
Did you know, at one time it cost 25¢ per car to drive 
across the Belleair Beach Causeway? It lasted during 
the 1950s, ‘60s and even the ‘70s. For 28 years people 

had to drop a quarter—both ways, when crossing the bridge. 
That may not seem like a lot today, but twenty-five cents was 
a lot of money back then.  To give you some perspective, the 
average 1950 income was $3,200 per year. An average car 
cost about $1,500. Milk was 82¢ per gallon, bread 12¢ a 
loaf, a pound of hamburger was 30¢, postage stamps were 
3¢ (now fifty). Gas was 18¢ a gallon. So crossing the bridge 
and back was the equivalent of almost three gallons of gas!
When the Belleair Beach Causeway Bridge first opened in 
1950, the people of Belleair Beach celebrated that they had 
their own bridge. It opened Belleair Beach and Belleair Shores 
for further development. It also gave Indian Rocks Beach 
residents an alternative to their shaky old rotating bridge in 
the Narrows. 
But their euphoria turned to disgust when they learned the state 
planned to add a toll booth to collect money from those traveling 
to and from the beach. The toll was twenty-five cents, but residents 
could purchase tokens by the dozen, for 15¢ a piece. 
“We lived on the mainland and would visit our friends in Belleair 
Beach on weekends,” recalls Sheriff Jim Coats who now lives in 
Sand Key. “We would complain, and our friends would give us 
their tokens, so we did not have to pay with quarters.”
“I grew up on Belleair Beach,” says Gordon Geisler, now a 
resident of Harbor Hills. “I used to go to Largo High and would 
ride my bike across the bridge. My grandfather, Percy “Blackey“ 
Blackburn was a toll taker from about 1951 to 1964—13 years 
altogether, I think. 
“On my way home from football practice, I would stop and 
visit him. People stopped and handed him their money, then he 

pushed a button and the toll gate would go up allowing them 
to pass. Later when I could drive, he would reach out and throw 
a token in the basket for me. We seldom paid the toll,” Geisler 
chuckles.
“My grandfather also worked the lift in the middle of the bridge. 
When a boater blew their horn, he would put a sign on his toll 
gate, get in his car, drive to the middle of the bridge, lower 
the other gate, then push a button to raise the center span,” 
Geisler remembers. “After the boat passed, he would reverse 
the process and drive his car back to the toll booth. Of course, 
back then there were a lot fewer boats on the intracoastal.”
“But I will tell you, my neighbors in Belleair Beach hated the toll 
so much, they would drive all the way down to Indian Rocks and 
use the old bridge instead of paying that 25¢ toll.”
In the 1970s, they introduced a sticker system. For an annual 
fee, you received a decal for your windshield. When the toll 
taker saw the decal, he raised the gate and waved you through.
“I remember always seeing cars waiting to pay the toll when I 
rode by on my bike to go fishing on the causeway,” remembers 
Chris Arbutine, Mayor of Belleair Bluffs. “The toll both always 
reminded me of a divider between The Bluffs and the Beaches.”
Somewhere around 1975, the St. Petersburg Times and other 
news sources reported the bonds used to build the bridge 
had been completely repaid—but the tolls continued and had 
become a revenue source. Upset area residents caused such an 
uproar, that in 1978 the tolls were removed.
“I remember when they took the toll away, it was like a breath 
of fresh air for the community. Passage to and from the beaches 
was made easier—even for those of us still on bicycles,” 
Arbutine recalls.
“Removing the toll charge from the bridge in 1978 also increased 
the traffic and number of visitors—especially tourists—coming 
to the area,” said John Tabor, a long-time city commissioner 
in Belleair Bluffs. “The beach traffic went up like a rocket ship 
after that.” 
The bridge has now been toll free for 40 years.
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CITY NUMBERS
CITY OF BELLEAIR BLUFFS
www.belleairbluffs.org
2747 Sunset Blvd City Hall:  584-2151
 Fire Dept:               587-6714 
 Sheriff:                 582-6200
 MAYOR - Chris Arbutine, Sr 
 COMMISSIONERS — 
  Joseph A. Barkley, III • Suzy Sofer
  Jack Nazario • Taylour Shimkus 
CITY OF BELLEAIR BEACH
www.cityofbelleairbeach.com
444 Causeway Blvd City Hall: 595-4646
 Fire Dept:               595-1117
 Sheriff:                 582-6200
 MAYOR - Leslie Notaro 
 COMMISSIONERS — Julie Chandler
  Wanda Schwerer • Jeril Cohen
  Mitchell Krach •Pamela Gunn 
  John Pietrowski 
TOWN OF BELLEAIR SHORE
www.belleairshore.com
1200 Gulf Blvd, Belleair Shore 593-9296
 Fire Dept:               595-1117
 Sheriff:                 582-6200
 Mayor: Robert E. Schmidt, Jr.
 COMMISSIONERS — Ray Piscitelli
  Dorothy Niewlarowski • Deborah 
  Roseman, Vice Mayor • Ray Piscitelli 
  Steve Bloom 
TOWN OF BELLEAIR TownofBelleair.com
901 Ponce de Leon Blvd, Belleair     588-3769
 Public Works:       588-3795 
 Police Dept:       588-3769
 MAYOR - Gary H. Katica
 COMMISSIONERS — Michael Wilkinson
  Karla Rettstatt Deputy Mayor 
  Tom Shelly • Tom Kurey
  CITY OF LARGO www.Largo.com
201 Highland Ave, Info:          587-6700
 Fire Dept:          587-6714
 Police:                                    586-7427
 MAYOR - Woody Brown
 VICE MAYOR - Curtis Holmes
 COMMISSIONERS — Michael Smith
  John Carroll • James Robinson
  Samantha Fenger • Donna Holck
-----------------------------------------
SHERIFF NON-EMERGENCIES 582-6200
SHERIFF DISPATCH     582-6177
DUKE POWER            443-2641
PHONE (RESIDENTIAL) 800-483-4000
SPECTRUM CABLE    329-5020

BELLEAIR REC CENTER      518-3728
BELLEAIR FINE ARTS SOCIETY 934-4304
BELLEAIR SOCIAL CLUB     585-9633
BELLEAIR BRIDGE GROUP  669-5283
BELLEAIR ROTARY CLUB
JoAnn Bruner         544-4433 X222
BELLEAIR WOMENS REPUBLICAN CLUB
President            595-1791
BELLEAIR BEACH ISLAND GARDEN CLUB
Marjorie Rose           238-8691
BELLEAIR GARDEN CLUB
Laura Katz, President     735-7574
BELLEAIR BEACH LADIES LUNCHEON CLUB
Lois O’Donnell     595-1349
BLUFFS BUSINESS ASSOCIATION
Bonnie Trembulak      686-8797 
CLEARWATER GARDEN CLUB
Maggie Cluster     488-8705
TOWN OF BELLEAIR CIVIC ASSOC.
Roz White, President     462-2674
CLEARWATER SAILING      517-7776
-------------------------------------------
PINELLAS COUNTY INFO     464-3000
COMMISSION OFFICES     464-3377 
  Karen Seel            464-3278
STATE:
Vacant     727-793-2797
  Republican, District 20
  26133 US Hwy19 N. Ste 201, Clearwater
 Latvala.Jack.web@flsenate.gov
Senator Jeff Brandes       727-395-2512
 Dist. 22 3637 Fourth St. N., Ste 101 St. Pete
 Brandes.Jeff.web@flsenate.gov
Representative Larry Ahern   727-395-2512
  Republican, District 66
  8383 Seminole Blvd. Suite B, Seminole
  larry.ahern@myfloridahouse.gov
Governor Rick Scott
 Rick.Scott@myflorida.com 
FLORIDA UNITED STATES SENATORS:
 Marco Rubio                  202-224-3041
 www.Rubio.Senate.gov
Bill Nelson . . . . . . . . . . . 202-224-5274
 www.BillNelson.Senate.gov
AREA UNITED STATES REPRESENTATIVE:
Charlie Crist . . . . . . . . . . .202-225-5961
 696 1st Ave N., Suite #203, St. Pete
 www.Crist.House.Gov
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BELLEAIR AREA 
NEIGHBORHOOD NEWSLETTER 

Inside, you will find articles and local 
information about the nearby area 
inside. We call it a Neighborhood 
Newsletter because it is about your 
neighborhood. It is mailed to the 
entire Belleair Area - a total of about 
8,000 households - six times a year.
Do you need another copy of 
this newsletter. You may pick up 
additional copies of this newsletter at 
all City Halls, Wildfield Marketplace, 
Panara Bread, UPS Store and the 
Belleair Market. Call 517-1997 if 
you need more than a few.
We hope you enjoyed our newsletter. 
We want your input. Did you like 
this issue? What suggestions do you 
have for future articles? Call or email 
us with your comments, or take our 
online survey at beachnewsletters.com.
Thank you for reading,
Bob & Becky Griffin, 727-517-1997 
bob@griffindirectories.com

SEE YOU AGAIN
 IN JUNE

APRIL
Easter Sunday     1 
Public Schools Reopen    2 
Passover Ends     7
Dyngus Day     2 
National Beer Day    7 
Food Pantry Celebration Of Giving      7 
Eco Fest     7 
IRB Garage Sale     7-8 
Sunday Concert In Belleair    8 
Iron Girl      8 
Tampa Bay Job Fair Coliseum   9 
Bluff’s Business Assn Mixer    12 
Holocaust Remembrance Day   12 
Sugar Sands Festival Begins    13-22 
Rotary Runs The Beach      14 
Paw Fest Largo Central Park   14 
Heritage Village Lecture Series   15 
Federal Taxes Due     16 
Beach Fest IRB County Park    21 
The Narrows Nature Hike    21 
Main Sail Art Festival    21-22 
Earth Day     22

Hurricane Seminar Belleair Bluffs   23 
Administrative Professional Day   25 
National Arbor Day    27 
Clearwater Blast Friday    27 
The Narrows Park Garage Sale   28 
Basketball Championship Bell Rec   28 
Rotary Wine & Tapas Fest    30 
MAY
Loggerhead Turtle Season Begins   1 
Clearwater Beach Taste Fest   4 
Belleair Family Golf Tournament   5 
Derby Day     5 
Tour Of Florida Gardens    6 
Teacher Appreciation Week    7-11 
Belleair Bluff’s Business Assn Mixer   10 
Postal Workers Food Drive Sat   12 
Free Shredding Belleair’s Solid Waste  12 
Mother’s Day     13 
Stone Crab Season Ends    15 
Ramadan Begins     15 
Hands Across The Sands    19 
Armed Forces Day    19 
Safe Boating Week    19-26 

 CALENDAR OF UPCOMING EVENTS
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TIPS FOR KEEPING LOVED ONES SAFE THIS SUMMER IN THE WATER.  
By Rebecca Geiger
We are blessed to live in one of the most beautiful places in the 
country and water is part of our lives.  There are many things you can 
do to help keep your family safe and make sure everyone enjoys the 
water and all the things Florida has to offer.  
• Water wings are the most dangerous water toy on the market.  They 
should be avoided at all costs.  An easy way to get rid of them if the 
child is used to them is to pop one while the child is not around.  Then 
when they go to put them on, tell them it is “broken” and needs to 
be thrown away.  This way the child sees it as garbage and it is not a 
power struggle situation.
• Puddle Jumpers are a close second to water wings.  They are 
approved as a personal flotation device (PFD) by the coast guard for 
boating and water activities; however, they were not designed to be 
used all the time.  
• Both water wings and puddle jumpers prevent children from being able to use their arms and teaches the child that 
“swimming” only involves leg motions, which will not be enough to get their head above water if they go in on their own.
• Make sure to check all of your drains at the beginning of the summer and at least once a month.  It only takes a second 
or two to check for cracked or dislodged drain covers.  Either of these can increase suction and hold down a child or even 
an adult.
• Every child should have a “silly day” where they swim in all of their clothes.  Shirt, pants, dress, shoes, etc.  Let them 
know clothes will dry, and that they are what is important.
• Never teach a child to swim to you in the water, always have them go back to the side.  A towel on the edge can help 
them play longer without burning their fingertips or getting blisters.
• Remind your children often that nothing is as important to you as them.  If they fall in they need to let go of whatever 
they have in their hands and get to the wall.  Many times, children will hold on to toys rather than save themselves.
Rebecca Geiger (Miss Becca to most of her students)  specializes in private lessons at individual’s homes where people feel 
the safest and where incidents are most likely to occur. Her passion is “Drown Proofing” children and adults. She would be 
happy to answer any questions you may have about any of the subjects above or any others you may have, whether you 
want lessons or not.  Please feel free to call or text her at 813-363-9133.
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Did You Know
DREDGING 
COMING SOON 
The state and 
FWC are going 
to dredge the 
small channel, 
just northeast 
of the Sand Key 
Bridge, again. It 
is the short cut to 
Clearwater Beach 
Marina that most 
boats use. This 

