long as we kept it clean and locked Shortly after his 77th birthday, Wright
fell down a flight of stairs and hit his
it up.”
At one point, Wright also owned the head; was hospitalized at St. Anthony’s
Belleview Biltmore Hotel and its Sand Hospital. He also had a bleeding ulcer
Key Cabana Club. He acquired them in and died on February 1, 1969 when he
1944 when owner Arnold Kirkeby died. suffered a heart attack. He was survived
Wright never opened the hotel and sold by his two sisters Willie Pearl, and Ruby
it to Bernie and Mary Powell in 1946, Belcher, and brother Alvah G. Wright.
He had a longtime assistant and girlfriend
immediately after WWII.
Wright kept the Belleview Biltmore’s Ruth Kirby, who was 21 years his minor.
Cabana Club property though, which at For years, they had planned to marry, but
the time was nothing more than a beach never did. The liquidation of the estate
area with a couple of shacks for storing including all his land holdings, which
chairs and umbrellas in the middle of would take years, was her responsibility.
When he died, Ed Wright held an
Sand Key, near Wright’s beach house.
In addition to Sand Key, Wright owned estimated 71,000 acres of Florida land.
land all over the county including - 58,000 of those acres were right here in
Tarpon Springs, St. Pete’s Gateway area, Pinellas County. He was one of the richest
half of Weedon Island, and most of men in Pinellas—maybe even Florida.
According to reports, he had amassed
Feather Sound.
over $50-million in real estate, municipal
From the Panhandle to the Florida Keys, bonds, and railroad stock.
Wright bought property: land in Coral
Gables, a mile of oceanfront property in The terms of his estate stipulated that
Key Largo, a mile of Gulf front in Cape for the rest of their lives, Willie Pearl
Sand Blas, several large tracks of land would receive $1,000 per month; his
in Central and North Florida. It was other sister and brother received $750 a
month. Other relatives received smaller
available at a good price, he bought it.
monthly payments.
In addition to land, Wright was the largest
stockholder in the Seaboard Coast Line The bulk of the estate was left to his
Railroad holding 51,133 shares valued longtime friend, Ruth Kirby…but we will
save that for part two of the story, next
at one time to be $2.2 million.
issue. f
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CATCH THE FERRY
Now
Boarding
by Dan L. Hummel
his convenient way to get between
two great cities is back for the
second time. The Cross Bay Ferry
returned in November and shuttles
passengers between Downtown Tampa
and Downtown St. Petersburg. Running
Tuesday through Sunday, the Ferry is
offering 16 round trips weekly through
April 30, 2019. A new feature of the
Ferry this year is the addition of late
evening trips so that patrons can enjoy
the amenities of both cities on the same
day, or take in an evening sporting event
or concert.
Once on board, you can skip the
traffic hassles and enjoy a beautiful
ride across Tampa Bay aboard the
spacious, comfortable Provincetown III.
With affordable fares and convenient
departures every day of the week except
Monday, it’s the perfect way to get to
your favorite destinations in Downtown
St. Pete and Tampa.
As soon as the service concludes
its season here, the 149-passenger
Provincetown III will return to Boston to
provide a similar summertime service
in the picturesque New England city.
The boat is owned by Bay State Cruise
Company in Boston, and operated by
Seattle-based HMS Ferries.
Funding for this second year was led
by St. Petersburg with all four previous
funding partners from the inaugural year
agreeing to provide financial resources
for a second six-month operation. The
cities of St. Petersburg and Tampa, as well
as Hillsborough and Pinellas counties,
each contributed $150,000 to support
the service, which is substantially less
than the first year due to the Ferry’s strong
ridership performance. The governments
each paid $350,000 for the 2016/2017
pilot program. In addition,

T

the Florida Department of Transportation
contributed $150,000 this season.
Under terms of the 2018-2019 contract,
the first $200,000 in revenue will
be split evenly with the four funding
governments. The next $200,000 goes
to HMS Ferries. After that, profits will
be split evenly between the member
governments and HMS.
Kevin Fisher, General Manager of the
Cross Bay Ferry, said, “Business during
our first full month of operation has
been extremely impressive with over
9,200 passengers traveling between the
two cities. That ridership number comes
very close to topping the best month
we have ever had in the Tampa Bay
Area.” According to Fisher, the inaugural
2016/2017 season can boast of moving
almost 41,000 passengers during the six
months of operation.
Ben Lee at the Schifino Lee Advertising
Agency who is charged with marketing
the Cross Bay Ferry stated that, “We
use community partnerships and social
media to advertise and market the Cross
Bay Ferry. Our community partners
include the City of St. Petersburg, Visit
St. Pete/Clearwater, Sparkman Wharf,
Tampa Bay Lightning and others. These
organizations share the Ferry’s news
and information on their social media
platforms, and it’s really working well.
Tickets sales are on pace to exceed our
initial season, which was considered a
big success.”
Both docking locations place patrons
near each city’s vibrant waterfronts
that offer beautiful scenic views. In
Tampa, the boat docks adjacent to the
Florida Aquarium where there are great
restaurants, museums, and extraordinary
entertainment. In St. Petersburg, the Ferry
docks near the Vinoy from a temporary
pier while the Downtown St. Petersburg

Pier is under reconstruction. However,
visitors will still find themselves within a
short walking distance of St. Petersburg’s
fresh markets and fabulous shopping.
Parking in St. Petersburg during the
pier’s reconstruction is free at the Sun
Dial Garage at 117 2nd Street North
with proof of a Ferry ticket. There is also
non-metered parking available along
5th Avenue North.
The vessel is fully equipped with a café
serving coffees, pastries, snacks, wine,
beer and cocktails. Riders will be able to
enjoy their food or drink while taking in
the breathtaking views.
The Cross Bay Ferry also encourages
bike transit and happily provides space
aboard for bikes. For capacity reasons,
the vessel can accommodate up to 30
bicycles at a time, and there is no charge
to carry on bikes.
This service has been a real passion of St.
Petersburg Mayor Rick Kriseman who told
the Downtown News Magazine that, “The
Cross Bay Ferry started as an idea, not
as a single solution to our transportation
issues in Tampa Bay, but as one part of a
larger strategy. The success of our pilot
program was built on the partnership
of four partner governments. Working
together, we proved that the service is a
viable option for travelers between Tampa
and St. Pete. Now in our second year,
we’re already seeing promising signs of
success. I have continued high hopes for
the Cross Bay Ferry, for our ability to work
closely with our partner governments on
new, innovative transportation projects,
and to find solutions to the transportation
challenges facing the Tampa Bay region.”
So give this exciting new Cross Bay Ferry
a try soon. After all, with its new and
improved schedule, you will be sure to
know when your ship is coming in!
Find more information at
thecrossbayferry.com f

BELLEAIR AREA NEIGHBORHOOD NEWSLETTER

Page 9

Page 10

BELLEAIR AREA NEIGHBORHOOD NEWSLETTER

LET’S TALK!

By Nurse Ruth
Years ago (and I’m not talking about the
Jurassic period), on the day of admission
it was protocol to collaborate with social
services on discharge planning. Today,
protocol is still the same; discharge
plans for a patient start on the day of
admission. However, because of the
influence of the health insurance industry,
the patients are discharged earlier. In
many cases, although they are medically
stabilized, they’re still not able to care for
themselves. So, my friends, please note:
each family needs to actively participate
in the discharge plans of their loved ones.
1. Safety First: You should realize that the home environment
prior to the illness/hospitalization may no longer be sufficient
or safe upon discharge. The patient may need a short term
admission to a rehab facility prior to going home. The hospital
is required to make this referral and it is the individual’s choice
where they go.
2. Entitlement: Upon returning home, your family member
may be entitled to home care. It requires a physician’s order
for physical therapy, occupational therapy and skilled nursing.
Also, in the discharge orders should be any durable medical
equipment needed in the home. Nutritional counseling is also
covered under Medicare and can be ordered by your physician.
This is very important for patients with diabetes or kidney disease.
However, depending on medical insurance, this can vary.
3. Plan: Upon discharge to the home you should have: any
new medication prescriptions, diet change information, activity
restrictions, information on follow up doctor appointments, and
home health referrals, when appropriate.
4. Knowledge: You should also have received, or had explained
to you, the present medical status of your family member and
ongoing treatment that may be necessary. Also, you should be
given names of any specialists needed for the care of the patient.
It is important that the family be involved and included in the
discharge planning of your loved one. You can also request a
care plan meeting with Case Management to discuss short and
long term goals.
Discharge planning is a collaborative effort by the health care
team. It should include the patient and his/her family. Active
participation by your primary care physician and nurse is
important for a smooth transition home.
If you have a concern, viewpoint or comment with regard to this
subject matter, Let’s Talk!
Ruth Fanovich, RN, LHRM, is the owner of Care Placement Home Health
Agency, Inc. and RMF Care Management, Inc. CarePlacementHH.com.

CONFERENCE ON WORLD AFFAIRS
The eyes of the world will be on St Petersburg the week of
February 12-15. The now annual Conference of World Affairs
will hold many seminars and presentations at USF/St. Pete and
other venues around the city.
It kicks off with an Opening Presentation at the Palladium
Theatre, Tuesday, February 12 at 5pm.
Many panels with distinguished diplomats, military, and
academic experts will discuss critical international issues of the
day. The public is encouraged to attend but seating may be
limited.
Visit StPetersburgConferenceOnWorldAffairs.com or
WorldAffairsConference.com.
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SAVE OUR COTTAGES:
ARTISTS WITH A CAUSE