project is expected to take 30-45 days to complete and 
should start in late April or early May, weather dependent 
of course. The dredged material will be deposited near 
shore in the Gulf of Mexico. Look for barges and other 
dredging equipment to be positioned in that channel 
beginning in mid-April.  
FLUORESCENT LIGHTS Do not recycle or put 
fluorescent lights in the garbage. Take them to a mobile 
collection sites. Home Depot and Lowes will accept your 
CFL (compact fluorescent lights). Batteries Plus will take 
your fluorescent lights for a fee. 
PAWSFEST the 12th Annual Pawsfest is April 14 at Largo 
Central Park. This dog-friendly event will have contests and 
games for children and pets. Enjoy the Bark Café (food court 
for humans), The Activity Midway for dogs, The Doggy Mall, 
a K-9 Demonstrations and adoptable pets from Bay Area 
Groups and Shelters. It is sponsored by the Largo Kiwanis 
Club and other area businesses. 
MAKE YOUR DOCK SAFER For under $10, you can 
improve a child’s chances of survival if they fall off your 
dock. Buy rope at your local hardware store and tie it 
to various places around the dock. Show your children 
where these ropes are. If they were to fall in, they can 
hold on to them, until you can reach them. Barnacles 
grow on ladders, pylons and even ropes, but you can 
replace the rope every few months at almost no cost, 
giving children something to grab and you some peace 
of mind. 
ORCHID CARE
 April is the kindest month to area 
orchid growers, it is the time to repot 
them if you haven’t already done 
so. On the second Thursday of the 
month, Florida West Coast Orchid 
Society Meets at the Pinellas County 
Cooperative Extension Center, 12520 
Ulmerton Rd, Largo. Contact Cheryl 
Finke cfinke@tampabay.rr.com, call 
727-420-7230, or visit fwcos.org to 
get involved.   
FOOD PANTRY FUND-RAISER 
The Beaches Food Pantry serves the 
entire beach area, though many of 
their clients live across the bridges in 
Largo and Seminole. On April 7th, they will host their 
annual Celebration of Giving at the Calvary Episcopal 
Church from 5 to 8pm. There will be food and drink and 
mingling for a $15 donation. Everyone is welcome.  
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and More...
POSTAL FOOD 
COLLECTION   
Each year, the U.S. Postal 
Carriers sponsor a food 
collection campaign 
to replenish area food 
banks. This year it will 
be May 12th. Leave 
non-perishable food in 
a bag at your mail box. 
The carrier will pick it up 
and transport it to one 
of several area food pantries. RCS, St Vincents and The 
Beaches Food Pantry are the three largest recipients in 
our area—but there are others receive donations, too. 
If you forget or miss them, drop it off at your Post Office 
that Monday.  
ST. PETE TINY HOME FESTIVAL Come see the latest 
and greatest in tiny home living trends! Learn about 
simplifying your life and living greener at LocalShops1’s 
St Pete Tiny Home Festival & Live Local Expo, 10 am to 6 
pm April 7 and 8. It will be held at SPC - Allstate Center, 
3200 34th Street S. St. Pete. Visit www.tinyhomestpete.com 
for tickets. 
CHILDRENS BOOKS NEEDED The lending library next 
to Belleair Bluffs’ City Hall has plenty of adult books, but 
they are in need of children’s books. If you have any, 
drop them by City Hall or put them in the Little Library 
yourself. 
SAND KEY MEMORIES Do you remember Sand Key 
before the condos were built? If so, we would like to hear 
from you. We are working on a story about Sand Key—in 
the 1960s and ‘70s when it was a party spot. If you have 
a story to tell, call or email Bob@GriffinDirectories.com.  
IRON GIRL CLOSES 
ROADS Iron Girl of 
Clearwater returns to 
Clearwater Sunday, 
April 8. In only two cities 
in 2004, Iron Girl has 
grown to six U.S. cities 
and six more in other 
countries. The events 
have broadened over 
the past decade, varying 
from 5K and 10K races 
and some added half-
marathons, mother/
daughter races and sprint triathlons. 
The 5K and Half Marathon both start at 6:30am at 
Coachman Park and head west over the Memorial 
Causeway Bridge. The 5K turns around south of the stop 
light at Island Estates. The Half Marathon travels through 
the Roundabout, down South Gulfview, across the Sand 
Key Bridge to just north of the Belleair Beach Causeway 
stop light, where they will turn around and return to 
Coachman Park. Expect road closers and/or delays 
through 8am. To register and see a course map, visit 
www.IronGirlClearwater.com. 
OUR NEXT ISSUE IS IN JUNE Read this issue, and 
others, online at BeachNewsletters.com.
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TAX REFORM/SIMPLIFICATION? “NO” 
TAX REDUCTION? “YES”

by Ray Ferrara, ProVise Management Group

Part 1 - 
When President Trump signed the 
Tax Cuts and Jobs Act into law, it 
represented the biggest change in taxes 
since the Reagan years. 
One of the biggest changes was the 
creation of a special 20% deduction of 
pass-through business income (profits, 
not salary). Pass-through businesses 
include S corporations, limited liability companies (LLC), 
partnerships and sole proprietorships. But the deduction 
comes with complicated rules, which restrict which 
taxpayers can actually use it. Because the rules apply at the 
taxpayer level and not the corporate level, it is possible that 
some owners of the same business will not be able to take 
advantage of this deduction, while others do.
The baseline rule says that the deduction is applied to 
the lesser of qualified business income or the taxpayer’s 
taxable income minus any capital gains, but before taking 
the pass-through deduction. It applies to single taxpayers 
with taxable income below $157,500 and married filing 
jointly below $315,000. 
Susan is a widowed college professor with a salary of 
$120,000. She writes novels as a sole proprietor and nets 
another $60,000. She itemizes deductions and has taxable 
income of $140,000. Because her pass through income is 
less than her taxable income, she can deduct 20% of her 
business income or $12,000, saving $2,880 in taxes. 
Don who is single and has a small tax and accounting 
business that is also structured as a sole proprietor earns a 
net of $120,000 exclusively from the business. He uses the 
standard deduction and has taxable income of $108,000. 
Thus, because his taxable income is lower than his income, 
he can only deduct 20% of $108,000.
For taxpayers below the aforementioned thresholds, 
the occupation/profession of the taxpayer is irrelevant. 
However, if above the thresholds, there are even more 
rules. A specialized trade or business (health, accounting, 
law, financial services, etc.) can no longer take 100% 
of the deduction. Architectural and engineering firms 
were exempted from being called a specialized trade or 
business. There is a phase out of the baseline rule from 
$157,500 to $207,500 for singles and from $315,000 to 
$415,000 for marrieds. After this there is no deduction for 
a specialized trade or business owner.
We will discuss other businesses in the next issue. Be sure to visit 
with your tax advisor. If you would like to discuss the planning 
opportunities, please schedule a complimentary meeting.

V. Raymond Ferrara, CFP®, Chairman and CEO
ProVise Management Group, LLC
611 Druid Rd E, Suite 105, Clearwater, FL 33756 

 727-441-9022, info@provise.com

Securities offered through Kestra Investment Services, LLC (Kestra IS), member 
FINRA/SIPC. Investment advisory services may be offered through Kestra Advisory 
Services, LLC (Kestra AS), an affiliate of Kestra IS, or Provise Management Group, 
LLC. Kestra IS and Kestra AS are affiliated with Provise Management Group, LLC.
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IS SOLAR A GOOD INVESTMENT FOR YOU? 
By Ted Shannon 
The first question I ask is “Do you pay taxes to the IRS?”
The 30% tax credit makes a big difference on the Return On 
Investment (ROI). 
The Solar tax credit is 30% of the system cost and gives 
a dollar for dollar credit on your return for the year of 
installation. If you can’t use the full amount that year it rolls 
over. This credit sunsets in 2019. 
Here are 3 ways to look at the solar return on investment:
1. Instant You are adding the value of the solar onto your 
structure and taking 30% back from the IRS. Example, 
adding $25,000 in value at a net cost of $17,500 
generates $7500 in instant equity. Solar life expectancy is 
30+ years and like a new roof it adds real estate value. 
2. Payback How many years to pay the same for solar as if 
you just paid your power bill? Answers vary. On residential, 
we regularly see the 7-9 year range, on commercial 5-7 
years. Buying 7 years worth of power makes the next 23 
years FREE. If a $25,000 system is big enough to supply all 
your needs, you save $82,000+ over 30 years. Utility rates 
keep going up so that number could be much higher. Solar 
eliminates increased cost for power.
3. Cash Flow A low interest loan for solar offsets the 
monthly expenses you pay now for power. Often, payments 
will be less. Solar levelizes monthly electricity cost over the 
life of the loan. NO MORE BIG BILLS! There are many 
financing products available for solar, some may also have 
additional tax benefits.
Other factors to determine if solar will work for you:

1 Shading issues You must have southern exposure to the 
sun and be willing to place panels facing South, East or 
West. We generally do not use North facing roofs.
2 Roof age Solar systems last 30-40 years, it should be 
married with a nearly new roof.
3 Do you care? Adding solar takes time, money and 
commitment to a future return. Yes, it is good for the Earth, 
friends will be jealous and you become a hero to those that 
know you. Yet, Are you motivated to go solar? Only you can 
answer the question of what the real Return On Investment is.
I am here to help you. I can do a full evaluation at no cost 
and recommend a system size showing you the financial ROI.

Ted Shannon is a resident of Belleair Beach and works with 
residential and commercial solar. He can be reached at 727-386-
8407 or tedthesolarguy@gmail.com for any questions you have. 
Find him on Facebook as Ted the Solar Guy. 
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NARROWS NATURE PARK
McGough Park offers the following April events:

ECO FEST:
Plan to attend the ECO Fest Saturday, 
April 7 and celebrate the earth. 
Stroll through the many trails, bird 
watch, and talk to the experts about 
environmental issues. Meet an owl—
face to face. Take home a free tree. 
NATURE HIKE
There are free nature hikes at 
McGough Park on the third Saturday 
of every month beginning at 10am. 
Take a guided tour through the woods 
and see many different animals. 

BIG PARKING LOT SALE
Participate with a table for $10 and sell your stuff, or just 
come and shop and peruse the one-day garage sale in the 
parking lot. 
BONNER PARK AND KAYAKS
Bonner Park, just north of The Narrows Park, has built a 
kayak launch and now offers kayak and SUP (Stand Up 
Paddleboards) rentals.
VOLUNTEERS NEEDED
Anyone interested in helping out in the park with special 
events or daily activities should call Kyle Vogel, Nature Park 
Specialist. They need help setting tables, handing out food, 
parking, and other things during events like the Eco-Fest 
in April.
The Narrows Park is the first park on the north just before 
the Walsingham Bridge, near 688 Discount Liquors. Get 
more information and other event listings at 
www..LargoNature.com or call 518-3047. 

CLEARWATER MARINE 
AQUAMARINE SPRING SPECIALS

The Clearwater Marine Aquarium has extended hours on 
select dates this Spring with their Sundown Special. Through 
April 7, and then every Friday and Saturday evening in 
April, admission is $9.99 from 4 – 8 pm. Catch a sunset 
with Nicholas the dolphin, and learn about their mission to 
rescue, rehab and release marine life with special evening 
presentations from their Animal Care Teams.
And for extra family fun on the water, book a trip aboard 
the Tropical Family Cruise — only available during the 
Sundown Special for just $9.99! 
They have a brand-new Pelican 
Aviary with three new great 
white pelicans: Skylar, Matthew 
and Tyndall! Ricky, who played 
the part of “Rufus” in Dolphin 
Tale, can also be found there. 
The second largest in the 
pelican family, great white 
pelicans have a white plumage 
(feathers) with a pink facial 
patch and yellow legs. They 
have a very large wingspan of 
up to 9 feet but are very light, 
typically weighing between 15-
17 pounds due to their hollow bones.
Check out their pelican web cam along with eight others 
online at seewinter.com
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LANDSCAPE MAINTENANCE
By Randy Lee
We have spent the time and 
money and now we want our 
landscape to look perfect. There 
are certain guidelines to protect 
your investment. The overall 
this includes plants, trees, sod, 
lighting, irrigation and water 
features.
The landscape includes your trees, 
palms, shrubs and flowers. They 
need to be pruned and fertilized at 
least once a year and preferably 

in the spring. A license is now required to fertilize plants 
and sod in Pinellas County. Annuals and perennials can be 
planted once or twice a year and they require maintenance 
as well. Hedges always require attention especially in the 
summer months.
Lawns in Florida require much maintenance- the perfect 
amount of TLC. The right amount of mowing, fertilizing, 
watering and pest control is essential. Make sure your lawn 
maintenance company has references and proper experience 
to handle your property. A pest control company usually will 
treat the lawn using fertilizer, fungicide and insecticide as 
needed. A license is required to use any chemicals on lawns, 
plants and trees.
Landscape lighting maintenance includes changing bulbs, 
fixing broken wires, cleaning lenses and repositioning lights 
as needed. A two to four time a year checkup is standard 
depending on the amount of lights used and the size of the 

property. This is a gray area for licensing, however, any high-
voltage lighting must be licensed. If more than plugging a 
cord into an outlet is involved than so is the license.
Irrigation systems need to be checked periodically- checking 
once a month is normal. Heads need to be cleaned and 
adjusted, the timer checked for accuracy and any leaking 
or broken pipes fixed. Grass should be removed around 
all sprinkler heads monthly. Irrigation work also requires a 
license in Pinellas County.
Water features are popular now and need to be maintained 
as well. This include pools, fountains and ponds. Some 
require weekly maintenance and checking water levels in the 
dryer months. Water may or may not need to be chemically 
treated as well. Hire someone with plenty of experience here.
Now that we have spent the time and money perfecting our 
landscapes, spend the additional time and money hiring 
trained, experienced and licensed professionals. Ongoing 
maintenance now could save you money later.
 Checklist:
*Trim cold affected plants and trees
*Fertilize lawn, plants and trees at this time
*The dry season runs until May/June
*Refresh annuals and perennials and other potted plants
*Get outside and work in the yard- the weather is perfect!