The Plein Aire Cottage Artists have added another
accomplishment to their long list of artistic works… they are
now “movie stars!”
The debut of the documentary short “Save Our Cottages:
Artists with a Cause” at the Central Park Performing Arts
Center on November 18th was a huge hit. The first show sold
out quickly and the second showing that night had only a
few empty seats in the theatre to see the new documentary
about the IRB artists’ work ...and the preservation movement
it created.
More than 600 people turned out to be the first to see the film,
produced by the Emmy Award winning documentary team of
Lynn Marvin Dingfelder and Larry Wiezycki, the owners of
Creative on Main Street, in Tampa.
Lynn & Larry spent two years
following and filming Mary
Rose Holmes, Helen Tilston
and Violetta Chandler to
countless locations, including
Provence, France, the home
of the impressionists. The
film crew also interviewed
more than 70 people (you
may have been one of them
or know someone who was)
to capture the beach cottage
memories and history.
Emmy Award winning
Archived photos, unique family Cinematographer/ Editor Larry
films and historic newspaper Wiezycki and Producer/ Writer
headlines complimented the Lynn Marvin Dingfelder from
production.
Creative on Main Street
Dingfelder is currently in talks
with WEDU/ PBS about broadcasting “Save Our Cottages” in
the Spring of 2019 and has been asked to submit the work to
several film festivals… including the Gasparilla International
Film Festival (GIFF) and HotDocs in Toronto, Canada. “We are
very excited about entering the film festival world” Dingfelder
said “ and we are so grateful to the St Pete/Clearwater Film
Commission, the Tampa Bay Film Commission for helping
underwrite this production, as well as local businesses, A2K,
the IRB Homeowners Association, the dedicated IRB Documentary
Finance Committee
(Amy Steinkellner,
Patricia ‘Tricia’
Priest, Julie
Folden, Terry
Hamilton Wollin,
Carole Sivyer,
Daryl Frahn, Mary
Rose Holmes and
Mary Wilkerson)
as well as
individual support
all making this
film possible.”
“Save Our Cottages” Documentary
Dingfelder hopes
Finance Committee
others will be
inspired by the Cottage Artists and use their success story as a
template to save something thats unique and special in their
community. “We are proud to have saved the memories of
IRB’s historic beach cottages and to shine a well deserved
light on these exceptionally talented women.”
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PELICAN
GOLF
COURSE
Construction,
including
demolition,
has been
ongoing for
21 months.
Now, the
course is
almost ready
and it should
reopen this
spring. The fairways and greens are almost ready for
play, but the clubhouse is still under construction.
“We do not want to open the golf course for play until
everything is just right,” says the new Golf Club Manager,
Lee McKay. “We expect it will be very soon though—
probably later in February.”
The new clubhouse and dining rooms have a ways to go
and will probably be ready in April or May.
“The Grill, Pro Shop and main Clubhouse are progressing
on schedule,” says Johnny Patronis, Supervisor for Triton
Building Group LLC.
Owned by the Doyle family, who are Belleair residents, the
Club
is now private; memberships are by invitation only.
		
NEW OFFICE OPENING THIS MONTH The Biltmore
Group International Real Estate announced they have
secured a Belleair location for their third Pinellas County
office, due to open in February. Located at 784 Indian
Rocks Road, this office will serve Belleair Bluffs, Belleair,
and Belleair Beach. The Biltmore Group currently has two
other locations – Countryside in North Pinellas, and Indian
Rocks Beach located on Gulf Blvd. They are opening four
additional Pinellas locations, serving the luxury real estate
market that they specialize in.
“As a full-service, luxury real estate brokerage, The Biltmore
Group consists of highly skilled individuals sharing one
idea: we can do things better. Shunning traditional real
estate models, our agents share their knowledge, contacts
and expertise, ensuring our clients better representation
and a true competitive edge,” stated founder Jim Mayes.
photo by Belleair Images
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BB&T
BANK
CLOSED
The
BB&T
bank
branch
at 401
Indian
Rocks
Road
North
closed
at the
end of November. The land is owned by The Seminole
Companies, next door. Call Joe Ritter at 331-8443 if you are
interested in the building or lot.
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MUNCHIES HELPS
BEACHES
FOOD
PANTRY
Many
Beaches Food Pantry
clients’ have pets. Their
pets need food, too.
Munchies Natural Pet
Foods store in Belleair
Bluffs helps feed them.
Whenever they have
pet food they cannot
sell to the public,
due to damaged or
open containers, or
discontinued products,
they donate it to the Beaches Food Pantry located in Indian Rocks.
Kudos to Munchies. Find them in the Belleair Bluffs Shopping
Center, east of Panera Bread.
VACASA AQUIRES THREE PALMS While the company
owning Three Palms Vacation Rentals has changed, the people
haven’t. VaCasa, a full-service vacation rental management
company, purchased the Indian Rocks Vacation Rental Company
in November. VaCasa is “the largest full-service vacation rental
company in North America, with more than 11,000 vacation
rentals in its portfolio and teams in 23 states and in 16 countries,”
they say. Their partnerships include leading channels such as
Airbnb, Booking, HomeAway and Expedia. Based in Portland,
VaCasa was founded in 2009 and has over 2,500 employees.
Now they have added the management of approximately 50
more area vacation rentals. Find information on VaCasa at
www.VaCasa.com or call the local office at 596-0109 and ask
for Angela.
BIG MAN’S
HAULING
OPENS Big
Man’s Moving
Company
owners Josh
and Brooke
Anderson, are
finishing their
second year
in business.
During
the
completion
of over 1000
moves, their
customers
consistently
requested hauling and junk removal services. Conscious of
the cleanliness of their moving trucks, the couple opted to refer
this business elsewhere. Why would any professional moving
company place “junk” in the same vehicle as customers’
household valuables? After 2 years of deliberations, Big
Man’s Moving found a solution and proudly announces their
Big Man’s Hauling and Junk Removal, dedicated to removing
or donating unwanted items such as furniture, appliances,
and construction debris from your home or business.
Open 7 days/week, options include self service (they supply
the dump trailer and you fill it) or full service (they supply
the dump trailer and the labor). For a free estimate, visit
Bigmanshauling.com or call 727-772-3458
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SEMINOLE COMPANIES 10 YEARS IN BELLEAIR
BLUFFS The Seminole Companies, located under the big
oak tree, across the street from Belleair Market, opened in
January 16, 2009.
Most people do not know them or what they do. The
Seminole Companies is a privately held group of interrelated
financial services entities. They focus on originating debt
and equity investments for renewable energy and multifamily real estate projects nationwide. Seminole specializes
in debt financing and acts as the money partner for $4 to
$20 million project based equity transactions.
Sixteen of their twenty-two employees work in Belleair
Bluffs. They are located at 455 Indian Rocks Road N.
Learn more at SeminoleFinancialServices.com.
STARLITE IN JOHN’S PASS Starlite Cruises is adding
a new dinner cruise ship in John’s Pass Village called The
Calypso Breeze. Starlite Cruises owner Phil Henderson, a
resident of Belleair Beach, already operates dinner cruises
originating in the Clearwater Beach Marina and St Pete
Beach’s Corey Causeway.
NOW IN THE PLAZA Sue
Melendy, Owner-Broker,
opened a new real estate
office in the Bluffs. A single
mother of five, her youngest
son Ryan (13) still lives at
home and her 22-year-old
daughter Nicole works with
her in the office. Very active
in the community, Sue most
recently worked for the
Martinis and Matisse
fund-raiser, is a member of
the CCW Council of Catholic
Woman at St. Brendan’s
church, and was a sponsor
and participant in January’s
Susan and daughter
fashion show at the Belleair
Country Club. She has plans Nicole at Martinis Matisse
to start hosting lunch and
learn seminars and coffee chats to share her insights
and information with the community and will be posting
events dates on her website.
Stop by the office at The Plaza in Suite #12 and say hello
when she is hosting during the BBA’s March Wine Walk.
MORE NEWS WANTED If you have news for this column,
we want to know. E-mail Bob@GriffinDirectories.com, or
call 430-8300.
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CHOCOLATE INSTEAD
OF FLOWERS? Valentine
Day is right around the
corner. Flowers are nice,
but may in short supply this
year. Anyway, chocolates
might be better, and you
are in luck. Internationally
renowned chocolate
designer, William Dean
Chocolates, is located right
here in Belleair Bluffs. They
have hundreds of ideas for
Valentines, but remember their gift boxes always sell out before
February 14. Drop by the store at at 2810 West Bay Blvd in
the Belleair Bluffs Shopping Center or visit their Web site at
WilliamDeanChocolates.com for some shopping ideas.
MOVED Premier/Sotherby’s International Real Estate
relocated their 321 Indian Rocks Road office to South Ft.
Harrison in Clearwater, near Christino’s Pizza.
WHERE IS JOHN GLUFF? “No, I
haven’t dropped off the face of the Earth,
I have moved,” he told us.
Many snowbirds were disappointed to
find Gluff’s Barbershop, formerly located
in The Plaza next to E & E Stakeout in
Belleair Bluffs, gone and didn’t realize he
relocated just three miles away, in North
Largo.
“I have been a barber for 25 years, the
last five were in Belleair Bluffs. Whether
you are a snowbird, a previous customer,
or a new customer looking for a barber,
come and see me at my new location 1207 North Clearwater Largo Road in
North Largo. I am in the same building as Ted’s Luncheonette,
on the northwest corner of Rosery and Clearwater Largo Road.
Call me at 432-8787 for an appointment or directions.”
PIE FACTORY Just because the holidays are behind us doesn’t
mean we don’t still need some sweets. Why not try something
different; maybe Carrot Cake? It goes with any occasion. The
Pie Factory has them in three sizes: small, medium and large,
starting at $15. They also cater and sell pies and cakes wholesale
to dozens of area restaurants. Visit PiesFlorida.com or call 5931884. You can find them at 12777 Walsingham Road, in Largo.
ST
PETE’S
OLD
POLICE
DEPARTMENT
SITE
DEVELOPMENT The City of St. Petersburg is requesting
proposals to develop the old police department building
located at 1300 1st Avenue N. The department will be
moving into its new headquarters at 1301 1 Avenue N. The
old two acre site is in the middle of the city’s Edge District and
is appraised at $6.6 million. The City prefers a mixed-use
project with affordable mixed-income housing, office space,
a park or maybe a hotel.
SPRING EVENT AT THE ALLEY Belleair Bluff’s The Alley
is gearing up for their Spring Artisans and Antiques In Bloom
Market - A Home and Garden Event Showcasing the local Alley
Shops and over 40 vendors and artisans. Plan to enjoy the day,
while you stroll The Alley on Sunday March 3rd, 10-4.
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MILE MARKERS 15 YEARS LATER
By Bob Griffin, Publisher
ave you ever noticed the signs
up along Gulf Blvd with fish and
numbers on them? They are Mile
Markers and literally are place one mile
apart.
Where did these come from? I am proud
to say that I was the person who pushed
for the idea in 1998, but they would
not have happened without the help of
many people in many organizations.
In the late 1990s, our company had
publications in the Florida Keys, where
they have FDOT supplied mile markers
(MM) from MM-106 in Key Largo to
MM-0 in Key West. All the businesses,
hotels and restaurants refer to their
location by Mile Marker. In fact, their
address and their MM correspond, such
as, address 106125 Overseas Hwy was
MM 106.1 which is in Key Largo.
I thought - what a wonderful idea –
that would work on our beaches, and
be helpful since our addresses are not
sequential. What we call Gulf Boulevard
is approximately 25 miles long,
beginning in South Pass-A-Grille and
ending in Clearwater Beach near the
Carlouel subdivision. Some of the road
has a different name; it starts as PassA-Grille Way, becomes Gulf Blvd., then
Blind Pass Road, back to Gulf Blvd., until
in Clearwater it is then South Gulfview
Blvd. and finally ends at Mandalay
Avenue.
I created a mile marker prototype with a
special “sunburst” graphic and number
in it and took my idea to several local
Chamber of Commences. They said,
“Great idea, but we do not control
the streets or their signage.” Then, I
suggested it to several City Managers.
They too said, “Great idea, but we do
not control Gulf Blvd. or its signage, you
have to talk to Florida Department of

H

Mile Marker Prototype

Transportation (FDOT). They control all
of that.”
Off to FDOT’s Tampa office I went,
and they said, “NO WAY!” Then they
explained that even if it was approved it
would be those little green mile marker
signs you see on the highways and
interstates – just like the Florida Keys.
A regional manager for FDOT told me
to write it up and he would deliver it at
the statewide committee’s next quarterly
meeting. About 2000, I wrote it up
and he presented it at their September
meeting. Much to his surprise, they
approved it. Not only for Pinellas, but for
any tourist town with a relatively straight
road like Gulf Blvd.
The approval presented a new problem.
FDOT did not have any money for the
project; it was not in their budget.
I estimated $5,000 would buy 50
signs and poles, so I began asking for
donations — a sort of an “Adopt a Sign”
campaign.
Enter County Commissioner Karen Seel.
Then, as today, she was Chairperson of
the Board of County Commissioners.
When she heard I was having a funding
problem, she offered to help. The County
was just starting the “2001 Gulf Blvd
Beautification Project” and she thought
the Mile Marker project could be part of
it - and would pay for it.
There were many meetings, which
included PSTA who was rolling out the
Beach Trolley system with a series of
bus-stop signs. It was proposed that the
MMs be at every bus-stop, but that idea
was dropped for a variety of reasons.
Clearwater Beach artist Silas Beach
created the fish graphic with the MM
number added below. On July 8, 2003,
the MM plan was officially adopted by
the Board of County Commissioners
and the fish design was approved.
The streets were measured and marked.
There were to be two signs per mile,
one facing in each direction - 50
signs. Additional signs and posts were
to be posted at intersection such as
Walsingham Road (16-17) and the
Roundabout (23-24) in Clearwater
Beach advising drivers about the
direction of the mile markers.
They put the signs and posts out for bid.
The cost turned out to be more than I
had estimated - about three times more
- $18,000.
On January 13, 2004, (fifteen years ago)
the County Commissioners signed the
resolution and signs started to appear
along the beach.
The County also produced a tourism

brochure showing the location of each
sign. We started adding the MMs to our
advertiser’s ad. I printed a large easy to
read map showing major landmark’s
MM, such as Corey Avenue (4.2), John’s
Pass Village (8.0), Walsingham Bridge
(16.5), Pier 60 (23.5) and others.
About 18 months later, the County
returned and added half-mile-markers
to further help tourists and bus drivers.
This was another 50+ signs, boosting
costs to $24,800.
Overall, there are 102 signs and posts,
plus an additional seven at major
intersections. Each costs about $390.
“This was a project that Bob Griffin
brought to the County - using the Key
West model for providing mile markers
on Gulf Boulevard,” says Commissioner
Karen Seel. “Bob was very instrumental
in advocating for this idea - to bring a
unique vibe to our beach communities
and showcase our assets to our citizens
and our tourists. I took this idea to our
local transportation board - now named
- Forward Pinellas. Brian Smith, the
former director, put the plan in action
and Silas Dent was the artist by default
for his wonderful fish design. It was a
crazy idea but what a great outcome - it
has provided great identity for our beach
communities and all the businesses.
Wow!”
I am proud to have been a part of
a project like this and pleased it is
still here 15 years later. Big thanks to
Commissioner Karen Seel and artist
Silas Beach for their contributions, as
well as County employees Brian Smith,
Gina Harvey and Sandra Koebel for
making it happen.
Hopefully, everyone uses them when on
the beach. f

HAPPY 15TH BIRTHDAY
MILE MARKERS.
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THE TOWN OF BELLEAIR’S NEW POLICE CHIEF IS RICK DOYLE
“I interviewed several well-qualified candidates. Chief Doyle
was a stand out because of his leadership in the department,
even without rank; his philosophy on policing, his ability to
interact well with the public and his strong business acumen,”
says JP Murphy, City Manager. “I think he is doing a great
job so far and is really making improvements in the area of
code enforcement, and we’re seeing decreases in vehicle
burglaries around town likely due to some patrol changes
as well as residents remembering to LOOK, LIGHT, LOCK.”
Doyle, originally from Scranton, Pennsylvania, has been in
law enforcement for many years, as has members of his
family. One of five kids, three are in law enforcement. One
brother served in the CIA, another is a Lieutenant in the
Fairfax County Virginia Police Department.
Doyle almost headed in another direction - after finishing a
graduate degree, he considered law school. His first job was
as a social worker; then he worked with large companies
with HMO’s and health care. “It was a desk job,” Doyle
explains. “I was flying all over the country and moving my
family here and there.”
“I realized I really wanted to get into law enforcement, like
my brothers,” Doyle states. His first job was in Forsyth county,
Georgia, near Atlanta as a patrol officer. “I liked it. No more
desk job.” he says.
But healthcare pulled him back into the business world—this
time in St Petersburg as a Vice President for Humana Health.
While there, he helped create the “Heroes of the St Pete Police”
honoring officers who had died in service. Humana donated
the seed money to help build the non-profit organization,
which includes a large statue in Demin’s Landing.
Doyle didn’t really find satisfied in the corporate world
and soon took a patrol officer job with the Belleair Police

Department.
After
five
years, he was recruited to be
the Director of Operations
back in Forsyth.
Four years later, Belleair
Police Chief Sohl convinced
him to return to Belleair
as a Patrol Officer and the
Lead code enforcement
officer. Two years later - late
last year - Chief Sohl retired
and Doyle was promoted to
Police Chief.
Chief Doyle was sworn in
November 19, 2018. He
oversees eighteen officers
(some are part-time) and
four administrative assistants (two are part-time.) The police
staff is an average of 23-years’ experience and is comprised
of law enforcement professionals from many large agencies.
The department has a $1.7 million budget.
“Rick is terrific,” says Mayor Gary Katica. “He is just like
Chief Sohl…and he was the best. Chief Doyle is a really
good guy and has associated himself with a lot of good
people. We look forward to working together.”
“I love this town and its people,” Doyle says. “This is a real
community town with fantastic people. I enjoy meeting and
talking with our residents; anyone can stop me on the street
or come to my office to talk.”
Chief Doyle lives near Belleair Bluffs, Harbor Hills, with his
wife and two dogs.
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WINTERFEST IS BACK
Calvary Episcopal Church is planning a full day of family
fun at the 13th Annual Winterfest on the Rocks, Saturday,
February 17th from 10am to 4 pm.
The Clearwater High Marine ROTC Color Guard kicks off the
shopping at Arts and Crafts booths, Patriotic Pet Parade, Silent
Auction, and enjoy the sounds of Scottish Bag Pipers, a Steel
Band, Jazz Band and Dulcimer Players. Add to this the Church
Ladies’ Bake Sale and fun kid’s activities -- two blocks of 1st
Street bustling with over 50 vendors!
Top all this with a raffle for a new Elle Coast 12 ft. Angler
Kayak, Pelican Paddle, Anchor kit and Cooler, also a Livery
Sport Life Jacket from all from Watersports West, Largo.
Munch as you go on treats from Guppy’s Restaurant and Slyce
Pizza. This is in addition to hot dogs, pulled pork sandwiches
and popcorn. Beverages include beer, wine, soda and coffee.
For the popular Patriotic Pet Parade, which begins at Noon,
pet owners dress their pets in red, white and blue. Registration
begins at 10am, no entry fee, and there will be prizes.
Call 727-595-2374 for additional information or visit https://
www.calvaryirb.org/winterfest.

2019 BEACH WALK/WALK

A Clearwater Beach tradition is ready to launch. Chapel-bythe-Sea and Religious Community Services (RCS) will kick off
the 10th Annual Beach Walk/Walk on Sat. February 2, 2019.
Chapel-by-the-Sea and RCS partner to raise funds to provide
food and services for the less fortunate residents in Pinellas
County. Last year the RCS Food Bank and The Haven for
Domestic Violence served over 165,000 needy people. Since
its inception in 2010, the Beach Walk/Walk has raised over
$100,000 in support of RCS’s activities.
The Palm Pavilion launches the event with registration at 7:30
am and the starting lineup at 8:30 am. A sumptuous pancake
breakfast provided by Clear Sky Café follows the race back at
the Chapel. Many local merchants and residents contribute to
the event as sponsors as well as donating to the Silent Auction.
The cost is $30 for pre-registered walkers, $10 for those ages
6-18. The family maximum is $75. You may
pre-register online at Chapel by the Sea or pick up a form
from the church. Contact Chapel-By-The-Sea, 727.446.0430
for information, or visit chapelbythesea.net.

LOCAL ARTIST CREATES
PET & ANIMAL PORTRAITS

Jean Francois Paris, local artist, is
being kept busy with his creation
of Pet Portraits for his clients across
the U.S. Born and raised in Paris,
France, Francois graduated with a
master’s degree in fine art from the
city’s University (Advanced School
of Applied Arts). He uses classical
oil and acrylic techniques as well
as Specialist Airbrush techniques he
mastered in Geneva, Switzerland for
his Pet & Animal Portraits. In each
painting he creates, Jean works to
capture the beauty and emotion of
the animal’s eyes. Each portrait is
an enjoyable challenge and journey from blank canvas to the
beloved pet. Pets and their owners have a special bond and
he strives to reflect that in his art. He is accepting commissions
for Pet Portraits and can be contacted at (615) 767-4273 and
parisartstudio@aol.com. His second passion is painting his
Imaginative Abstracts, some of which can be seen at www.
jeanfrancoisparis.com.
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THE GOAL AND CHALLENGE OF RECYCLING RIGHT
By Karen Williams Seel, Chair, Pinellas County Commission
Did you know that Pinellas County has been the State’s top
recycler for three years in a row? A lot of the credit goes
to our Waste-to-Energy plant which makes electricity by
burning garbage, reducing the volume by 90 percent. The
rest of the credit goes to you.
When you choose to recycle, re-use or re-purpose materials,
you are making a choice to protect our future by diverting
materials that would go into our landfill as ash after
burning. At this time, Pinellas County’s only landfill has a life
expectancy of about 84 years, or until the year 2103. The
more we divert from the landfill, the longer we can extend its
life and that’s where recycling comes in. And, that’s where
you come in.
Although we’ve gone to single-stream recycling in many
areas of Pinellas County to make it more convenient for
you, by doing so it’s made it more difficult for you to make
decisions about what is recyclable. Before, you would have a
bin for paper and you knew that only paper went into that bin.
The same goes for plastic, cans and glass. Now, everything
gets put in one bin and the one bin method seems to invite
the opportunity to do more harm than good, meaning more
isn’t necessarily better. Residents want to recycle everything,
but, unfortunately, everything can’t be recycled.
The recycling market has changed. Today, buyers of recycled
materials are demanding better materials and better means
clean. It must be empty, dry, free from grease and food
waste, and not in a bag. That means extra effort on your
part. But, it’s that extra effort that will get us more valuable
recyclable materials coming out of Pinellas County and less,
ultimately, going into our landfill.