Landscapes By Randy Lee, Inc. is a full service landscape 
design company here to help you with all of your landscape 
needs. Call us direct at 727-421-2715 or visit us online at 
www.landscapesbyrl.com. 
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THE PELICAN GOLF COURSE AND 
THE PERSON DOING THE WORK

If all goes as scheduled, people 
will be playing golf on the new 
and improved Pelican Golf 
Course by the end of this year. 
But, there is a lot of work still 
to be done for that to happen. 
The person in charge of most of 
that dirty work is the owner of 
Triton Building Group, Johnny 
Patronis. An Indian Rocks Beach 
resident, he has lived in the area 
since 2011.
Triton Building Group has 
tackled all types of building 
projects, though this is their first golf course. Construction 
began immediately after July 4th, when the old Biltmore 
Golf Course, was demolished. That included removing the 
existing club house and golf cart garage, as well as on all 
the fairways. 
Three Triton employees are on the project daily, with 40-50 
other people working for sub-contractors. “This is a two-year 
job,” says Patronis. “We hope to be finished with the entire 

thing by the summer of 2019.”
“Every fairway and every hole will get a make-over,” Patronis 
explains. Most fairways will be the same except minor 
changes at two holes. Hole #8, formerly a par 3 will become 
a par 4 and hole #9 will become a par 3.”
The new golf course was designed by South Carolina 
company Boe Welling Design. 
Plans call for two separate buildings, the Pro Shop and Grill 
to the south and the Main Club House, basically where the 
last one was. The Club House will contain the lockers, a 
large restaurant and store the golf carts. The buildings were 
designed by Nick Fullerton. The main entrance will remain 
where it is.

The Town of Belleair projects opening the new course by 
December of this year. The Pro Shop and Grill is expected to 
open after the first of the year. The Club House is expected 
to be completed by the summer of 2019. 
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ORANGE BUSINESS IS DOWN
By Bob Griffin
Orange growers and packers are seeing RED this year, as it has not been a good year for the 
citrus industry. In fact, has been many years since it was really good. 
This year, the Florida orange crop had the smallest yield in 75 years. The low yield was caused 
by the double whammy of Citrus Greening and Hurricane Irma. Greening disease stunts the 
growth of citrus fruit causing bitter and deformed fruits. It has been a problem over the past 
decade. Scientists were just starting to get that under control before the hurricane. 
Hurricane Irma hit this part of Florida on September 11th, just as the fruit was beginning 
to ripen. It was close to being ready to be picked. In its wake, the storm left uprooted trees, 
downed fruit and flooded groves. It was worse than anything growers had seen in more than 
20 years.
Before Hurricane Irma, the forecast was a low 54 million boxes of citrus. Now, projections are 
at 31 million—23 million boxes of oranges and grapefruit were destroyed. 
John Buck, owner of Largo’s Yellow Banks Groves, says the storm really put a squeeze on the citrus crop this year. 
“We lease 100 acres that grows citrus near Winter Haven,” Buck explains. “As you know, the eye of the hurricane went through 
Polk County. We lost about 40% of our crop this year. The groves have really taken a big hit,” John reminds us. “They lost 200 
trees in Winter Haven alone.”
Now, Buck says we are getting most of our fruit from the East Coast of Florida, near Ft. Pierce. That means more transportation 
costs, and in turn, higher prices for the consumer.
In the 1950s and early ‘60s, Pinellas was covered in citrus groves. But that began to end with the December 1962 major freeze. 
“That freeze was the worst in history,” remembers John. “After that, citrus grove owners started selling to developers who were 
building homes all over Pinellas County. Today, very little citrus comes from Pinellas or even the Tampa Bay area.”
“In 1975, the state registered over 200 million boxes (1.6 bushels) of collected fruit. 2017 saw only 80 million. This year, it is 
down to 30 million boxes. Ninety percent of the state’s harvest is eventually processed into OJ. 
What does all this mean for you? Higher prices because of supply and demand. With less fruit to pick, prices of the fruit and 
orange juice have gone up. “Our business is not down,” Buck says. “We are selling the same amount of everything from 
oranges to key lime pies. But the prices are higher, and our customers have noticed.”
Yellow Banks Groves is open October through Memorial Day at 14423 Walsingham Road, in Largo, just east of the Indian 
Rocks Beach Bridge. See their selection at www.YellowBanks.com.
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BAIT SHOP 
CHANGES NAME 
The bait shop 
located on the 
Belleair Beach 
Causeway Boat 
Ramp has changed 
its name. Previously 
ANGLERS 360, it is 
now Belleair Bait & 
Tackle. Other than 
that, there are no 
other changes. They 
even have the same 
owners.  

YOUR LOCAL BOATING RESOURCE MarineMax 
Clearwater has everything you need to make the most 
out of your time on the water. It all starts with finding 
your perfect boat. With top-notch brands including Sea 
Ray, Azimut, Boston Whaler, Nautique, Harris, and more, 
they have the ideal boat for your lifestyle. Once you 
take delivery of your boat, you become a member of the 
MarineMax family. This opens the doors for you to enjoy 
all they offer including world-class service, educational 
courses, boater events, and getaways!
The team members of MarineMax Clearwater provide 
a wealth of experience and are all boaters with an 
incredible passion for the water. Beyond boat sales, they 
strive to share their joy and enable other boaters to do 
the same. Visit marinemax.com or call (727) 536-2628 
to explore the world of MarineMax Clearwater boating. 
BAYLIFE NOW EAGLE As of February 20th, Darian 
Zaccardo is the new owner of the small pharmacy in the 
Bluffs Shopping Center near Cody’s. Previously called 
Bay Life Pharmacy, they have changed the name to Eagle 
Pharmacy.  
GOLF COURSE STATUS Work on the Pelican Golf Course, 
formerly known as the Belleview Golf & Country Club  is 
on-schedule and coming along great! The owners expect 
golfing to begin in December. Additionally, the grill house 
and pro shop are expected to open around November of 
2018, and the clubhouse is anticipated to be completed 
near March or April of 2019. 
RADIANCE TURNS 12 
Radiance Medspa, known 
for offering an individualized 
approach to anti-aging, 
skincare and body sculpting, 
is celebrating 12 years in 
Belleair Bluffs. The Medspa 
has performed more BOTOX 
and Juvederm treatments than 
any other facility in Tampa 
Bay, and is among the top 
200 BOTOX and Juvederm 
facilities in the United States. The team at Radiance takes 
an active interest in the community by supporting charities 
such as the Homeless Empowerment Program, Habitat for 
Humanity, GFWC Pinellas Seminole Woman’s Club, RSC 
Pinellas, the Arc Tampa Bay Foundation, Clearwater Free 
Clinic, and a dozen others. 

Business Briefs
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MR CLEARWATER The Clearwater 
Regional Chamber of Commerce named 
Ray Ferrara, of ProVise Financial Group, 
2017 Mr. Clearwater. 
“The Mr./Ms. Clearwater is truly a 
humbling honor, especially given those 
that preceded me,” Ferrara says. “I 
along with those other winners recognize 
that we simply carry the mantle for all 
the community citizens that serve by 
volunteering each and every day. There 
are many people to thank for this recognitions and singling 
out two – the team at ProVise Management Group and my 
wife of 47 years, Kim, both of whom made sacrifices to give 
me the opportunity to work outside of the office and home.”  
LARGE CHARITY OF THE YEAR RCS Pinellas has been 
named 2018 Large Charity of the Year for the Clearwater 
Regional Chamber’s Business of the Year Awards. 
The award winners were announced in January at the 
Clearwater Regional Chamber’s 96th Annual Meeting.
RCS Pinellas has provided help & hope to people in need 
for 50 years. RCS’s mission is to feed the hungry, help 
families facing homelessness return to self-sufficiency, and 
empower survivors of domestic violence. Over 130,000 
Pinellas County individuals are served annually with dignity 
to accomplish this mission at the RCS Food Bank, the RCS 
Grace House, The Haven of RCS, and the RCS Thrift Store.  
JW MARRIOTT CONSTRUCTION TO START “Dream View 
Hotel is likely to close in June or July and then we will start 
the JW Marriott project,” says Uday Lele, owner of the Dream 
View Hotel and developer of the $120-million project. The 
development will be part hotel and part ownership / rental units. 
“We only have four units left to sell, before we can start,” 
Lele says proudly. 
The project includes 166 hotel rooms and 36 one, two or 
three bedroom penthouse condos on the top. Owners are 
only allowed to live in them 30 consecutive days, the rest of 
the time, they are part of the JW Marriott vacation rental pool. 
Units start at $565,000, with one listed at $1.365 million. 12 
of the 36 penthouses are under contract. 
The new hotel will include two restaurants - an upscale, 
big-name restaurant, and a more casual one. With this new 
construction, the hotel will expand its usable beach area.
The project is at 691 South Gulfview Blvd in South Beach. 
Call 727-443-0321 for sales information. See their web site 
on www.JWMarriott.com.  
CORRECTION Performance Training on Indian 
Rocks Road North, did not close. They simply moved 
to 760 Indian Rocks Road North. Get more info at 
LivingAPrimalLifestyle.com. 
CLINIC MOVES The Clearwater Free Clinic is now open in its 
new larger, more accessible location at 1218 Court Street in 
Clearwater. The critical move marks a new era for the Clinic, 
a nonprofit, nongovernmental healthcare facility that just 
celebrated its 40th year. The extra room allows The Clinic to 
be able to offer more specialty services to needy patients.  
NEWS WANTED If you have news or suggestions 
for this newsletter, please contact us. E-mail news to             
Bob@GriffinDirectories.com or call 727-517-1997. 

Business Briefs
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ST. PETE’S NEW PIER STATUS
If you have 
strolled along 
the downtown 
w a t e r f r o n t 
lately, you  
have seen that 
construction is 
well underway 
on the new 
St. Pete Pier. 
Construction 
started last 
fall, and  
considerable 
progress has 
been made. To date, 320 pilings - over 75% of the 425 total - 
have been placed. Significant progress has been made on the 
deck, or Pier bridge, with 20% of the surface poured as of the 
first of March. And construction work is underway on the tilted 
lawn and the bulkhead around Spa Beach. Work is scheduled 
to begin on the Pier Approach – the uplands area – by late 
April, or early May. 
In other news, Doc Ford’s, a small restaurant chain, owned 
partially by author Randy Wayne White, was selected as the 
restaurant on the approach. It is one of two large dining 
facilities and will be located in the former Pelican parking lot 
area. The restaurant will be family friendly and you can be 
sure Doc Ford’s famous Yucatan Shrimp will be on the menu! 
Tampa Bay Watch, an organization dedicated to the 
protection and restoration of the Tampa Bay Estuary, has 
submitted a proposal to the City for the management of the 
Education Center. The Education Center will house both an 
indoor as well as a “wet”/outdoor classroom, and provide 
marine science educational opportunities to both residents 
and visitors. 
Next Steps: 
• Complete Pile Operations - April 2018
• Complete Pier Deck Operations - May 2018
• Commence Pier Approach Construction - Spring 2018
• Complete Pier Head Building - January 2019
• Complete Pier & Approach Construction - Spring/
   Summer 2019
• Commence Tenant Build-Out - Summer 2019
• Complete Tenant Construction - Fall 2019
Sign up for occasional Pier updates, at newstpetepier.com. 

GARDENS TOUR
The Third Annual Tour of Public and Private Gardens is 
Sunday May 6. The tours will start at the Florida Botanical 
Gardens at 10am and run till noon. Private gardens  will 
be open noon until 4 pm. Tickets may be purchased in 
advance  at www.FLBGFourdation.org, or at the Botanical 
Bounty Gift Shop at the Florida Botanical Gardens. The 
price is $20 for FBG Foundation members in advance 
or  day of the event. For non members, the fee is $25 in 
advance or $30 the day of the event.    
The private gardens are varied. One is a Florida native 
garden located in the Indian Rocks Beach community. 
Another, on the mainland, has a breathtaking collection 
of orchids in three separate orchid houses. The other 
gardens have beautiful varied landscapes with bright 
colors and great landscaping ideas. As a bonus, the 
property of Earthscapes in Palm Harbor, usually closed on 
Sundays for private parties, will be open to ticket holders.  
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SELLING 
SEASHELLS BY 
THE SEASHORE

Local Realtor Julie 
Drolshagen’s book, 
“All I Ever Needed to 
Know About Business, 
I Learned From Selling 
Rocks,” is the essence of 
Florida beach childhood 
memories. Since the early 
1970s, her family took 
the pilgrimage from up 
north down to our shores. 
Shell by shell and year 
by year Julie kept her box full of Florida memories in her 
grandmother’s house in Wisconsin. Little did she know 
that one day she would come full circle and sell those 
seashells by our seashores.
Julie resides in Clearwater Beach and is a Realtor with 
Century 21 Coast to Coast in Sand Key. However, prior 
to arriving in Florida, she worked in the media and film 
industries in advertising public relation roles. Always a 
story teller, her writing stems from creative, corporate 
communications and even a few screenplays she hopes 
to develop one day. 
Julie created her fictional memoir based on her family 
trips to Florida and the love of her grandmother’s 
everlasting advice. “Years ago, when I was with clients 
or on interviews, I would tell this story of selling painted 
shells when I was seven to break the ice. Many told me 
I should write a book. Well I finally did. And hopefully 
everyone will enjoy this fun witty story with the message 
of fearless motivation. All of us can relate to memories 
from our childhood and simple ideas provide constant 
inspiration in our adult lives. Here’s the irony: The Florida 
seashells are the backdrop of the book and now here I 
am as a Realtor, 40 years later actually selling seashells 
by the seashore. Perhaps we unconsciously do listen to 
our inner child throughout our life!”
Julie hopes to use her book for motivational speaking 
engagements and is a current member of Toastmasters 
International and the Island Estates Women’s 
Organization & Civic Association. As a Clearwater Beach 
Chamber member she also has her book available at the 
office on Pointsetta and for purchase at the Post Office 
gift shop in Island Estates. It is also on Amazon.com.
Julie Drolshagen can be reached at 727.902.9233 or 
Julie@beachhomesflorida.com
“Only do what you love, work hard and stay brave. And 
stop to pick up a few shells along the way.”