So, what do you do with the rest? Re-use it,
re-purpose it, or toss it. One of the great
tools Pinellas County Solid Waste provides
is the A to Z Recycling and Disposal Guide.
You can look up an item by name and see
if it can be recycled. I recently had an old
propane tank that I was getting nervous
about and didn’t know how to dispose of it. I went to the A
to Z Guide and was provided multiple locations that would
take the tank for recycling. You can find the A to Z Guide by
visiting www.pinellascounty.org/solidwaste/getridofit.
You can also learn more about your recycling program’s
guidelines by resourcing Pinellas County’s 2019 Recycle
Guide at www.pinellascounty.org/solidwaste/recyclingdirectory. The Recycle Guide provides the perfect way to
understand all the do’s and don’ts of recycling in Pinellas
County, including a complete listing of recycling locations
and recycling programs with their contact information.
But, when it comes to the longevity of our landfill, reducing
your waste is key. Not everything that you use can be recycled
and remade. Think before you buy: buy less, and buy items
made from recycled materials.
If you’d like to learn more about the solid waste management
facility and recycling, contact Pinellas County Department
of Solid Waste for a free tour by emailing recycle@
pinellacounty.org. You can also register on Eventbrite.com
by searching “Pinellas County Solid Waste” or “free tour.”
In addition, Solid Waste is developing their 30-year master
plan and would love your involvement. Visit
pinellascounty.org/solidwaste/masterplan for information.
Here’s to recycling right for bright future!
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THE TRAVEL TRIBE ON THE MOVE - PART FOUR
Home for the Holidays, Then Back on the Road

By Cassie Berger, Belleair resident
27 hours of travel from Mumbai, India to Tampa, Florida.
We made it! We spent Thanksgiving with our family in the
local area and then hopped a jet to cross off some major
bucket list destinations. Only this time, it’s just the kids and I.
From the flatlands of Florida to the vast depths of the Grand
Canyon. What a wonder to see. Coated in a dust of snow,
the red rock beams beneath.
The canyon seems
to be a never
ending
abyss
going on as far as
the eyes can see.
It was a humbling
experience to be
a witness of its
beauty. Just south
of
the
Grand
Canyon, we spent
the next few days
in Sedona. Playing
around on Pink Jeep Tours, it is one of the most beautiful
towns I’ve ever seen. Nestled against protected land Sedona
is a small quiet city that draws people from around the world
to visit their vortex sights and take in the natural red rock
beauty that surrounds.
From Arizona to California, we left the desert for the city
of L.A. To DisneyLand we go! A bucketlist for all three of
us. Disneyland we found to be much smaller than Florida‘s
DisneyWorld but every bit as magical. Here you can walk

from nearby hotels directly
to the entrance of the two
parks. There’s also a lot of
the original rides that Disney
World no long has. A Disney
caramel apple to go and we
are on our way to country
number eighteen!
Mexico! Staying close to
Florida (where Tyler is) yet
still venturing to another
country, I chose Mexico.
I’ve always wanted to see
Chichen Itza and that was
the main purpose of this trip.
We took a 12 hour day tour from Cancun to Chichen Itza.
It was a long, hard, hot day exploring with the kids. But I
can not express how worth it it was. The magnitude and
precision of these ruins are incredible. After that, we had a
nice week of relaxation on the beach before flying back to
Florida for Christmas and New Years.
From Florida, Penelope and I took a girls trip to Savannah,
Georgia and stayed in the beautiful historic district. Daily
walks down the cobble stone streets, grabbing bites to eat
and playing in Forsyth Park filled our days.
Where are we off to next!?? January 27th, we left for
Switzerland!
Until next time! Happy Traveling from the Travel Tribe Family,
Cassandra, Tyler, Preston and Penelope
Keep up with us real time on Instagram @traveltribefamily
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SUSHI LOVERS:
CHARLIE IS BACK!
Veteran sushi chef Charlie
Lam opened Kaiko
Japanese Restaurant in
1996 in Countryside, on
the corner of Enterprise
and McMullen Booth, and
it was an instant hit!
During its tenure, readers of
Tampa Bay Magazine voted
Kaiko “Best Sushi Restaurant
in Tampa Bay,” 20 years in
a row!
After working 7 days a week
from 1996 to 2016 making
sushi at Kaiko, Charlie sold his restaurant and took a welldeserved vacation to Australia and the Far East.
Upon his return from his favorite place, Taiwan, Charlie
bought a large building at 1200 Cleveland Street on the
corner of Missouri Avenue in downtown Clearwater.
He lovingly renovated it and opened his new place aptly
named: Charlie’s Sushi and Japanese Restaurant.
Attention residents of Belleair, Sand Key, Clearwater Beach,
Island Estates, and downtown Clearwater! You now have a
local multi-award-winning, sushi restaurant where you can
dine-in or take-out the best sushi in Tampa Bay.
Charlie’s Sushi is located at 1200 Cleveland St at the corner
of Missouri Ave in downtown Clearwater. 727-351-7338.
CRABBY’S
DONATES
TO ST JUDES
CHILDREN’S
HOSPITAL This
fall, Crabby Bill’s
held numerous
fund-raisers to
reach their goal
of donating
$25,000 to the
hospital. They
hit their goal
just before the holidays. They plan to top their $25,000
donation in 2019.
AQUA PRIME CHANGES With the new ownership a
year and a half ago, there have been many upgrades
to the restaurant including new teal and cooper tones
inside and outside, new equipment and a beautiful glass
partisan enclosing the front bar area for private events or
a casual drink at the bar.
This past year, they rolled out a brand new menu with new
items throughout. Now, they are introducing new VP of
Hospitality, John Reynaud to the Aqua Prime Team,who
will work with Executive Chef Jason S. Vargo, Sous Chef
Luke Subramaniam and General Manger Johnny Morales.
Now open at 3pm daily, they offer a new fresh coastal
Happy Hour Menu from 3-5:30 daily with build your
hand held plates, along with a fresh seafood catch and a
grilled roasted prime rib dinner.
In 2019, they are focused on what they do best - offering a
fresh coastal cuisine with a little smoked fusion, and hand
crafted cocktails. Look for even more new cocktails in 2019.
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CADDYS The Pub has
changed names, again.
When it was first sold, it
became Caddy’s Pub, now
the official name is Caddy’s
Indian Shores. That is not
all,
Caddy’s has been
undergoing remodeling.
All the Tampa Bay area
Caddy’s collected toys for
Toys For Tots. They want to
thank you for your support.
Caddy’s Indian Shores at
20025 Gulf Blvd. Indian
Shores.

CLEAR SKY REMODELS Clear Sky Beach Café
completely gutted its Mandalay café. The footprint didn’t
change, but there are new windows, doors, walls, and
flooring. They closed for a short between Thanksgiving
and Christmas and reopened with an updated menu,
which has an additional focus on aged, prime steaks and
new seafood specials.
SALT PUBLIC HOUSE OPENS TO RAVE REVIEWS “If
the umbrellas are up, we are open,” says Aidan Bowles,
co-owner of the new Salt Public House. The newest IRB
restaurant opened in late November. “I am Irish, but this
is not an Irish bar,” Bowles explains. “It is a sports bar.
The best in the area.” The Bowles (Aiden, Sabrina and son
Sam) are Indian Rocks residents. They are also the onsite
operators. The restaurant is open for lunch, dinner and
late night. Beginning in mid-January, they will be hosting
trivia on Tuesday nights.
Find them at 1309 Gulf Blvd, next to Nexton Surf Shop.
Visit www.SaltPublicHouse.com.
5 YEARS ON THE
ROCKS 18 On
The Rocks, known
as
Beach
Place
for many years, is
celebrating its fifth
anniversary
Five
years ago, Doug and
Cindy
Thompson
and Patrick and
Nancy Adani bought
the beach bar, and
created 18 On the
Rocks, named after
the #18 Mile Marker

located in front of their property.
On the south end of the building is a classic open air tikibar. On the north end behind the large rolling garage style
doors is a large dining room, bar and fireplace.
Find them at 2405 Gulf Blvd in Indian Rocks Beach.
www.18OnTheRocks.com.

FREE GROUPER DINNER At BayStar Restaurant Group
your birthday is Grouper Day - all year. Eat at any BayStar
restaurants on your birthday, and get a FREE grouper
entrée. You must show a valid drivers license and purchase
a second adult entrée of equal or greater value. Tax and
gratuity still apply. This includes Seaweed, Salt Rock Grill,
Marina Cantina, Salt Cracker, Rumba and Island Way Grill.
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TACO JESUS - A HOT SAUCE WITH A HEAVENLY TASTE
Bored one day, Jeff Crupper, a business man and Belleair Bluffs
resident, decided to invent something - why not a hot sauce? So,
three years ago, Crupper created “Taco Jesus Hot Sauce” with
the help of a friend (who conveniently is also a bottler) in Texas.
Crupper has a marketing degree but has a background in the
restaurant business. He owned several small ice cream stores
in the past, although today he works for the Neilson Company
in Oldsmar — “that’s my real job,” he explains.
In 1868, Tabasco was introduced in Louisiana. And for more
than 150 years it was the only hot sauce anyone knew. Now, it
has hundreds - maybe thousands - of competitors. Almost all of
them are small businesses, just like Crupper’s.
Naturally, the name Taco Jesus was met with both wide reception
and push back. “Actually, the name works in our favor,” says
Crupper. “It really gets noticed. Many people from our local
churches and church organizations purchase the product to give
as gifts to pastors, and pastors buy it for their congregations.”
“This is a small business—almost a hobby,” Crupper says. “We
only sell a few cases a month. When it was first delivered, I put
a full pallet in my garage and wondered if I was going to get
stuck with all that sauce.”
But that didn’t happen. Many Pinellas area restaurants now
offer it to their customers including: Cody’s in Belleair Bluffs,
Clearwater Beach’s Cooters, Bauser’s in Dunedin and Rick’s
Reef in St Pete Beach. You can find it in local farmers markets
and at the Belleair Market on Indian Rocks Road.
“This is a great product, from a locally owned company,” says
Chris Scott, owner of Belleair Market. “It’s not about the heat, it
is about the flavor. Belleair Market is proud to carry Taco Jesus.”
Although Crupper does not do the bottling himself, he does
specify the ingredients. With the help of his friend in Texas, they

have come up with
a dozen different
flavors.
“We experimented
with many tastes and
ingredients from mild
to the “Holly Ghost
Pepper” which is
hot, naturally,” says
Crupper. “We did
not have the desire
to create the hottest
sauces in the world; we want them to be desirable.”
There are also many other things on the web site to purchase
such as a Taco Jesus action figure ($28), a Taco Jesus metal
emblem for your car ($7), Virgin Mary Hot Sauce Mix ($10) and
Devotional Candles.
“I give Taco Jesus as gifts at Christmas time,” says Mayor
Chris Arbutine. “It has become a part of my yearly ritual of
the Christmas giving spirit. Before Taco Jesus hot sauce, I was
relegated to giving strictly bland and normal gifts that did not
stand out. Giving Taco Jesus has made my gifts something
friends, family and customers look forward to receiving.”
“We do not do any advertising. Most of our sales are repeat
business, business-to-business and word-of-mouth.” Recently,
Crupper was featured on a segment of Great Day Tampa Bay
on WTSP (Channel 10).
Crupper is engaged to Suzy Sofer, owner of Cody’s Roadhouse
in Belleair Bluffs. As an engagement present, he gave her a ring
with a taco on it.
To place an order, visit www.theTacoJesus.com.
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MEET 2018 RESTAURANT WEEK’S BEST SERVER
Martin Colbert – Rusty’s Bistro Sheraton Sand Key Resort
Martin is from Ireland—something you
soon discover when you first meet him.
He studied restaurant management in
college and his first job was at London’s
five-star Calaradiges Hotel. Later he
taught restaurateurs in Ireland. He has
worked in Chicago, Paris, and Maui.
In 1991, he gave up management,
moved to Clearwater Beach, and took a
server job at the once famous Clearwater
Beach Hotel. “I did not want to be in
management anymore,” Martin says. “I
enjoy serving.” When the hotel closed in
2004, I was recruited by Russ Kimball to join the Sheraton Sand
Key. I have been here 14 years and love it.” As Head Server and
Trainer, Martin has a special section in the middle of the restaurant
with his regulars, who routinely ask for him.
“Rusty’s is one of the finest restaurants in the area, not only
because of the food, but because of the staff. Martin, especially,
has been one reason my wife Carolyn and I enjoy dining at Rusty’s
— his attentiveness, congeniality, and personality make dining
there special, no matter what the occasion,” say Clearwater Mayor
George Cretekos
“Martin’s fan club began years ago and consists of a large following
of locals as well as resort guests from all over the world. His Irish
charm wins them over the first time, and his to- notch service keeps
them coming back. Martin truly deserves this award as he is not
only the best server, but also a true friend in hospitality,” explains
Sheraton Sand Key Manager Russ Kimball.

THANK YOU FOR 10 GREAT YEARS “It seems like only yesterday,
but it has been 10 years since we first opened,” says Allen Edger,
owner / operator of Maggie Mae’s on the Bluffs. During that time,
they have won “People’s Choice” for Best Breakfast and Best Lunch
many times. “We want to thank the people of Belleair Bluffs and
Belleair
for supporting us over the years.”
		
CORK-N-BREW SOLD & CLOSED FOR REMODELING
Cork-N-Brew on the north end of the beach has been sold
again and the new owner is making significant changes. They
have gutted the interior and offices and doubled the square
footage and seating. It will reopen as a noodle bar serving sushi
and dumplings with the new name of SEKUSHI. Look for it to
open
sometime this Spring.
		
CAFÉ ITALIA The owner of this new restaurant under
construction at the north end of Indian Rocks Beach (the former
Stefano’s location) says they may be open by March. They
gutted the place and although it will have an old Tuscan look
and feel, everything is all new. Called Café Italia, look for them
at 2699 Gulf Blvd Indian Rocks Beach.
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RICHARD JACOBSON - BELLEAIR RESIDENT,
BUSINESSMAN AND PHILANTHROPIST
by Bob Grifin, Publisher
ichard Jacobson who died in April
of 2016, left his mark on our
area—one that will continue for
years to come.
Originally from Des Moines, Jacobson
worked for the Monsanto Chemical
Company before he became an
independent agricultural chemical
wholesaler and founder of the
Jacobson Warehouse Company. Over
the years, Jacobson built the Jacobson
Companies into one of the nation’s
largest privately-owned warehouse
organizations
with
over
9,000
employees. The business spun off other
companies including: investment,
transportation, packaging, staffing,
and other companies. He also invested
heavily in ethanol and the Hawkeye
Renewables Company.
Then, Jacobson moved to Florida—
Belleair to be exact, where he met many
local business leaders and became
involved with many charity organizations.
He also made many friends. Three of
those friends are movers and shakers in
both business and charity work - Frank
Chivas (Baystar Restaurants), Ed Droste
(Hooters), and Bob McIntyre (Ditek
Corporation). The group became close
friends attending baseball and football
games together; they also sponsored
charitable events together.
Jacobson always found ways to give
his time, talent and financial recourses
to help others which fulfilled his goal
of “making money to give money.”
Jacobson’s spirit of giving earned him
numerous recognitions and awards—
both in our area and in Iowa.
The Mayo Clinic received $100 million
from Jacobson to establish a program
to create a proton beam therapy cancer

R

treatment. It was the largest-ever single
living donor gift.
With a $1 million endowment,
Jacobson established the Jacobson
Culinary Academy at Tarpon Springs
High School. It opened in 2009 as part
of the Pinellas Education Foundation.
That same year, he gave $100,000 to
Tampa’s Lee Moffit Cancer Center for
prostrate research, where he and Ed
Droste on the Board Directors. In 2010,
he gave $1 million to the Education
and Marine Life Hospital portion of the
Clearwater Marine Aquarium.
In recent years, it is estimated that the
Richard Jacobson Foundation donated
approximately $25 million to Tampa
Bay area charities. But Jacobson wanted
to do more. Before he died, he gave
each of his three friends $1 million for
the charity of their choice.
Shortly after Jacobson’s death, the
managers of his foundation and trust
called the three friends and asked for a
meeting where they learned Jacobson
had left each $5 million more to go to
their desired charities.
Droste’s directed his $5 million to
go to support the Moffitt’s Center for
Excellence for Evolutionary Therapy.
This is on top of Jacobson earlier gift
of $1 million. This will also provide
scholarships to high school students
entering the profession.
McIntyre’s $5 million will be given to
the Pinellas Education Foundation
to construct a veterinary science
building at the Seminole Campus of
the Richard Jacobson Technical High
School which opened in August. It is the
largest single donation in the Pinellas
Education Foundation’s history. The
earlier $1 million donation created an
endowment fund to pay for a variety
of career and technical
initiatives in perpetuity.
Half of Frank Chivas’
$5 million will go to
the Clearwater Marine
Aquarium’s program for
disabled children and
veterans who come to
Clearwater to see Winter.
Half of his earlier $1
million donation also
went to CMA earmarked
for their $66 million
expansion.
Chivas
directed
the
other half of the total
$6 million donations to
Feast on the Beach Organizers
about a dozen Tampa Bay

Charities including the development of
a culinary college in partnership with
Pinellas County and St. Petersburg
College.
Over his lifetime, it is estimated that
Jacobson and his foundation gave over
$300 million to charity. The recipients
include hospitals, colleges, and
libraries, helping countless individuals.
“He never did things that affected only
one or two people,” says Frank Chivas.
“He made sure it was going to affect
the masses. He did things here that will
last forever.”
To honor the memory of Richard
Jacobson, Chivas, Droste, and
McIntyre created a new event: Feast
on the Beach. Held last December on
Clearwater Beach, the first ever Feast on
the Beach, Wine and Seafood Festival
was a big hit and a large money maker
according to organizer Frank Chivas.
It featured food and drinks from many
Clearwater Beach restaurants and is
said to have raised over $20 million
The fund-raiser benefited the Richard
Jacobson Foundation and others
including Lee Moffit Cancer Center
and Pinellas Technical College (PTEC).
The primary sponsors included Duke
Energy, Visit St Pete/Clearwater and
the Baystar Restaurant Group. Frank
Chivas and Chicago Cubs Coach
Joe Madden were organizers. There
were too many restaurants to mention
here, but you can see the list at
FeastontheBeach.com
Chivas says this fund-raiser was held
basically to honor their friend, Richard
Jacobson. There are plans to make it
an annual event. f
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MEET THE MANAGER OF THE BELLEVIEW INN
Born in Mexico, Marcel Sanchez (34) was hand-picked to be
the first manager of Belleair’s newest - yet oldest - hotel, The
Belleview Inn.
The Belleview Inn is a relocated/remodeled portion of the
historic Belleview Biltmore Hotel, which was originally built
by Henry Plant in 1896. Now, under the guidance of Michael
Cheezum and JMC Communities, it is a five-star boutique hotel
located in the gated community of Belleview Place.
“Marcel is a dedicated, caring professional who understands
true hospitality,” says Michael Cheezem, JMC Communities.
“He loves to be of service to others. We are fortunate to have
him at the Belleview Inn and we know he will excel in his General
Manager role.”
Marcel and his family moved from Mexico to Minneapolis when
he was five years old. When he was ten, they moved to Pinellas
County. He attended school and college here. “I went to the
same high school as Mr. Cheezum—Northeast High School,”
adds Marcel.
Marcel is living the American dream. His first job - a dishwasher
at Village Inn. While in college, he worked in hospitality at the
Renaissance Vinoy. “I was in charge of the gym, pool and tennis
courts,” he says. From there, he went to work for the City of
St. Petersburg’s recreation department’s teen programs and
special events. He stayed five years.
“I was ready for a change. I knew I wanted to work in hospitality,”
Marcel explains. “I applied for a job at the Hilton in Carillon
Center. That is where I got my training in the hotel business.
First, I was a restaurant supervisor, later the Front Desk Manager.
In 2015, Eric Waltz hired me at the then new Sandpearl Resort
on Clearwater Beach. “I started as the Assistant Housekeeping