BLUFFS BUSINESS ASSOCIATION
The Belleair Bluffs Business Association (BBA) recently held 
their third annual Wine Walk on March 24th and it was 
another successful fund-raising event. 
The next BBA After Hours Mingles are:
April 12: Island Pest Control, in Indian Rocks Beach
May 10: Serenity Gardens & Funeral Home, in Largo
Social Hour begin at 5:30pm.
To get involved, call Bonnie Trembulak, President  at 686-
8797 or visit www.BluffsBusinessAssocation.com for more 
information.
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     CAPTAIN MEMO’S CELEBRATES 40 YEARS
By Bob Griffin, Publisher
A Pirate Looks at 40 is more than a song 
title by Jimmy Buffet. It also defines Pam 
Wozencraft, owner of Captain Memo’s 
Pirate Cruise. Pam has owned and 
operated Clearwater Beach Marina’s 
iconic red pirate cruise ship since 1978—
forty years. 
But her journey did not start here. 
Pam, originally from San Diego, CA., 
graduated from San Diego State 
University with a Master’s Degree in Deaf 
Education. While in College, she met her 
husband Bill, aka Memo who graduated 
with a degree in Marketing. They married 
in 1972. After a few years of Bill working 
in insurance and Pam with hearing 
impaired children, they decided to buy a 
30’ sailboat and head south—to Mexico 
and Central America. 
They lived in on the boat in Panama for 
over two years hosting private charters 
for tourists in the area. It was paradise. 
The Panamanians (who speak Spanish) 
called Bill by his Spanish name ‘Memo’ 
and Pam “Panama Pam”—obviously.  
Then, when Jimmy Carter decided 
to release the Panama Canal Zone 
to Panama, they lifted their sails and 
headed, back to the U.S. A Canadian 
travel company, who needed an American 
Captain, invited Captain Memo and Pam 
to Clearwater Beach to run a soon to be 
built Pirate Ship. 
To get to Florida, they sailed 3,000 miles. 
“We only had $50 in our pockets,” Pam 
recalls. But after arriving in Florida, the 
company did not really have a pirate 
ship—or a job for them. 
They moved to St. Pete Beach’s Blind 
Pass. By day, Pam worked as a cocktail 
waitress. By night, they took tourists for 
sunset sails on their boat—a 30’ Tahiti 
Catch, which was also their home. 
About 1978, they moved their home and 
business to the Clearwater Beach Marina. 
“We were in our 30s when we started our 
forever careers,” Pam chuckles.
To attract tourists, they converted their 
sailboat into a pirate boat with sails 
offering trips twice a day. In 1981, they 
bought an old Tarpon Spring’s Sponge 
Boat. To make it look like a pirate ship, 
they painted it black and added large 
brown sails. They named her the Sea 
Hogge. “We used that boat for 12 years, 
until about 1993,” remembers Pam. 
When Captain Memo decided to expand 
their business, he personally designed 
the boat you see today on the waters 
around Clearwater Beach. He found a 
ship building company to build his dream 
pirate ship that also had to conform to 
Coast Guard standards and regulations. 

When they were done in 1994, the new 
Captain Memo’s Pirate Ship the Pirate’s 
Ransom was launch—24 years ago. 
In 2009, after 30 years of playing the 
head-pirate and Captain, Bill, the original 
Captain Memo, passed away after a five-
year illness. In honor of his life and in 
his memory, Pam has kept the company 
going. “I have no plans to retire,” says 
Pam, now 69. “I love what we do here.” 
Captain Memo’s was honored as Bright 
House “Small Business of the Year” in 
2016 as well as a “Small Business of the 
Year” finalists for the Tampa Chamber of 
Commerce and the Clearwater Regional 
Chamber of Commerce.
Captain Memo’s Pirate Cruise is one 
of the most popular attractions in the 
Clearwater Marina. They sail three or four 
times a day, weather permitting, hosting 
thousands of guests each year from all 
over the world. In addition to public 
cruises, Captain Memo’s hosts birthdays, 
summer camp groups, weddings and 
corporate parties. 
“We have many examples of children 
growing up and bringing their children 
to cruise with us on the Pirate’s Ransom” 
says Pam. “In some cases, we’ve seen 
fourth generations. We get the most 
amazing letters thanking us for their 
experience on our ship. Now, with the 
advent of the Internet, our reputation has 
spread far and wide.” 
Pam employs between 20 and 25 staff, 
many of whom have worked for her for 
years. She truly values her staff and what 
they have contributed to the company’s 
success.   
A typical trip has a crew of five—a 
captain, three pirates (or mates) and a 
bartender. It lasts two hours. Guests can 
get lost in the pirates’ antics, participate 
in a treasure hunt, get their face painted, 
shoot water cannons, hear pirate stories 
and dance away. They also enjoy 
complimentary beverages including 
beer, wine, and soda while enjoying the 
scenic views of Clearwater and the Gulf 
of Mexico. The dolphin sightings are free. 
Find Captain Memo in Clearwater Beach 
Marina, along the sidewalk on the west 
side, slip #4. Daytime Cruises (10am and 
2pm) start at $28 for children and $36 
for adults; Seniors are $33, juniors $31, 
and under 2 are $11 each. Sunset Cruises 
(5pm) are at $31 to $39, seniors $33. 
For information about birthday, parties, 
school events, weddings and corporate 
parties, see their website 
www.CaptainMemo.com, email 
info@captainmemo.com or call Pam 
directly at 727-215-7261   f
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CASA OPENS ON-SITE KENNEL AT 
DOMESTIC VIOLENCE SHELTER

No More Choosing Between 
Safety for Your Pet and for Yourself

Years ago, Brittany faced a terrible choice. At the time she 
shared a house with her little dog and an abusive husband. The 
choice was this: should she escape abuse if it meant leaving, 
or even losing her pet? This was an impossible choice that no 
survivor of abuse should have to make. 
Today, CASA (Community Action Stops Abuse) is proud to 
announce the opening of an on-site kennel at its domestic 
violence center. The kennel will initially accommodate up to 3 
dogs and 2 cats, with further expansion at a later date. Women, 
children and men escaping abusive homes will now be able to 
bring their beloved pets with them to a place of healing. People 
like Brittany will no longer need to choose between staying safe 
and staying with their pets.
Financial assistance is required for ongoing operations of the 
CASA kennel and other programs removing barriers trapping 
people in violent relationships. This includes funding for food, 
vet and medical care, medications, supplies, and staffing 
expenses as it moves forward to keep people and their furry 
family members safe. Online donations are requested through 
www.casa-stpete.org/kennel.
While “Brittany” is a pseudonym, her situation was real. In fact, 
65% of pet-owning domestic violence survivors have felt trapped 
in an abusive relationship out of fear for their pets’ safety.[1] 
Meanwhile, only about 3% of domestic violence shelters across 
the country are equipped to take in pets.[2] After months of 
planning, construction, and developing training protocols, 
CASA, Pinellas County’s 501c3 domestic violence center, 
now joins their ranks at the forefront of the movement to end 
domestic violence by providing a safe haven for victims, their 
children, AND their pets. 
The CASA Kennel was made possible by generous financial 
contributions from Cain’s Kids and Critters, FedEx, Red Rover 
and Zonta Club of Pinellas, among others, and many months 
of hard work by the CASA Kennel Committee (listed below) and 
shelter staff.  
CASA always needs financial donations to help with the 
kennel and its programs that help people escape violence. 
Contributions should be made at casa-stpete.org/kennel. For 
more information please contact info@casa-stpete.org or call 
727-895-4912. 

USF RECEIVES GIFT 
FROM BELLEAIR RESIDENTS

After giving the University of South Florida a $41-million 
donation— Pam and Les Muma added an additional $15 
million. Their $56 million in total donations make them the 
largest individual donors in the school’s 61-year history. 
The Mumas, residents of Belleair, have made a habit of 
donating. They started their million-dollar gift giving rally in 
2014 with $25 million to the college of business. 
The Muma’s, Bulls fanatics, have given $1 million each to 
men’s basketball, women’s basketball and men’s golf. Then 
$5 million for a new football center, featuring weight rooms, 
coaches’ offices and an indoor practice field. Pamela Muma 
donated $2 million to create the Pamela Muma Women’s 
Health Center in the USF building at Tampa General Hospital. 
Pam and Les are graduates of USF / Tampa, Class 1966. Les 
served as President and CEO of FISERV Inc, a major financial 
services technology firm. He was in that industry for almost 40 
years before he retired.
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PINELLAS CONSTRUCTION INDUSTRY REALITIES…….
By Tom Smith Owner of GHD Construction Services
As I’ve spent time writing informational articles these past 2 
years,while contemplating the robust construction activity in 
Pinellas County, I keep going back to recurring concepts that I’ve 
discussed because they provide the most accurate information that 
I feel I can provide. The construction industry has been in full swing 
for the past few years, and with the influx of our snowbirds that 
have now turned into Florida residents, it seems inevitable that 
more increased activity will continue. Just this past year, three of 
my close friends from up north that have been renting here for 
the past years, have decided to purchase a home here in Pinellas. 
They have been going to Open Houses for years seeing what is 
available at what price, and have witnessed the large increase in 
home pricing due to inflation. Like everybody, they all said “Why 
did I wait these past years to buy, when I could have purchased the 
same new home for 10%, 15%, or 25% less”? Don’t we often hear 
our friends say “I remember when I could have purchased a home 
in that neighborhood for $380,000, and now that same home is 
selling for almost $500,000”. That is exactly today’s reality.
Therefore, I’ll re-state my prior concepts from past news articles 
that we discuss almost daily when customers come through our 
furnished model home:
• Investing or Spending: We all like liquidity with our savings, 
but lose ground each year when delaying a new home purchase. 
The stock market is hot now, but of course will have periodic 
corrections. Transferring some savings into a new Florida home 
and having a “Hard Asset” investment makes sense. Remember, 
you are not “Spending” this money, but rather Investing in Florida 
real estate that traditionally has increased in value well above 
savings accounts;
• Inflation, Inflation, Inflation: Is a new Florida home going to get 
cheaper? No. A new home constructed to elevated FEMA standards, 
with 150MPH hurricane resistant construction, energy efficient, 
and all modern amenities, the “Supply & Demand” ratio greatly 

favors those homeowners. The existing homes 
built 50 years ago to outdated codes and non-
FEMA compliant elevations just do not enjoy the 
inflationary increase of new homes today;
• Enjoy Your New Investment: How many 
investments in a family’s portfolio can be 
enjoyed as much as a new home, maybe on the 
Intracoastal with a new pool and dock, for the 
family to enjoy for swimming, fishing, and boating to restaurants? 
This point would not be valid if you were spending the family 
inheritance on a depreciable item, but a new Florida home has 
the luxury of an enjoyable family environment that has historically 
increased in value each year; 
• Hard to “Pull the Trigger”: I realize that it is hard to transfer the 
funds from savings to Florida real estate, but that big step pays 
many dividends for families;
• Replacement Homes: Those lucky families that already own a 
home on the water, but realize the age and non-FEMA compliant 
50 year old home is not the outdated home that they want to live 
in for the next 20 years. These families only have to choose a new 
home, and replace it with a new family environment. This has 
become the main portion of construction for GHD these past few 
years.
New Florida homes are becoming increasingly popular, and many 
Realtors bring their customers to our furnished model home when 
they can’t find a home that satisfies their customer’s needs. We Co-
Broker with Realtors around Pinellas, to show them an alternative 
to the existing 50 year old housing stock here. 
GHD Construction Services, Inc. has constructed 6,500 homes since 
1971, and has the new 2018 “Key West” home at 239 144th Ave. 
N, Madeira Beach. If you have any questions pertaining to new home 
construction, call (727) 954-8345, or email to: tweisser@ghdcsi.com. 
Meanwhile, look us up on our web site at www.GHDCoastalHomes.com.
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BEACH ART CENTER’S
 SUMMER CREATIVE KID’S CAMP

Weekly sessions of the Beach Art Center’s Creative Kid’s 
Camp will offer two scheduling tracks this year, a choice 
of full-day sessions and a selection of morning sessions.  
All camps are booked as a full one-week package and 
begin June 4th and run through the week of July 16th.  
Full details, information and registration is available at 
the www.beachartcenter.org.
Full-day campers will focus on the Masters. Each week 
the central theme will revolve around a different artist. 
Campers will alternate working in their gallery space and 
pottery studio, learning about the style of each artist and 
applying that to their work in clay, watercolors, pastels, 
mixed media and more.
The morning sessions will be held in their Gray Gallery, 
each week with a special theme.  You can choose from 
“Claymation – Lights, Camera, Action”, “Comics & 
Cartooning”, “Camp American Girl hangs with Moana” 
and several more.
Tuition for one week of our full-day camp is $200*.  
Morning session fee is $100*. Discounts are available for 
members of the Beach Art Center and the offer sibling 
and multi-week discounts. *Material fees are additional 
and will vary by camp selected.
Memberships may be purchased for $65 ($95 for a family) 
through their website or by stopping in Monday – Thursday 
9 - 4. Beach Art Center members are invited to annual 
meetings and receive discounts on many of the courses 
offered at the center. The fees collected from memberships 
allow them to achieve their mission of inspiring lifelong 
learning, empowering the individual, and engaging the 
community of all ages in the creative arts. 
The Beach Art Center is located at 1515 Bay Palm 
Boulevard in Indian Rocks Beach. Established in 1978, they 
are celebrating their 40th year. The Center is a 501c3 non-
profit corporation offering a pottery studio, gallery exhibits, 
a gift shop and classes for all ages and experience. 