Manager
and
again
moved
to Front Desk
Manager.”
“I wanted to
travel
and
began exploring
the
cruise
industry
and
opportunities it offered. They are really just floating hotels. I
went to a job fair and Norwegian Cruise Lines made me an
offer. I was trained and hired as a Guest Services Supervisor.”
“It was fantastic,” Marcel recalls. “You travel the world while
making a living. You wake up in a new city almost every day.”
While working for Norwegian, Eric Waltz sent him a text. “We
want you back,” it said. “We want you to manage the new
Belleview Inn!” That was an offer Marcel could not refuse.
“I worked with Marcel for 2 years at the Sandpearl and he did
a great job in both Housekeeping and the Front Office,” says
Eric Waltz, General Manager of The Sandpearl Resort. “He
has a customer focused personality and is very team oriented
as well. When he left to work on the cruise ship, we kept in
touch and he expressed interest in the Belleview Inn position.
Even though we were a year from opening, I knew Marcel
would be a great fit for the Belleview Inn as well as the entire
Belleair Community.
The inn opened December 8th. Sanchez manages the 35 guest
room hotel and supervises 15 employees. “I believe everything
happens for a reason,” Marcel says. “I am super happy here.”
Get more information about the hotel at TheBelleviewInn.com
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WHAT’S YOUR LANDSCAPE STYLE?
By Randy Lee
It’s a new year and a great time to install a
new landscape. Several questions should be
asked. What do you want the landscape to
look like? What are the reasons and main
goals for the landscape? What will be the
maintenance involved? And what will the
landscaping look like in 3-5 years? The
focus here will be on landscape style or the
“look” you want to achieve. Hardscape and
softscape come into play here. Hardscape
include the permanent and fixed materials like pools,
driveways, outdoor kitchens and fences. Softscape include
organic materials like flowers, sod, mulch and trees.
Let’s describe several styles of landscaping. Tropical
landscapes use many types of tropical plants and trees. Color,
flowers and palms highlight this type of landscaping. Plants
and trees have less order in this style. Traditional landscaping
includes a more uniform look. Balance, order and layers
form this style. We sometimes include tropical accents to the
traditional style for a tailored look. The formal landscape
includes tightly trimmed layers, hedges and trees. Topiaries
and seasonal color may be included here; maintenance is
greater since everything is very fixed. Formal architecture
would dictate this style. A trendier style would be modern.
Modern landscapes are usually part of modern architecture
or mid- century modern homes. “Architectural” plants and
trees with unusual shapes are used here. Less plant material
is used, and rock and stone can be used- think Palm Springs.
The effect appears very linear and clean. The type of hard
and soft scapes will correspond to the landscape style of the
landscape. Many of the landscapes we design incorporate
several styles with one style as the main focus.
The new year is a great time to start a new landscape. The
new landscape should reflect your own personal style. You
should also have specific goals you want to achieve. Great
curb appeal and a beautiful home should be a few of these
goals. Great luck with your new landscape.
February/March Checklist:
• Fertilize grass, trees and shrubs in March
• Add annuals and perennials at this time
• Trim winter damaged plants in mid- March
• Add a fresh layer of mulch in March
• Spring is right around the corner!
Landscapes By Randy Lee, Inc. is a full service landscape design
company here to help you with all of your needs. Call us direct at
727-421-2715 or visit us online at www.landscapesbyrl.com

TREE CITY USA COMMUNITY
DESIGNATION

Pinellas County has earned the Arbor Day Foundation’s
designation of Tree City USA for the second time in three years
for its commitment to effective urban forest management.
Although 113 communities in Florida received the designation,
Pinellas is one of only three counties so honored. Eleven
Pinellas County municipalities were recognized including
Belleair, Clearwater, Dunedin, Gulfport, Largo, Oldsmar,
Pinellas Park, Safety Harbor, Seminole, St. Petersburg and
Tarpon Springs.
“This recognition demonstrates the County’s commitment to
the protection of our natural resources, as it directly impacts
our residents’ quality of life,” said Pinellas County Public
Works Director Addie Javed.
Pinellas County also received the designation for 2016.
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DYNAMIC DEMENTIA DUO
DELIVERS AGAIN IN 2019
If challenges related to memory loss are making day to day
routines at home or work more difficult, you’re not alone.
Have you been told you have dementia? What can you and
your loved one do about it? Are you looking for something
that helps, and is anything but dull?
One surefire answer for you both is to attend a monthly
Memory Cafe event with seasoned professionals Dr. Cate and
Jane, commonly referred to as The Dementia Myth Busters.
Find out for yourself why their Memory Cafes continue to
grow. Meet and talk to others you both can relate to. Ask
questions, enjoy lively conversation, laugh and learn, all in a
“no pressure zone.”
These interactive events are professionally guided, designed
to stimulate thinking, grow support networks, and help in
preventing feelings of social isolation. Discover creative ways to
live life to its fullest despite dementia. Resource information and
helpful tips to common challenges are offered. Events are free.
Food/beverages available for purchase.
• Monday Feb. 11th - Memory Café 11am Carrabba’s
1951 4th St. N.
• Thursday Feb 14th - Mea Vita 2pm Sunshine Center 330
5th St. N., St. Pete
• Friday Feb 15th - Tyrone Mall Walk & Memory Café
10am meet inside at 22nd Avenue Food Court entrance
Scavenger Hunt/Walk until 11:15 then Munch at Red
Robin Restaurant
• Monday Feb 18th - Memory Café 12:15pm Neptune
Grill Restaurant 5501 Shore Blvd S. Gulfport
RSVP Jane at 727-327-0167; sensol@seniorsmile.com or
Cate at 813-384-7571: catemccarty@gmail.com.

PAT MARZULLI’S
CATALINA CHANNEL SWIM

By Martine Marzulli
At the age of 69 years and 311
days, Pat Marzulli, resident of Indian
Rocks Beach, broke the record for the
oldest swimmer to complete the 20
mile crossing of Catalina Channel in
California. The previous record was
68 years and 58 days old.
Catch a ferry to the Island of
Catalina and in about an hour,
you are there, looking back at
the mainland 20 miles away. But
Catalina is also a destination for a
feat of athletic endurance. The Five
known Challenges of the Catalina
Channel are: Distance, Hypothermia, Pat receiving his award
Currents, Seasickness and Night Swimming.
I am the wife of Pat Marzulli and his biggest fan! For months,
I have witnessed my husband training for this endurance swim
and I am proud of what he has achieved. On September 20 at
10:30 at night I watched him dive into the dark waters of the
Catalina Channel and I was not able to hug him again until 2:00
pm the next day on September 21. He swam for 15 hours and
29 minutes! In order to officially finish the swim, he had to touch
the rocky shores of Palos Verdes where he literally crawled out of
the water to retrieve a pebble, which has become one of his most
precious possessions!
In November, we returned to California where he received his
well-earned award. He turned 70 years old on November 13.
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THE WORLD’S PLASTIC PROBLEM

Plastic
has
been produced
since the 1950s
and can take
up to 450 years
to break down.
60% of all the
plastic we have
produced is still
on our planet.
It can be found
in
everything
from
our
clothes to the
fish we eat. The
Great Pacific Garbage Patch, located between Hawaii and
California is the largest accumulation of ocean plastic in
the world. Estimated to contain 1.8 trillion pieces of plastic,
it is one of five offshore plastic accumulation zones in the
world’s oceans.
Not only does plastic pollution in our oceans pose risks for
the safety and health of marine animals, there are health
and economic implications for humans as well. It is now
found to be contaminating the human food chain and has
already cost billions in beach cleanups and financial loss
incurred by fisheries.
What can you do to help? Start reducing your use of plastics
instead of recycling. Only 9% of all the mass produced
plastics gets properly recycled. Refuse single use plastics;
instead opt for package free produce, shop in bulk, and
bring your own shopping bags. Use your own water bottles
and coffee cups with metal not plastic straws. Don’t accept
take-out from restaurants using Styrofoam containers.
If everyone follows these small steps it can make a big
difference

211 TAMPA BAY CARES

211 Tampa Bay Cares is a non-profit organization. Our
mission is “Creating connections through the power of
information, innovation, and hope.”
211 provides the only free, confidential, multi-lingual,
24-hour dialing code 2-1-1 for access to information,
assessment, referrals, crisis intervention and connections
to health and human services.
You can access a 211 specialist in the following three
ways, you can dial 211, text your zip code to 898211,
download our free “211 Connects” app to search our 211
database, or search the 211 contact center database of
local charities at www.211tampabay.org and select “Need
Help” for services.
211 Tampa Bay Cares is accredited with the National Suicide
Prevention Lifeline answering suicide calls. 211 Specialists
are certified by the Florida Council Against Sexual Violence
to answer sexual assault calls and 211 Tampa Bay Cares
is accredited by the Alliance of Information and Referral
Systems (AIRS.)
211 specialists provide information and help accessing
a multitude of services including but not limited to basic
human needs such as food banks, clothing, financial
assistance, utility assistance, physical and mental health
resources, crisis intervention services, support groups,
counseling, drug/alcohol intervention, children’s health
insurance programs, employment support, support for
older Americans and persons with disabilities, support for
children, youth and families, volunteer opportunities.
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MAKING ART THAT BENEFITS
THE BEACH ART CENTER
Many of you know
Bobbie Rendell. An
Indian Rocks resident,
she has also been a
long-time area Realtor,
most recently with The
Biltmore Group. What
you may not know
about her though is
she is an artist and has
been since she was a
child.
Rendel’s love of art
started at the age of
seven. Many years ago,
her Aunt Amelia, a very
well-known watercolor
artist in the St. Louis
area, organized a small art club, took Rendell and her friends
to the art museum, especially during the summer months. This
gave her a foundation in art and instilled an appreciation for
all things art - art history, composition, techniques, and color
theory.
While in high school and part of college, Rendell lived in Europe.
This gave her the opportunity to visit many of the most magnificent
museums in Europe. This deepened her appreciation for painting.
From 1978 until 2014, Rendell and her husband lived and
worked in Clearwater Beach. When they moved to Indian
Rocks four years ago, she discovered the Beach Art Center.
Living on the beach has given
Rendell the opportunity to see
and paint many marine animals,
water birds and fish. She chooses
to paint with acrylics and uses a
great deal of color.
After enjoying all the Beach Art
Center has to offer, Rendell saw
an opportunity to give back to the
community through the Beach Art Center. She has created
a collection of custom painted art works that have been
converted into gift cards, place mats, and frameable pictures.
She has absorbed all the costs. Her creations are for sale in
the Beach Art Center’s Gift Shop.
GIFT CARDS: There are 16 varieties of gift
cards for every occasion from birthdays
to anniversaries, and even generic. Each
has a catchy message and is $4.50.
PLACE MATS: There are four versions for
your table. You can buy four of the same
or mix-and-match. They are art only with
no message, and
are $6.50 each.
FRAMED PICTURES:
Some have been
enlarged, framed, and ready to hang.
They are available in several sizes and
cost between $75 to $150.
Drop by the gift shop any day to see
her collection and take home a few. A
portion of each sale goes to support the
Beach Art Center, located at 1515 Bay
Palm Blvd., Indian Rocks Beach.
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OCEAN ALLIES
By David Yates, CMA
Every morning
4th of July garbage
during sea turtle
left on the beach
nesting season,
my Clearwater
Marine Aquarium
team patrols
much of our
area beaches in
search of new
nests. During
these early
morning trips,
we are able to see the impact of our beach-going friends the day
before. We continue to be amazed at the debris and litter left on
the beaches. We all know our beaches are the primary reason
tourists show up in our area and spend their hard-earned money.
Tourism is our number one supplier of local and statewide jobs,
however, unbridled tourism can wreak havoc on our beaches,
marine life and eco-systems. This is where a new grassroots
movement, Ocean Allies, comes in. Founded by a number of
Clearwater-based community leaders, Ocean Allies is a coalition
with its sights set on educating how tourism and conservation
can work hand-in-hand (yes, it does work.)
A plethora of studies make it clear that there is a definite trend in
tourism that centers on the desire to travel to areas that have a
sustainable conservation mindset and tourist plan. A recent study
shows that 57% of travelers make eco-friendly travel decisions.
This is a trend, not a fad. Accordingly, tourist destinations that
see this trend and fit themselves into it will lock in long-term
tourism benefits, while those that don’t will lose market share. If
we can develop a strategy that increases tourism while protecting
our marine life and sensitive Gulf ecosystems, why would we
not? Well, we should.
The Ocean Allies goal is to provide the local business community
with tools and advice that lower the impact on our beach
environment while at the same time enhancing the guest
experience. Amongst other things, Ocean Allies works with
restaurants and hotels to educate on how they can minimize
plastic use and begin easy recycling and even composting.
Further, the businesses learn how they can actually decrease
operational costs and draw new customers by participation.
Everyone wins. This small but strategic shift in the Clearwater
Beach brand will be seen and experienced by tourists who will
appreciate and respect our responsible approach to tourism,
building our brand equity deeper with them, creating incremental
repeat tourism. Organizations like Bob Heilman’s Beachcomber,
Beach Fire Beach Bar & Grill, the Wyndham Grand, and the
Sandpearl Resort are on board, with more in progress. The
time is now and the benefits are clear. Let’s all jump on board
and build a long-term plan for Clearwater Beach. E-mail me at
Dyates@cmaquarium.org, for more information.

CLOTHES TO KIDS NEEDS JACKETS

Clothes To Kids needs new or gently used kids jackets, especially
elementary school boys and girl’s jackets sizes 6-12. Each year
Clothes To Kids provides more than 11,000 low-income and
in crisis PreK-4 to 12th grade children with clothes including a
jacket. Families who qualify for free or reduced priced lunch or
that are in crisis can come shop at one of their stores.
Donations may be dropped off from 9 am to 4:30 pm Monday
through Friday at: Clearwater: 1059 N. Hercules Avenue and St.
Pete: 2168 34th Street S. Monetary donations are also needed to
buy new socks and underwear. For information or to schedule an
appointment to shop, please call 441-5050 or visit
www.clothestokids.org.
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ST. PETERSBURG NAMED A BLOOMBERG AMERICAN
CITIES CLIMATE CHALLENGE WINNER
St. Petersburg is one of 25 cities total to be awarded with
resources and technical support to help achieve their ambitious
climate goals under Bloomberg American Cities Climate
Challenge
Former New York City Mayor Michael Bloomberg announced
the city of St. Petersburg won the Bloomberg American Cities
Climate Challenge. St. Pete’s acceptance into a two-year
acceleration program will provide powerful new resources and
access to cutting-edge support to help meet or beat its nearterm carbon reduction goals.
Launched in June 2018, the Bloomberg American Cities
Climate Challenge is a $70 million-dollar program that will
accelerate 25 ambitious cities’ efforts to tackle climate change
and promote a sustainable future for residents.
Bloomberg Philanthropies selected St. Petersburg because of
its innovative and ambitious climate action plans to reduce air
pollution and city-wide emissions with specific projects aimed
at reforming their transit and buildings sectors, areas which
are typically responsible for 80% total of all citywide emissions
and over which mayors have significant authority. Bloomberg
recognized St. Petersburg Mayor Kriseman for his commitment
to ambitious climate action and securing a cleaner, safer, and
healthier environment and economy for city residents.
“Cities are helping to keep America moving forward on climate
change despite the lack of leadership from Washington, and
this challenge was designed to help innovative mayors reach
their goals,” said Mike Bloomberg, UN Special Envoy for
Climate Action. “We were looking for cities with ambitious and
realistic plans to cut emissions in ways that improve people’s

lives, and mayors committed to getting the job done. Each of
these winning cities brings those ingredients to the table - and
we’re looking forward to working with them and seeing what
they can accomplish.”
“As a coastal city, the effects of climate change are more
apparent than ever to the residents of St. Petersburg.” St.
Petersburg Mayor Rick Kriseman said. “Through the American
Cities Climate Challenge, we’re excited to expand our efforts
to achieve our near-term emissions goals and make our city as
healthy, safe, and climate-resilient as possible.”
St. Petersburg will use the Climate Challenge support to:
• Implement first utility community solar program for energy
equity benefiting low income areas
• Expand residential solar co-op program and include battery
storage and EV in future co-ops
• Scale up financing models for energy efficiency and renewable
energy
As Climate Challenge winners, the 25 winning cities have
been accepted into a two-year acceleration program with new
resources and access to cutting-edge support, led by experts at
the Natural Resources Defense Council, Delivery Associates and
others, to help them meet – or beat – their near-term carbon
reduction goals, from creating high-impact policies to putting
them into action. These resources include a philanthropy-funded
team member to facilitate the development and passage of
high impact policies, training for senior leadership to assist with
implementation of their proposed climate plans, and citizen
engagement support to maximize community buy-in.
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VENETIAN CARNIVAL COMES TO
INDIAN ROCKS BEACH

By: Barbara Parker
The Venice Carnival is a centuries old tradition and one
of the world’s most famous carnivals starts in Italy and
the Beach Art Center on February 16, 2019. The Carnival
which is famous for bringing music, rhythm and joy to the
banks of Cannaregio has found its way to the shores of
Indian Rocks Beach! On February 16, from 7 to 10pm
the Beach Art Center’s annual Gala and Auction/Fund
Raiser’s theme is Venetian Carnival.
The Venetian Carnival is most famous for its distinctive
masks and costumes. As in Venice, the BAC invites you to
attend the Carnival wearing the elaborate costumes and
masks of your pleasure. There are several different styles of
masks that are worn during the Venice Carnival. The Bauta
Mask was usually worn by men covers the whole face, with
a stubborn chin line, no mouth, and lots of gilding; the
Colombina Mask which is a half-mask covering the eyes,
nose, and upper cheeks and is thought to be a modern
creation as there are no historic paintings depicting its use;
and the most bizarre and recognizable of the Venetian
masks, the Plague Doctor Mask which has a bird-like beak
to protect the plague doctor from being infected by the
disease, which they believed was airborne. Venetian masks
can be made of leather, porcelain or using the original
glass technique. Today, most Italian masks are made with
gold leaves and are hand-painted using natural feathers
and gems for decoration.
Which Mask will you wear to our Venetian Carnival?
Tickets are limited so get yours today. Your tickets for the
Venetian Carnival can be purchased at the Beach Art
Center or on line at www.beachartcenter.org. The Beach
Art Center, a 501c3 not for profit organization, is located
at 1515 Bay Palm Blvd in Indian Rocks Beach.

BLUFFS WINE WALK
The Bluffs Business Association will host the Bluffs Wine
Walk on Saturday, March 30th from 4 to 8pm. Guests pay
$20 in advance or $30 day of event for the opportunity to
sample wine and appetizers at over 40 businesses in the
Belleair Bluffs community.
Guests may check-in at one of three sponsor locations:
Belleair Market at 510 Indian Rocks Road, Creative Design
Team at 321 Indian Rocks Road or Radiance Medspa at
2894 West Bay Drive. They will receive a souvenir wine
glass, 20 wine tasting tickets, a wristband and a map
showcasing all of the wine walk stops. Guest must check in
by 6pm. The Jolley Trolley will shuttle guests to participating
merchants on Indian Rocks Road between West Bay Drive
and Mehlenbacher Road and on West Bay Drive west of
Indian Rocks Road to Sunset Blvd.
Free parking is available at several locations throughout
Belleair Bluffs. See the map on the website for the wine
walk stops and parking locations.
Wine walk tickets are only available for purchase in
advance online at BluffsBusinessAssociation.com. Tickets
may be purchased the day of the event with a credit card
(no cash) only at Creative Design Team.
The mission of the Bluffs Business Association is to
help businesses connect with the community and each
other through involvement in local events, business
to business networking opportunities and cooperative
advertising programs. For more information, visit
BluffsBusinessAssociation.com.
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BEACH ART CENTER