NEW TEXTING SERVICES KEEPING 
THE BEACHES INFORMED

In the wake of Hurricane Irma, the Tampa Bay Beaches 
Chamber of Commerce realized the great need to 
communicate with not only local businesses, but area 
residents as well. Without electricity and Internet service, 
news updates were difficult to receive. However, many 
were able to still access text messages. 
The Chamber recently implemented a community text 
messaging service to help spread information to the 
masses in a timely fashion. The service is free to join and 
open to everyone. Standard messaging rates may apply.  
To receive all messages from the Chamber text “TBBCoC” 
to 72727. To receive targeted information only, please text 
the following keyword to 72727.
“TBBeaches” – Local Community News
“TBNetwork” – Networking Opportunities
“TBGovernment” – Government Affairs Information
The next time the Tampa Bay beaches face an emergency, 
the community will now receive information as soon as it is 
available, so residents and businesses are able to form a 
plan to act safely and immediately. 
For more information please email 
info@tampabaybeaches.com.
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IRB WOMAN 
INSPIRES A NEW 

PROGRAM
Help Us Gather, or HUG, a 
local nonprofit organization 
that specializes in connecting 
individuals with disabilities to 
social events and activities in 
the area, is launching a new 
ambassador program inspired 
by Indian Rocks Beach resident 
Melissa Caulfield. 
43-year-old Caulfield is from 
Indian Rocks Beach and is confined to a wheelchair. Despite her 
physical challenges, Caulfield graduated with honors from the 
University of South Florida in 2004 with an interdisciplinary social 
science degree. She is an intelligent and beautiful woman who 
always has a smile on her face. 
Although HUG had no existing plans to start an ambassador 
program, Caulfield inspired the idea during a group visit from 
the HUG team to a local fitness class that she attends. Robin Lally, 
founder of HUG, said “I started speaking with Melissa and I could 
see the potential she had to make a difference. She made me 
realize that HUG could be so much more than a three-person 
nonprofit. With the help of Melissa and others in the community, 
we can really have the impact we want.” 
HUG Ambassadors are people with special needs that choose 
to become members of the HUG Team to advocate for social 
inclusion for those with disabilities. It is the job of a HUG 
ambassador to share HUG’s mission to facilitate a stronger social 
community for people with special needs. 
Caulfield has accepted the role of Original Ambassador and 
said, “I am honored, thrilled, and so grateful for the opportunity 
to help people. I feel blessed to be a part of HUG and I think this 
opportunity will be life changing for me.” 
HUG plans to welcome over one hundred ambassadors within the 
next few months. There are perks for ambassadors to make sure 
they know how much they are appreciated including an exclusive 
annual Ambassador party. For more information on HUG or how 
to become an ambassador, visit www.helpusgather.org. You can 
also find HUG on Instagram and Facebook @helpusgather

GULF BLVD DRAINAGE SOLUTION
Fun days ahead…

The Florida Department of Transportation (FDOT) has been 
studying Gulf Blvd’s drainage issues between Indian Shores 
and Indian Rocks South. The problem involves standing 
water and poor drainage from Walsingham Rd. through 
Indian Shores. It not only is a nuisance to cars, bikers and 
walkers, it is undermining the road’s base. They have what 
they think is the solution. 
“We have to speed up the way water drains,” says John 
Novak, designer and consultant for FDOT. He says they 
plan to install 15,000 feet of pipe and 2,000 feet of trench 
drains, which is the opening in the road covered by a grill 
that allows the water to drain off.
The work will be conducted from 8am to 8pm (no weekends 
or holidays) in conjunction with the utility undergrounding 
planned for the same area at the same time. Once the work 
is completed, the three-mile section of Gulf Blvd will then be 
re-paved. 
The contractor for this project is expected to be selected in 
early May and the work will likely begin in July or August. 
Total cost for the project: $3.2 million. 
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BACKWATERS CHILI 
COOKOFF Pouring 
rain couldn’t keep the 
standing room only 
crowd home for this 
year’s exciting chili 
cookoff. The six judges 
had a difficult time 
choosing a winner from 
the thirty chili entries. 
This may have been 
the most competitive of 
their thirteen year history of sponsoring this event. 
There was not only a tie for first, but a tie for third! 
But, after carefully reviewing the judge’s forms, the tie 
breaking points for flavor were calculated to break the 
deadlock and Carrie Anne Hillard (center above) won first 
place for the second year in a row! That is quite a feat 
when competing with 29 other chili concoctions. 
In second place was Marilou Davis (pictured left above) 
with the same number of points as Carrie, but lost by 2 
points when tallying the judge’s points for flavor.
Tied for third place was Tom Bush and Rosemary 
Engelhardt. After applying the tie breaking rules, Tom had 
the most points for flavor and won third place.
Backwaters on Sand Key is the local seafood and steak 
house where locals gather, eat and drink on the island for 
the last eighteen years.  

BEACHCOMBER 
CERTIFIED 
OCEAN 
FRIENDLY 
Heilman’s 
Beachcomber 
and Bobby’s 
Bistro were 
designated as 
being an Ocean 
Friendly business 

by members of the Suncoast Rise Above Plastics Coalition. They 
are the first Clearwater Beach business to receive this recognition. 
To qualify, the restaurants took the proactive steps of decreasing 
their use of plastics and waste, thus protecting marine life 
and waterways. To earn the certification, a business must find 
alternatives to single-use plastic bags and Styrofoam containers, 
offer plastic lids and straws only upon request, implement a 
recycling program, and install turtle-friendly lighting where 
applicable.
The Suncoast Rise Above Plastics Coalition is 17 organizations 
working to protect our marine environment by decreasing the 
impact of single-use plastics. 
Bob Heilman’s Beachcomber also was awarded the Medium 
Business of the Year by the Clearwater Chamber of Commerce.  
TOP RESTAURANT Café Largo made the Tampa Bay 
Times TOP 50 Restaurants list again this year. Published in 
January, owner Dominique Christini has now made Laura 
Reiley’s list the last three consecutive years. Open for 31 
years, Café Largo is the only restaurant near Indian Rocks 
to make her list. If you want to visit, you will have to hunt 
for it as it is tucked away in the back of a small shopping 
center. Find the small French restaurant at 12551 Indian 
Rocks Road, Largo. Call 596-6292 for reservations.

Bar & Restaurant News
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CRABBY’S DYNGUS DAY 
CELEBRATIONS Dyngus Day is an 
unofficial holiday that falls on the 
Monday immediately after Easter 
Sunday - this year April 2. The day 
celebrating Polish culture, was 
started as a day to let people blow 
off some steam after the restrictions 
imposed by the season of Lent. At 
Crabby Bill’s, it is an excuse to eat 
some good polish food and have 
some fun. For the seventh year, 
Crabby Bill’s will hold one of the 
largest Dyngus Day Celebrations 
in Pinellas County. Their will be 
a polka band, lots of Polish food, and beer of course. 
Originally, Dyngus Day including boys throwing water 
over girls, so The Loading Dock area will be turned into a 
Splash Zone. Want a good time with Polka music? Come 
to Crabby Bill’s that April 2, beginning about 4pm  
FRANK CHIVAS RECOGNIZED Frank Chivas, President 
of Baystar Restaurant Group, was recently inducted into 
the Pinellas County School Board “Hall of Honor.”
“Frank’s business acumen is only rivaled by his generous 
community spirit,” says Michael Grego, Superintendent 
of Pinellas County Schools. “Although Frank is known for 
operating many of Pinellas’ greatest restaurants, it’s his passion 
for helping those in need that should get the most praise.”
The list of causes supported by Chivas and Baystar 
include: the Chi Chi Rodrigues Academy, Clearwater 4 
Youth, the Clearwater Community Sailing Center, Boys 
and Girls Club, UPARC, the Clearwater Marine Aquarium 
and the Pinellas Education Foundation—among others. 
“His passion for helping children in our community deserves 
recognition,” Grego adds. “It gives us great pleasure to 
celebrate Frank and his work in this community.”
Baystar Restaurant Group operates Salt Rock Grill, Island 
Way Grill, Rumba Island Bar and Grill, Marina Cantina 
and Salt Cracker Fish Camp. 
GIVING BACK As a consistent supporter of the Beach 
Community Food Pantry (BCFP), Slyce Pizza Bar, in Indian 
Rocks Beach, continues its “First Monday” initiative. On 
the first Monday of each month, Slyce donates 10% of 
their sales to BCFP. Thank you Slyce, for your gracious 
support! Please support Slyce and BCFP by dining with 
them on the first Monday of the month. Great food and a 
great cause! 
HOGAN’S NEW BAR Hulk Hogan already has a store 
on Mandalay Avenue. Now, he and partners are opening 
a restaurant & bar at 499 Mandalay Avenue on the corner 
of Baymont St., across from the Sand Pearl in the site of the 
former Mandalay Surf Shop, which has been vacant for a 
few years. It will be called Hogan’s Hang Out. Construction 
is only beginning. Look for it to open in a few months.   
BADFINS OPENS The new beachfront restaurant at the 
Clearwater Beach Wyndham Grand opened the first of 
December. Facing BeachWalk and the Gulf, there is inside 
and outside seating. The restaurant serves a Mexican 
cuisine and a variety of Craft Beers. They are open daily 
at 8am. See their menu at www.BadFins.com or call 
454-5591. Note: This restaurant is not affiliated with the 
Wyndham Hotel. 

Bar & Restaurant News
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NATIONAL BEER DAY Saturday, 
April 7th is National Beer Day. It 
marks the day the Cullen–Harrison 
Act was enacted after having been 
signed into law by President Franklin 
D. Roosevelt on March 22, 1933. 
The act allowed people to buy, sell 
and drink beer containing up to 
3.2% alcohol. People across the 
country gathered outside breweries, 
some as early as the night before. 
That first day, 1.5 million barrels of 
beer were consumed.
Almost every bar and restaurant 
sells beer, but St. Pete has become 
a mecca for craft beer companies. 
Visit St. Pete / Clearwater publishes 
a list of all Pinellas County Craft 
Beer breweries. Download the list 
at VisitStPeteClearwater.com and go 
celebrate.  
BONEFISH BRUNCH While, Bonefish Grill opens for 
lunch Monday through Friday at 11am, on the weekends 
they also offer Brunch. Managing Partner Niko Hales, 
describes it as Breakfast and Bubbles. It is Saturday and 
Sundays, 11am to 2pm. 
Did you know that Bonefish offers a 10% discount to AARP 
members? Find Bonefish Grill at 2939 West Bay Blvd, 
Belleair Bluffs. 
MARLIN DARLIN GRILL The restaurant has not gone out 
of business—instead they are changing things up a bit. It 
closed in January for some remodeling, a name change and 
menu tweaks. The new name is Seaweed and it will serve 
steaks, seafood & sushi. The restaurant is still owned by 
Baystar Restaurant Group and Frank Chivas, a resident of 
Belleair Bluffs. Watch for a re-opening announcement.   
M A H U F F E R ’ S 
OWNER DIES 
Mahuffer’s is the Key 
West styled bar at 
19201 Gulf Blvd in 
Indian Shores, just 
south of Salt Rock 
Grill. Most people 
know it from the old 
car in front that says “Bad Food, and Hot Beer.”
When John Susor, aka Sloppy John, owner of the bar for 
35 years, died in 2008, his grandson, Mikey Rogacki, who 
was only 22, took over. 
Now, Mikey unexpectedly passed away last fall at the 
age of just 32, from medical complications following an 
operation. He ran the bar for 10 years. 
John’s daughter (and Mike’s mother) Lynn Rogacki plans 
to keep Mahuffer’s open, but the City of Indian Shores, 
with some help from Hurricane Irma, has stepped up 
efforts to close it.  
TASTE FEST Plan to attend the kick off to the 9th Annual 
Clearwater Beach Restaurant Week, Friday, May 4th on 
Clearwater Beach’s BeachWalk. This street party has 
live music and tastings from over 30 area restaurants. It 
will be held between the Opal Sands and the Wyndham 
Grand. Visit ClearwaterBeachTasteFest.com.