Submitted by Barbara Parker

The Beach Art Center extends a warm “welcome back” to our
winter membership! We are excited to share all the wonderful
growth and development that has taken place since your last
visit. If you’ve been following us on social media, you’ve seen
that our building underwent a wonderful exterior renovation this
summer, during which classes and kids camp flourished, and
our membership has grown.
Our gift shop is thriving and is known as a great place to get
locally created art. If you can’t make up your mind, we have Gift
Certificates available for purchase, so please stop by today. It is
open 9am – 4pm Monday – Friday and during special events.
Classes -Art on the Rocks – Weekend Workshops
This winter season we have a complete complement of classes,
limited series art sessions and Art on the Rocks events for both
adults and families, as well as outstanding weekend workshops,
offering amazing learning opportunities with Award-Winning
Artists. Workshops scheduled to date:
• Carl Dalio – Energized Watercolor – March 8-10
• John Clayton – Color Boot Camp – March 29-31
• Chris Brandley – Painting Alla Prima Style – April 26-28
We have classes for beginner artists or those wishing to
experiment in a new medium. We also offer special workshops
to expand the skills and creativity of even the most accomplished
artists. And most importantly you can also come here to just have
fun with friends! Check out all our classes and get registration
information by going to our website, beachartcenter.org.
We are very proud of our selection of pottery, watercolor,
intermediate oil painting, mixed media, and acrylic classes
as well as new sessions offering Jewelry Making, Drawing,
Beginners Pottery, Beginner Oil Painting and much more!
Our gallery openings have continued to draw crowds, with the
Holiday Show being the largest to date. Upcoming Art Exhibits
& Gallery Openings include:
• March 1, Friday – Faculty – Student Show
• April 12, Friday – Artist Choice
• May 13, Friday – Children’s Show
We invite you to join us on each date, from 6:00p – 8:00p, for
our free Open House and Artist Meet & Greet.
DAUGHTERS OF AMERICAN REVOLUTION (DAR)
They meet monthly at 11:30am on the third Friday, at Belleair
Country Club for lunch. Call Linda Mintz 488-1068.
BELLEAIR WOMEN’S REPUBLICAN CLUB
February 1: Guest speaker is Matthew Smith, from the States
Attorney’s Office, Florida Felony Division. He has been a
state prosecutor for over 17 years and has chaired 150
felony cases to verdict.
March 1: Guest speaker is Charles Thomas, Pinellas County’s
Tax Collector. Before that, he was the Chief Deputy Tax
Collector for 16 years.
Registration and social hour are at 11:30 am, with lunch being
served at noon. Reservations are necessary, RSVP to Claudia
Thomas at 470-9849 or Nina Pilon at 726-8782. Credit Cards
are not accepted at the door; but checks are.)
They meet monthly at the Belleair Country Club, 1 Country
Club Lane, Belleair. Get more information at
www.BelleairWomensRepublicanClub.com. The club welcomes
Republicans from all surrounding communities
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BELLEAIR ROTARY
They are now planning their annual Wine and Tapas fundraiser
being held in MAY.
They meet every Thursday at 12:15pm at the Belleair Country
Club. The third Thursday of every month is the general assembly
and Board meeting. They have events throughout the year
and proceeds benefit many local charities including Belleair
Elementary, Upper Pinellas UPARC, the Salvation Army, Polio
Eradication, the Rotary Foundation and many other local causes.
Contact President Marc Walker at 204-8483 or email him at
BelleairRotary2017@Gmail.com. Visit BelleairRotary.org
MILITARY ORDER OF THE WORLD WARS
The Clearwater Chapter of the Military Order of the World
Wars meets for lunch on the first Tuesday of each month at the
Belleair Country Club. Social hour begins at 11:30am followed
by lunch and a program. Members are retired active duty
Military Officers and their spouses or widows. They welcome
new members. To RSVP for lunch or to join, call LTC. George
Smith at 786-5578.
NEWCOMER CLUB
You do not have to be new to the area to join this club. But
if you are—this club is for you. This is a social club to help
relocated residents, and others in the area, develop new
friends. The ladies meet monthly at different locations for
lunch with guest speakers. Leisure activities vary from card
games to field trips and theater shows.
Mary Petrovich is the current President. Please RSVP with Ginny
by calling 365-3493 or Mary Jane at 352-263-5518. Visit
WelcomeNewComerClub.com.
BELLEAIR SOCIAL CLUB
They meet at 9am every Tuesday in the back of Panera Bread
for coffee and socializing. They also meet for dinner at different
restaurants on the first and third Sundays, and for lunch on the
second and fourth Wednesdays each month.
This organization is open to all seniors, living in the greater
Belleair area. There are no dues and couples are encouraged to
join the fun. Call Marilyn Daminato,585-9633.
BELLEAIR GARDEN CLUB
They meet at the Belleair Garden Club at 903 Ponce de Leon
Blvd in the Town of Belleair on the first and second Wednesdays
of each month. The first Wednesday meetings are a tea and
general meeting. They also plan field trips throughout the year.
• February 6: Orchid Extravaganza (1pm)
• February 13: Community Sponsored Agriculture (9:30am)
• March 6: Day Lilies with Kay Smith (1pm)
• March 28: Tour of Art in Bloom at Museum of Fine Arts (9am)
Prior Reservations Required.
Annual membership is $50 per year per person. Couples pay $75.
Seasonal members $30. Guests are welcome. Email
Kathleen_Hardwick@MSN.com or visit BelleairGardenClub.com.
BELLEAIR BEACH ISLAND GARDEN CLUB
February 20 - At the Clearwater Yacht Club beginning at
10:30am. The guest speaker is Aimee Jackson from the St
Petersburg Garden Club. She will be discussing IKEBANA. It will
be followed by the popular Chinese Auction.
Membership in the BBIGC is $20 per year and guests are
welcome. For further information contact Marjorie Rose at
rosemarjorie38@yahoo.com.
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CLEARWATER YACHT CLUB
Chartered in 1911, Clearwater Yacht Club is one of the oldest
Yacht Clubs in the country, continuing the long-standing tradition
of yachtsmen the world over. You don’t need a boat, to join in the
fun at Clearwater Yacht Club in Clearwater Beach. Half of their
members don’t have a boat. Their social activities center around
regular parties in their restaurant or at their Tiki-Bar out back.
Here are just a few of the upcoming things at CYC:
February:
• A Super Bowl Sunday party,
• Chowdah Challenge,
• Valentine Dinner and Dance,
• Wine Pairing Dinner
• Laser Mid-Winter East Regatta Host.
March:
• Dockside Seafood boil,
• Commodores Ball,
• St Patrick’s Day Party
• Clearwater Challenge Regatta.
Learn more at www.ClearwaterYachtCLub.org, e-mail Office@
ClearwaterYachtClub.org or call 447-6000.
ST BRENDAN’S COUNCIL OF CATHOLIC WOMEN
This group of women meet the first Tuesday of each month at the
church and other places. Annual dues are $15. To learn more
about this faith based organization, contact Mary Ellen Kilbane
at MEKilbane@aol.com or call 727-443-5485.
GREENTOWN KIDS
Submitted Allie DeVore

GreenTown Kids, Indian Rocks Beach’s kid-centered
environmental nonprofit, hosted a Community Recycling Meeting
in November. The first of its kind, it was held at IRB City Hall. The
meeting was open to the community and neighbors and aimed
to educate residents on the right way to recycle and to provide
a forum to get the facts out about the city’s current and future
recycling program.
Ultimately GreenTown Kids hopes this information helps their
town recycle right and get more of their trash into the recycling
facility as opposed to the landfill.
The group plans to hold this informational meeting annually
to educate residents and help keep IRB green. GreenTown
Kids created a comprehensive recycling handout on what can
and cannot be recycled in Pinellas County, which is available
by emailing: greentownkids@gmail.com. Their 2018 recycling
initiative will culminate in a fun hands-on learning presentation
for their kid members in January.
2018 was an amazing first year for GreenTown Kids, here in IRB!
Our organization was met with wonderful support from the city,
our residents, local businesses, and nearby friends. We grew to
over 80 members with kids of all ages and their families. Our
greenies learned about planting trees, gardening, composting,
sea turtles, picking up trash in the environment, and recycling.
We hosted a Community Composting Event and a Community
Recycling Meeting. Our kids got out in nature, cleaned our
beach, grew vegetables in the community garden, experienced
Seine Netting, learned about sustainability and our environment,
and had lots of fun along the way! We’re excited for 2019 as
we take on new initiatives and continue to inspire our kids and
community to keep our town green. Thanks to our members and
all who support us! Become a member with a Family Annual
Membership for $20, e-mail greentownkids@gmail.com.
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BEACH COMMUNITY FOOD PANTRY (BCFP)
Submitted David Kline BCFP Director

As 2019 begins, we at the Beach Community Food Pantry
are extremely proud of our accomplishments last year. Our
biggest source of pride is we continue to serve those in our
surrounding communities who are routinely challenged with
food insecurity. We have over 200 clients who visit BCFP
monthly and we currently serve over 800 total family members
each month.
Our dedicated volunteer base helped our Management Team:
• Serve our clients during open hours
• Maintain our flow of incoming inventory
• Make the weekly trip to our retail and wholesale food
suppliers
• Receive, sort and package our monthly USDA inventory
•Receive and sort the various organizational and private food
donations from the Postal Service, Country Day School, City
of Indian Shores and North Redington Beach, Publix Food for
Sharing and others
• Staff our fundraising - Fabulous Fish Fry, Taste of IRB and
Beachfest
• Staff our external PR opportunities at Greenfest, Indian
Shores St. Pats festival and Action 2000 Oktoberfest.
We hosted our first ever Fabulous Fish Fry, on October 20
in the Parish Hall. Our friends at Crabby Bill’s donated their
product and services to prepare and serve the meal to 125
guests. It is planned that Crabby’s will support another ‘FFF’ in
April of 2019. Thank you to the Loder family for your support!
With Crabby Bill’s, Beggin’s/Century 21 RE sponsored a
Thanksgiving turkey drive that realized over 150 turkeys
and $300 in donations. We distributed over 200 turkeys to
our clients for Thanksgiving and over 200 hams/turkeys for
Christmas.
BCFP Management Team initiated a crowd funding campaign
to raise $17,000 to purchase a used cargo van for inventory
transportation and external event staging. Since BCFP’s
beginning, we have relied on our volunteers and their vehicles.
We exceeded our goal and raised $20,000 for the purchase
of an almost-new Nissan that has proven to be a great asset
to our operation.
We continue to collaborate with the Rotary Club of IRB, with
the funding and distribution of the Pinellas County Sheriff’s
Department and Publix to distribute over 50 complete turkey
dinners to various members of the community who are
challenged to enjoy a special meal for Thanksgiving and
Christmas.
We have initiated a relationship with the Richard O. Jacobson
Technical HS in Seminole. They will be sponsoring a food
donation drive for pet food, which is always in short supply.
BELLEAIR BEACH LADIES LUNCHEON CLUB
February 12: Three Olives (in Seminole) beginning at
11:30am. It will have a Valentine theme with music and
games.
March 12: Island Way Grill at 11:30am. The owner of The
Bayou Dance Club will present “Dancing With The Stars”
along with a demonstration and instructions. There will be
prizes.
They meet on the second Tuesday of the month, October to
May, at area restaurants. You do not have to live in Belleair
Beach to join. Membership is open to area residents at $15
a year. RSVP for lunch with Sue Edmunds at 596-5710.
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