Bar & Restaurant News
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THE FUTURE’S SO BRIGHT WE “GOTTA” WEAR SHADES
By Karen Williams Seel, Pinellas County Commissioner
It might be cliché, but I always liked the Timbuk3 song from 
the 80s, “The Future’s So Bright I Gotta Wear Shades.” It was 
so upbeat and positive. The title of the song said it all: things 
are going great. When I think about what’s going great here 
in Pinellas County, I definitely think of tourism. 
One of the ways Pinellas County gains insight into how well 
tourism is doing is by looking at the Tourist Development Tax, 
also known as the bed tax.  The 6-percent bed tax is collected 
on hotel and motel stays and is collected and reported on a 
monthly basis by the Pinellas County Tax Collector.
The most recent published reporting period shows that in 
December 2017, bed tax collection was up 14.83 percent over 
the same period last year, with a first quarter (October through 
December 2017) Fiscal Year 2018 average increase of 12.95 
percent, as compared to the same quarter in Fiscal Year 2017.
Another indicator of the health of our tourism industry is how 
long tourists stay in our area and how much they spend 
while they’re here.
According to the latest research conducted by Destination 
Analysts in November 2017, the average travel party of 
2.6 persons staying 7.2 days (partial people and part days 
are the result of averaging), spent $320.65 per day, with 
average spending per person of $123.33 per day. That’s 
an increase of $200 spent per stay compared to the same 
period the previous year, with the current period’s length of 
stay increased by 1.9 days and the travel party increased by 
a tenth of a person. So, more visitors are staying longer and 
spending more money.
What are they spending their travel funds on? According to the 
report, visitors spent money on hotels and motels, as evidenced 

by the bed tax collection, but also spent at restaurants, retail 
stores, entertainment and sightseeing venues, for car rentals 
and other expenses, such as gas and parking.
That is great news for all of us. It means not only are more 
tourists staying longer in our hotels and motels, they are also 
sharing the wealth, by spending at other businesses.
Some other interesting findings from the Destination Analysts’ 
November 2017 report is that couples and families make up 
more than 85 percent of our visitors. The report also found 
that surveyed visitors most commonly dined in restaurants (79 
percent), went to the beach (just at 73 percent) and shopped 
(about 55 percent) while in the St. Petersburg/Clearwater 
area. Nightlife, swimming and visiting friends and family in 
the area followed closely behind as top activities.
And, our St. Petersburg/Clearwater International Airport (PIE) 
was the airport of choice for arriving in Pinellas County, with 
just more than 48 percent of all airport arrivals in November 
2017. Tampa International Airport received around 42 
percent of all Pinellas County visitors in the same period. Those 
percentages seem to account for the surge in PIE’s November 
2017 monthly passengers with 171,040 passengers—an 
increase of 18 percent from the previous month.
Our airport is doing so well that the most recent numbers 
from their 2017 economic impact report shows that PIE is 
a significant economic driver for the region, with runway-
dependent activity estimated at $1.044 billion. The direct, 
indirect and induced impact of the airport generates an 
estimated 7,020 full-time equivalent jobs.  
Like I said, things are going great with our tourism sector. 
So great we all could probably splurge on a new pair of 
shades. I know, I will.
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FROM THE DESK OF SHERIFF BOB GUALTIERI
It only takes a spark to ignite a flame.
Each year, law enforcement officers throughout Pinellas 
County hope to be that spark, lighting the flame atop the 
ceremonial torch that they use to shine a light of awareness 
on a community often cast in the shadows. 
For more than 25 years, Pinellas County has hosted the 
Law Enforcement Torch Run to raise awareness for the 
Special Olympics and to bring attention to the many sports 
programs available for the intellectually disabled. 
The Torch Run was created in 1982 in Wichita, Kansas, to 
keep law enforcement active in the community and support 
Special Olympics Kansas. The International Association of 
Chiefs of Police (IACP) first endorsed the Torch Run in 1983. 
Today, it is the largest public awareness and fundraising 
group for the Special Olympics, with more than 97,000 law 
enforcement members nationwide participating annually.
Throughout March, April, and May, Florida law 
enforcement agencies will host 70 Torch Run events, 
including runs in Hillsborough, Pasco, Hernando, Manatee, 
and of course, Pinellas counties. 
Before the sun rises Wednesday, April 25th, sworn 
personnel, staff, and community supporters accompanied 
by Special Olympics athletes will gather at the St. 
Petersburg Police Department to light the torch, which 
they will pass from agency to agency in six relay race legs 
spanning Pinellas County. 
This year’s participating agencies include the Pinellas 
County Sheriff’s Office, the Florida Highway Patrol, and 

police departments from Belleair, 
Clearwater, Kenneth City, Largo, 
Pinellas Park, and Tarpon Springs. 
Participants run and bike a 
combined total of more than 20 
miles, stopping at various law 
enforcement buildings, public parks, 
and special needs schools, where 
they are greeted by booming music, 
rejuvenating snacks, and crowds 
of supporters holding motivational 
signs and banners.
In addition to the community awareness and sense of law 
enforcement unity and support, the Torch Run raises money 
through merchandise sales. Last year, the Pinellas County 
event raised almost $10,000, which benefited Pinellas 
County Special Olympics athletes participating in the 
annual state summer games.
This year, you can purchase sizes small-3XL performance 
shirts for $20, cotton t-shirts for $15, and one-size-fits-all 
baseball caps for $10.
Before the final stop at Paul B. Stephens Exceptional Student 
Education Center, the very people for whom participants 
are racing will meet them down the road to join them in 
the last few steps before they cross the finish line, hand in 
hand. 
For more information or to purchase Torch Run apparel, 
contact the Pinellas County Sheriff’s Office Public Relations 
Bureau at 727-582-6221.
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OFFSHORE DRILLING
 A Real Threat to Pinellas Way of Life

By Hunter Miller 
America’s coastal communities have been shaken by the release 
of the Trump administration’s draft five-year program (2019-
2024) for offshore oil and gas drilling. Under Secretary Ryan 
Zinke, the Department of the Interior announced plans to expand 
oil and gas leasing in the eastern Gulf of Mexico, as well as 
to the Atlantic, Pacific and Arctic oceans—nearly all U.S. federal 
waters. This is the largest offshore leasing plan ever proposed, 
overturning the Obama administration’s five-year program 
(2017-2022) that had excluded all of these areas from offshore 
drilling. Although the federal government’s plan for America’s 
coasts is changing, the widespread local opposition from coastal 
communities is not. Coastal residents know what is at stake.
Oil and gas exploration in the eastern Gulf and Atlantic could 
devastate Florida’s tourism, fishing and recreation industries. The 
prospect of another tragedy like the BP Deepwater Horizon still 
looms over Gulf of Mexico communities, and this new government 
action will increase that threat to the state of Florida. Oil spills do 
not respect state lines. Imagine trying to drop your fishing lines 
into an oil-soaked Tampa Bay. Think about turning back from a 
trip to the Bahamas because of a leaking rig in the Florida Straits. 
Vibrant coastal ecosystems could be forever changed. We cannot 
allow this to happen to Florida’s coast. Boating is a lifestyle and 
hobby that relies on a clean and healthy ocean.
While early reports indicated that Florida may be exempt from the 
plan, that future is far from guaranteed—administration officials 
recently indicated that Florida’s waters are still very much on the 
table. This is why continued engagement is necessary to make 
sure the federal government hears from people on the coast. 
Pinellas County recently passed a resolution that formally opposes 
oil and gas drilling in Florida’s waters. The county joins over 
50 other Florida municipalities that have passed anti-drilling 
resolutions, including the cities Treasure Island and Redington 
Beach. Local Florida governments are sending a strong message 
of unity against this disastrous plan. 
While local government opposition is key to protecting our coast 
from offshore drilling, we need your voice, too. Boaters and sailors 
have an especially important voice in this fight. Writing and calling 
your representatives, attending opposition events and spreading 
the message in your own neighborhood are meaningful ways 
to help. The federal government is taking public comments on 
the draft five-year program until March 9, 2018. It is imperative 
that Floridians voice their opposition to offshore oil and gas 
exploration. Visit www.Oceana.org/ActNow to submit a comment 
and voice your opposition to drilling off Florida’s beautiful coasts.

SAILING CAMP
Indian Rocks Family Sailing Association Youth Sailing Camps 
provide an affordable program aimed at teaching the basics 
of small boat sailing with an intentional focus on the virtues 
of teamwork, compassion, patience and perseverance.
2018 Summer Youth Sailing Camp is now enrolling Intrepid 
Sailors ages 7 - 14.
Session 1: June 18 to 29 - Full & Half Day
Session 2: July 9 to 20 - Full & Half Day 
Session 3: July 30 to August 10 - Full Day Only 
Camp takes place at the Clearwater Yacht Club. Tuition is 
$200 for full day (9am to 4pm) or $100 for half day, which 
runs 9am to noon or 1pm to 4pm.
For additional information and enrollment forms, contact 
Program Directory Ned Covel ejcovel2@gmail.com. 
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SOUND THERAPY AND WHY IT WORKS
By Tara Hill, Reiki Practitioner 
Sound therapy is an alternative therapy, which is simply a 
health care approach developed outside of mainstream 
Western, or conventional medicine. This is not a new 
practice, and is used widely in other countries and cultures.  
First, let’s talk energy and vibration! Science tells us that 
everything in the universe is made of energy. Everything 
vibrates, even our bodies. Matter is energy which vibrates at 
different rates. The structure of matter can be changed when 
you alter its vibration. The body maintains a natural, healthy 
frequency; however, there are many things that can cause 
blockages, stagnant energy, and general dis-harmony to 
that frequency. This can manifest in physical pain and illness, 
stress, anxiety, and a myriad of other unpleasant ailments.  
Sound affects the nervous system, which affects the entire 
body. There are two main points I’d like to discuss about 
how sound therapy works.
• Brainwave Entrainment - In the way that one tuning fork 
will cause another to tune to its frequency, or the way one 
pendulum clock will synchronize with another, causing them 
to both swing together, brainwaves can be entrained. In 
our normal, working and living state, our brain generates 
beta waves. This is because they are fast, and we need to 
be alert when working and driving, etc. Alpha waves are 
generated when in a relaxed/reflective state, such as when 
we daydream. Theta waves are generated in activities such 
as meditation or a light sleep. Delta waves are generated in 
a deep sleep. 
Because we live in such a fast paced, multi-tasking 
obsessed world, it is rare that we get out of the alpha wave 
state unless we are sleeping. This is where sound therapy 

through brainwave entrainment comes 
in. Meditation does wonders for your 
health and wellbeing, by silencing the 
inner critic and generating theta waves; 
however, it can be difficult to learn 
and do, so many people will never try 
or give up quickly. Sound therapy will 
cause your brainwaves to generate the 
matching vibration, thus pushing you 
into an alpha and/or theta wave state. 
This gives desired healing effects, such as deep mental and 
physical relaxation, increased memory, increased intuition, 
allowing you to be in “rest and digest”, the opposite of “fight 
or flight”, which we are in way too often. This will leave you 
with much more clarity and a rejuvenation like none other.
• Vibration - Vibration moves through your body like ripples 
in a pond. Vibration ripples through your body until it touches 
every cell, reaching places unavailable to the hands, creating 
a cellular massage. Harmony is restored to the cells, and 
healing commences. Himalayan singing bowls can soothe 
and calm the nervous system by restoring the body to its 
natural, healthy and harmonious frequency. Sound therapy 
is also referred to as “Vibrational Medicine”. 
Sound therapy has been used in many ways, for thousands 
of years. An increasing number of mainstream medical 
institutions, including cancer centers, have incorporated 
sound therapy into their practice, and “sound baths” are 
becoming more popular by the minute. If you are looking 
for relief, whatever your malady, or if you would just like to 
feel better in general, I suggest you give it a whirl!
Heal the mind, and the body will follow. Peace.



BELLEAIR AREA NEIGHBORHOOD NEWSLETTER Page 29

A RARE FIND INDEED!
By Hugh Boyd
Anyone hunting for 
the ideal Sand Key 
condominium can see 
first-hand a rare “sale-by-
owner” opportunity – more 
than 2,100 square feet of 
living space with views of 
Clearwater Bay and the 
Gulf of Mexico; and an 
attractive price.
The owner is directly selling the newly renovated condominium 
in one of the most desirable locations in Tampa Bay. This 
double-ended home comes with 390 square feet of private 
outdoor balconies, with gorgeous views of sunrises and sunsets.
To give everyone a chance to see this gem, the owner will be 
holding open houses every Saturday and Sunday from 1 to 
4pm until it is sold. 
The asking price of $649,000 translates into less than $300 
a square foot. The owner notes this price compares favorably 
to the asking price for large Sand Key condominiums, which 
today average more than $400 a square foot. 
With 2,000-plus square foot condominiums on Sand Key 
going for more than $1,000,000, this condo presents an 
exceptional opportunity. For an attractive price, you can find a 
new home with abundant space in one of the best buildings on 
Sand Key; and truly experience the joys of Gulf Coast living. 
For information, visit an exclusive website the owner designed 
to showcase this waterfront property: www.sandkeycondo.net. 
Take a virtual tour and see first-hand all this condominium has 
to offer. You can contact the owner directly at 727-698-7249. 
You are welcome to visit during one of the open houses held 
every weekend; or call and arrange a personal inspection. 

AMERICAN STAGE IN THE PARK 
PRESENTS “THE PRODUCERS” 

April 18 – May 13, Park opens at 6pm | Show at 8pm 
Written by Mel Brooks & Thomas Meehan 
American Stage in the Park brings Mel Brooks’ classic cult 
comedy to Demens Landing! Winner of a record twelve Tony 
Awards including “Best Musical,” The Producers sets the 
standard for modern, outrageous humor. The story centers 
around down-on-his-luck Broadway producer, Max Bialystock, 
and his mild-mannered accountant, Leo Bloom, who come up 
with a scheme to produce the most notorious flop in history, 
bilking their backers out of millions of dollars. Only one thing 
goes awry: the show is a smash hit! The Producers skewers 
Broadway traditions and takes no prisoners as it proclaims 
itself an “equal opportunity offender!” 
SPECIAL DATES:
Pay What You Can Previews April 18 & 19
Gala Under the Stars Opening Night 6pm, April 20
Pride Plus Night: April 29
Pets in the Park Night April 25
GENERAL Lawn Admission: bring your own chair/ blanket 
Wed, Thurs, Sun – $18 (advance)/$22 (at the gate) Fri & 
Sat – $25 (advance)/$30 (at the gate) 
PREMIUM Blanket Seating: bring your own blanket, 
Wed, Thurs, Sun – $32 Fri & Sat – $35 
RESERVED Chair Seating: Wed, Thurs, Sun – $38 Fri/Sat $40 
Children 6 and under are free. Prices are subject to 
change without notice. 
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CLEARWATER GAS SYSTEM 
CELEBRATES 95 YEARS

A milestone is 
fast approaching 
for Clearwater 
Gas System, as 
it celebrates its 
95th anniversary, 
which is officially 
on March 18. 
Several anniversary 
celebrations and 
events will be 
planned throughout 
the year in honor 
of Clearwater Gas 
System’s  long-standing history and community involvement.
Clearwater Gas System was established in downtown 
Clearwater in 1923 by the American Gas Construction 
Company who later sold the gas company to the city of 
Clearwater. During the early years, mains serviced the 
business district and most of the residential section of town. 
A separate gas line connected the Myrtle Avenue gas plant 
with the town of Belleair and the Belleview Hotel. Eighteen 
gas meters were connected and ready for use during that 
time. Natural gas lines soon arrived in the early 1950s and 
replaced the manufactured coal process. Today, Clearwater 
Gas System is proud to serve more than 21,000 industrial, 
commercial and residential gas customers. 
“Clearwater Gas System is proud to provide cost-saving and 
environmentally sustainable services that our residential, 
commercial and industrial customers desire,” said Chuck 
Warrington, Clearwater Gas System Managing Director. “We 
also provide an economic catalyst that helps attract businesses 
to the Tampa Bay area. We are a full-service utility, which 
makes it easy for customers to acquire service. Our local ties 
to the community make us accessible and easy to work with.”
Clearwater Gas System, a municipally-owned gas utility, 
provides clean, safe, economical and reliable gas energy 
to residents and businesses in our service territory in north 
Pinellas and Pasco counties. The department thanks its 
customers for supporting Clearwater Gas System, and the 
team looks forward to continuing to deliver safe, reliable 
natural and propane gas into homes and businesses.
For more anniversary information and upcoming events, visit 
clearwatergas.com or facebook.com/gasutility.

RIVES SELECTED CITY MANAGER
When Nancy Gonzales, long time 
Manager of the City of Belleair 
Beach retired, the City did not have 
to look far for her replacement. 
They selected resident and former 
Mayor of Belleair Beach Lynn Rives 
over several other applicants with a 
6 to 1 vote. 
Prior to working for Belleair Beach, 
he served as Leisure Services 
Director for the City of Oldsmar. For 
the past 18 months, he has been 
the Community Services Director 
for Belleair Beach and also the acting City Manager for the 
past seven months. He is a Certified Flood Plain Manager. 
“It is a tremendous opportunity,” said Rives, “and I look 
forward to helping the community capitalize on opportunities 
and meet the challenges ahead.”



BELLEAIR AREA NEIGHBORHOOD NEWSLETTER Page 31

THIRTY-FIVE YEARS OF SEAFOOD
By Bob Griffin, Publisher
Crabby Bill’s Seafood Restaurant has been dishing it in 
Indian Rocks Beach since April 1983— that is thirty-five 
years! It may not be the city’s oldest restaurant, but it is 
certainly the best known. 
50 years ago Crabby Bill’s founder, Bill Loder left New 
Jersey with his wife and five children and relocated here. 
He first sold crabs on the side of the road, but quickly 
moved into the restaurant business. He opened various 
restaurants around the area, before opening at the 
Indian Rocks Beach location. The first restaurant was not 
in today’s building, it was in the small block building to 
the north of the loading dock outdoor dining area, at 409 
Gulf Blvd. Bill Loder bought the bigger building in the late 
1980s and the rest is Crabby history. 
All of Bill Loder’s kids started out working for his dad, 
still known as “The Boss.” Today, husband and wife 
Matt (Crabby Bill’s son) and Maria Loder manage all the 
operations. Matt is President and 

Maria is CFO of the company. Their son Matt Jr. creates all the dishes, menus and purchases all 
the seafoods, daughter Alicia runs the office and training, and nephew Pauly is their IT guy and 
oversees the various restaurant managers. At least ten other family members work in the various 
Loder restaurants on the Pinellas beaches.
“It has been such a pleasure developing Crabby Bills from a small seafood restaurant into what it 
is today,” says Matt. “Credit goes to my mom and dad who developed something they could pass 
on to their kids, and something Maria and I can now pass on to our children.”
“Being a part of Indian Rocks Beach has been a special experience for us,” Matt adds. “We feel 
that helping organizations and being part of special events—big and small—has made our life 
here more complete. We like to think we do more than just sell food and beer. We live here too.”

Part of the Loder family 
(Left to Right) Matt Jr. Maria, Matt, Alecia, and Pauly

Crabby Bill’s founder, 
Bill Loder
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Pinellas County is adding a “Circle of 
Heroes” to its existing Veterans Artificial 
Reef. The new addition will feature 24 
life size military statues to honor our 
veterans. The plan is to deploy the new 
statues in the Gulf in 45 feet of water 
off Dunedin.
In 1999, the Pinellas County Artificial 
Reef Program constructed a new 
artificial reef in the Gulf ten miles west of 
Dunedin. At the base of this reef was a 
concrete monument with a bronze plate 
that read:

“This reef is dedicated to the 
men and women of our armed 
services, whose dedication 
and sacrifice have made this 
country what it is today, the 
land of the free and the home 
of the brave.”  

The buoy that marks this reef had 
an American Flag flying that was 
periodically replaced when necessary. 
Since that date, countless veterans have 
had their ashes placed in the water at 
the buoy. 
In June, the Pinellas County Commission 
allocated $50,000 to start work on 
the construction of an underwater 
memorial that will be called a “Circle 
of Heroes.” The plan is to have a circle 
of life size concrete military statues 
placed on the sea floor in artificial reef 
Gulf ten miles west of Dunedin. 
While there are numerous memorials 
around the country to honor our 
veterans, this would be the first 
underwater memorial open to divers.  

This project would be unique in the 
country and hopefully make Pinellas a 
dive destination. The attraction would 
not only replicate the underwater art 
projects that are occurring all around 
the world, but it would also be a unique 
memorial to our veterans. Having a reef 
designed especially for divers would 
also be the first of its kind in the country. 
This addition would be added to the 
existing artificial reef that has become 
popular with anglers and divers. Under 
four mooring buoys, there will be the 
“Circle of Heroes” that will feature life 
size concrete statues in a circle 100 
feet in diameter. In the center of this 
circle will be a concrete monument with 
bronze emblems of the Army, Navy Air 
Force, Marines, and the Coast Guard.   
The first nine statues will soon be 
ordered from a South Dakota firm that 
creates military statues found in parks 
and cemeteries around the country. 
These nine will include an airman, a 
Korean War era solder, a marine in 
dress blues, a female nurse, a Vietnam 
solder, an Iraq freedom fighter, a 
female solder, a Navy sailor, and a “no 
man left behind” statue. 
The remaining 15 statues will be custom 
made to specifications. Local veterans 
groups will help chose the remaining 
statues. Some possible custom made 
statues could include statues of 
General George Patton (complete with 
twin 45s), General Douglas MacArthur, 
and General Norman Schwarzkopf. 
Additional statues could feature an 

EOD solder with an IED in his hand, 
a wounded marine on a stretcher with 
a corpsman kneeling next to him. 
Another statue could feature a Navy 
sonar man at a console, an airman 
working on a jet engine, a navy seal 
in scuba gear coming out of the water, 
and a wounded warrior in rehab on 
parallel bars. 
The $50,000 from the Pinellas County 
Commission will cover the cost of 
the first nine statues and the center 
monument. The remaining funds will 
be sought from the Pinellas Tourist 
Development Council and the Florida 
Legislature. Each custom statue will 
cost between $12,000 and $15,000, 
and the deployment by barge and 
crane will cost around $100,000.  The 
total cost of the project will be around 
$450,000.
In recent years underwater art has 
become very popular around the 
world. The life size statue of Christ in 
the Florida Keys has been visited by 
thousands of divers every year for over 
50 years. This underwater veterans 
memorial is expected to not only honor 
our veterans, but also make Pinellas 
County a “dive destination” for diving 
tourist from all across the country and 
around the world. 
This new memorial is projected to 
be installed by late summer For 
information about this project, contact 
Dr. Heyward Mathews, Oceanographer 
at St. Petersburg College, 
hmathews@tampabay.rr.com. i

A New Underwater 
Veterans Memorial

Coming to Pinellas County
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Organizational News...
BELLEAIR ROTARY                           
Their 12th Annual Wine & Tapas Extravaganza will be 
Monday, April 30th, at the Belleair Country Club beginning 
at 6pm. Tickets are $75. Call 518-8584 now. 
The Rotary in the Town of Belleair meets every Thursday 
at 12:15pm at the Belleair Country Club. The third 
Thursday of every month is the general assembly and 
Board meeting. They have events throughout the year and 
proceeds benefit many local charities including Belleair 
Elementary, Upper Pinellas UPARC, the Salvation Army, 
Polio Eradication, the Rotary Foundation and many other 
local causes. Reach President John Funk at 599-3864 or 
email him at BelleairRotary2017@Gmail.com. Their web 
site is www.BelleairRotary.org. 
BELLEAIR WOMEN’S REPUBLICAN CLUB 
They are having their fundraising fashion show at the Belleair 
Country Club, One Country Club Lane, Belleair on Friday, 
April 6th. Registration is at 11:30 and the luncheon followed 
by the fashion show is at noon.
“Passport to Paradise” is the theme with clothing from 
Mirabella’s in Dunedin and modeled by members. This 
always attracts a crowd, so reservations are necessary and 
need to be made by 5pm on Monday, April 2nd. RSVP to 
Renatta Cochran, renfilco@tampabay.rr.com or call 
727-595-6678. The cost to attend is a minimum donation of 
$45 and pre-payment is appreciated. Please send your check 
made payable to BWRPC (not to BWRC) to Claudia Thomas, 
5512 Salem Square Drive N., Palm Harbor 34685.  
The club welcomes Republicans from all surrounding 
communities. They meet monthly on the first Friday, with 
issue appropriate speakers. Meetings are for lunch at 
11:30am at the Belleair Country Club, and normally 
cost $22 (pay at the door; no credit cards). To RSVP for 
meetings, call Mary Miskin at 453-2630 or Nina Pilon at 
726-8782. Visit BelleairWomensRepublicanClub.com.
BELLEAIR SOCIAL CLUB
They meet every Tuesday morning at 9am in the back 
of Panera Bread. They meet for dinner at different 
restaurants on the first and third Sunday at 6pm, and for 
lunch on the second and fourth Wednesday. 
Membership is open to all seniors and there are no dues. 
Couples are encouraged to join their fun. They would like 
more male members. They plan monthly social meetings, 
pot-luck get-togethers, dinners, movie nights and visits to 
area attractions. Call Marilyn Daminato 585-9633.
MILITARY ORDER OF THE WORLD WARS        
The Clearwater Chapter of the Military Order of the World 
Wars meets for lunch on the first Tuesday of each month at 
the Belleair Country Club. Social hour begins at 11:30am 
followed by lunch and a program. Members are retired 
active duty Military Officers and their spouses or widows. 
They welcome new members. To RSVP for lunch or to join, 
call LTC. George Smith at 786-5578. 
GREATER BELLEAIR YOUNG WOMEN’S SOCIETY   
The largest and most active social group in the area, this is 
their 38th year in Belleair. Their purpose is to meet, to know, 
and to grow—forming friendships through social activities.  
For info visit GBYWS.org, contact President Carol Frecker 
at 386-5806 or email GBYCommunication@Gmail.com. 
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BOOK DESCRIBES EARLY 
CLEARWATER BEACH ADVENTURES

By Anne McKay Garris
In the 1940s, Clearwater Beach was a place of discovery and 
adventure for “city raised” Clifford Anderson McKay, Jr. When the 
nine-year-old’s family moved to Clearwater Beach in 1942, he 
embraced roaming free in the fascinating environment of sand and 
Gulf. His recently published book, Growing Up Wet On Clearwater 
Beach, describes himself as “a free-range, adventure seeking boy 
with only a bathing suit for armor.” 
In his book, Cliff describes the ways he and his friends enjoyed the 
Gulf, the beach, and even the plentiful sand spur infested vacant 
lots. He shares the secret of swimming underwater with your eyes 
open so you can observe the fish and other sea life. 
“When I swam underwater with my eyes open,” he writes, “the 
salt water did a number on them. They began to burn and sting.” 
However he and his friends discovered that what they saw was well 
worth the pain, citing the fascination of finding live sea shells and 
watching fish, including sting rays, cruise by.
When Cliff’s father returned from overseas duty with the Army Air 
Corps, the family decided to remain in Clearwater Beach rather than 
return to Georgia. His father made his love of fishing the excuse for 
buying an old row boat, which led to more adventures in the Gulf of 
Mexico for Cliff and his friends.
Cliff enjoyed hanging out at the Clearwater Yacht Club, making 
himself useful by diving for items lost overboard. He recalls his first 
sailing experience in a fast moving boat on a windy day.
He became a part of history when he was the first skipper to sail 
the “boy sized” Optimist Pram, designed by a Clearwater boat 
builder, and now famous throughout the entire world. Cliff went on 
to larger boats and bigger races, and at 16, was a member of a 
seasoned crew to sail to Havana. 
Growing Up Wet is self published. Copies are available, locally, 
by calling Anne McKay Garris at 727- 446-4410.

BELLEAIR RECREATION CENTER
SUMMER CAMPS
Summer Camp registration 
is already open. The 
Camps will begin the day 
after Memorial Day, May 
29th and run through 
August 10th. See the 
complete listing of Belleair 
Rec Summer Camps online 
at www.BelleairRec.com. 
GIRLS ON THE RUN
There is a girls running group at the Rec Center. They meet 
on Tuesdays and Thursdays from 4 to 5:30pm. This is a 
good way to get in shape and meet other local girls your 
age. Plus, it helps you train for our many area races. 
BEATLEMANIA
The next in the popular Sunday Concert Series is April 8th 
and will feature Beatlemania Magic, a concert on the lawn 
with music of the Fab Four. Tickets are on sale for $5 each at 
the Belleair Rec Center, Bella Vino Wines, the Belleair Market 
and at Beatlemania.Racehawk.com. The gates open at 4pm 
and concert starts at 5pm. 
FAMILY GOLF TOURNAMENT
The Town of Belleair is hosting their 9th Annual Family Golf 
Tournament, Saturday, May 5th at the Belleair Golf Course. 
It will be an Adult/Junior Scramble Tournament. 
Visit BelleairRec.com or call 518-3728 for more information.
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BEACH COMMUNITY FOOD PANTRY
Submitted David Kline BCFP Director 
Saturday, April 7, Beach Community Food Pantry (BCFP) will 
present their 2nd Annual “Celebration of Giving” in the Parish 
Hall of Calvary Episcopal Church, 1615 First St, IRB, 5-8 pm.
This year’s event will honor community members who support 
us, not only with financial and inventory support, but also our 
wonderful volunteers who donate many hours of their time to 
make our food pantry a beacon of hope for our clients. It will 
be similar to last year’s very successful well attended inaugural 
event and will feature:
•Recognizing organizations and individuals who provided 
  substantial support to BCFP in 2017 
•Heavy appetizers, desserts and coffee provided by several of
  our top-notch local restaurants 
•A cash bar will offer local craft beer and wine selections
•Silent auction and Live music
Tickets are $15 (checks payable to Beach Community Food 
Pantry) and are available at Calvary Church’s front desk, or from 
David Kline (727-418-1673) or Renee Lee (954-661-2389).
With the outstanding support of our community, BCFP had 
another wonderful year of service to those who struggle with the 
daily challenges that life brings to those in need. We have seen 
our community rally around our efforts to make a difference in 
their lives. We could not have done it without you! Please join us 
as we celebrate everyone who contributed their volunteer time, 
their money and their compassion. 
ROTARY CLUB OF INDIAN ROCKS BEACH 
Submitted by Michael Schultz
The inaugural “Rotary Runs the Beach” on Indian Rocks’ 
beach is April 14. Choose either a 5K- timed run or 1-mile 
family fun run, beginning at the beach in the County Park 
located at 1700 Gulf Blvd in Indian Rocks Beach. D-Jay the 
Dunedin Blue Jays mascot will be in attendance, so bring your 
cameras / cell phones! 
The 5K begins at 8 am and the 1 miler begins 8:10am. The 
race will be chipped and the course is “out and back.” Parking 
is a nominal fee on site or park on city streets for no-fee. 
Packet pick-up at “Clever Training” located at 1519 Gulf Blvd, 
Indian Rocks Beach will be April 12 through Race Day. If you 
are a run club member, join the Running Club Competition 
during the 5K. 
Individual winners by age groups (10-year breakouts) 
will receive medals and the Run Club winner will receive a 
trophy. 5K fee is $25 in advance, 1 mile fun walk is $20 
in advance. Register at rotaryrunsthebeach.org. Email 
rotaryrunsthebeach@gmail.com for more details! 
CLEARWATER COMMUNITY WOMAN’S CLUB 
Their 47th Annual Daisy Grants Fashion Show and Grants 
Luncheon is April 19 at the Belleair Country Club. There, 
the Club will issue 2018 grants, up to $2,000 each. The 
theme of this year’s show is “Spring Into Summer” and will 
feature fashions from MJ Fashions of Dunedin, followed by a 
gourmet luncheon. For information or to make a reservation, 
call 954-303-8414 or visit ClearwaterCWC.org.  
The Clearwater Woman’s Club is part of the General Federation 
of Women’s Clubs. The volunteer service club was established 
more than 40 years ago. General Meetings are held the 
third Tuesdays of each month, at 11am, at the Clearwater 
Downtown Library. Lucile Casey is the 2017 President. For 
more information about the club, contact Martha Hickey at 
813-765-6219.

Organizational News...



BELLEAIR AREA NEIGHBORHOOD NEWSLETTER Page 37

Organizational News...
BELLEAIR GARDEN CLUB                    
From October through April, the club features a monthly 
tea & informational meeting on the first Wednesday of 
the month at 1 pm. Horticulture programs happen on the 
second Wednesday of the month at 9:30 am, both at the 
Belleair Garden Club, 903 Ponce de Leon Blvd in Belleair. 
Annual membership is $50 per year per person. Couples pay 
$75. Seasonal members $30. Guests are welcome. Contact 
Kathleen_Hardwick@MSN.com or visit BelleairGardenClub.com.
NEWCOMER CLUB     
Are you an area newcomer and just have not been able 
to meet people? This is a social club to help relocated 
residents develop new friends, but you do not have to be 
a newcomber to join. The ladies meet monthly at different 
locations for lunch with guest speakers. Leisure activities vary 
from card games to field trips and theater shows. 
Please RSVP with Ginny by calling 365-3493 or Mary Jane 
at 352-263-5518. Visit WelcomeNewComerClub.com.
CLEARWATER GARDEN CLUB                
They meet twice a month (October through May) in 
Clearwater at 405 Seminole Street. They also hold 
demonstrations on the third Saturdays of the month.   
For information, email ClearwaterGardenClub@Gmail.com, 
call 316-5504, or visit  ClearwaterGardenClub.org. 
DEMOCRATIC WOMEN’S CLUB OF UPPER PINELLAS
Established in 1940, the Democratic Women’s Club of 
Upper Pinellas County (DWCUP) has the distinction of being 
one the first Democratic Women’s Club in the U.S. Meetings 
are generally held on the fourth Monday of the month, with 
dates adjusted for holidays and other special events. Monthly 
meetings start at 11:30 am, with the business segment 
and presentations starting approximately at noon.  A light 
lunch is available for $5. Their next meeting is April 23. Visit 
dwcup.org for more information.
CLEARWATER YACHT CLUB             
They are offering their Summer 2018 Membership program, 
effective from May 1 – Sept. 30, 2018. There is no initiation 
fee and dues are $150/month, with no monthly food & 
beverage minimum. This is for use at Clearwater Yacht Club 
exclusively and includes daytime dockage at Clearwater Yacht 
Club. At the close of the summer membership, the summer 
member in good standing may be offered membership in a 
class of their choice (Full, Social, or Junior) at the then current 
offer rates for dues and initiation, but you are not obligated 
to join. Call or email the office for more details, 
727-447-6000 or office@clearwateryachtclub.org
Chartered in 1911, this is one of the oldest Yacht Clubs and 
is known as the most fun, family friendly Yacht Club in the 
area. If you would like to join, you do not need to own a 
boat. Half of their members don’t have one. Most of their 
social activities center around parties in their own restaurant 
or at their waterfront Tiki-Bar. Learn more at Clwyc.org, 
e-mail Office@CLWYC.org or call 447-6000.
IRB BOAT CLUB 
The IRB Boat Club is finishing its 10th year this year. It began in 
July 2008. We still hold eight meetings a year, two intracoastal 
waterway clean-ups and six to ten water related events, 
including restaurant trips and island parties. 
April 7th they go to Salt Rock Grill for a late lunch. Hosts for 
the day are Mike and Jeanne Compitello.
The rest of the year is still being planned. E-mail 
IRBboatclub@gmail.com or visit www.IRBboatclub.com.
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Organizational News...
DAUGHTERS OF AMERICAN REVOLUTION (DAR) 
They meet monthly at 11:30am on the third Friday, at 
Belleair Country Club for lunch. Call Linda Mintz 
488-1068. 
BELLEAIR BEACH LADIES LUNCHEON CLUB                  
They are celebrating their 60th anniversary this season 
with 86 members from Belleair, the Bluffs, Largo and the 
Belleair Beach area. 
April 10th - Lunch at Aqua Prime Restaurant, Indian Rocks 
Beach. Brian Franzese, owner of Bella Vino, a Wine & 
Expresso Wine Bar will be the guest speaker. Please contact 
Sue Edmunds, Treasurer,  727-596-5710 or Lois O’Donnell, 
President, 727-595-1349 for further information and 
Luncheon reservations Guests are welcome.  
BELLEAIR BEACH ISLAND GARDEN CLUB                  
They normally meet the third Wednesday of the month 
(October thru April) at the Belleair Beach Community Center. 
They will be closing out their 2017-18 year with a final 
meeting on Wednesday, April 18th beginning at 10:30am. 
The program, “A Focus on Curb Appeal” will be presented 
by Mathers Mussert of Central Services West Tree and 
Landscape. It will be followed by a catered lunch and 
fashion show by Patchington. 
Guests are always welcome. Membership is $20 per year 
and guests are welcome. Call Mary Carey, President, to 
RSVP these events at 596-5981. E-mail Marjorie Rose at 
RoseMarjorie38@Yahoo.com or Mary Carey at MLCKC@
aol.com for club information.
CLEARWATER COMMUNITY WOMAN’S CLUB
Belleair Women are welcome to join the Clearwater 
Community Woman’s Club. Part of the General Federation 
of Women’s Clubs, it is a volunteer service club established 
more than 40 years ago. Their motto is “Making A 
Difference.” General Meetings are held the third Tuesdays 
of each month, starting at 11am, at the Clearwater 
Downtown Library. Get information at ClearwaterCWC.
org or call Martha Hickey, 813-765-6219. 
CLEARWATER COMMUNITY SAILING CENTER
They are hosting the following April events:
   2nd - 8th, Feva World Championship
  21st - Clark Mills (Cleawater Yacht Club) 
They are located on Sand Key, just north of the Marriott 
Hotel, at 1001 Gulf Blvd. Call 517-7776 or visit 
ClearwaterCommunitySailing.org for more information. 
BEACH MOMS
A new area Moms group formed the first of the year. It is 
designed to help mothers of all kinds connect with each 
other. In an area filled with tourists and retirees, that can 
sometimes be hard. The Beach Moms group has free weekly 
events and offers a once a month Moms party for moms to 
get together relax and make friends. 
This group is intended to encourage moms to make 
connections, laugh a little more, and enjoy motherhood with 
a support system. Their motto is Moms Staying Happy, Sandy, 
and Connected. They have all kinds of events planned for the 
coming months including beach play dates, evening family 
park outings, Monday morning walks, Mother brunches and 
even a special Make Moms-life Easier event !
The group’s founder, Hannah Scott has a one-year old 
daughter and runs their private Facebook group. You can 
reach her at (813) 295 -1126.
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THANK YOU FOR 25 GREAT YEARS!
The Holiday Inn, Indian Rocks Beach’s largest hotel, will be 
25 years old in April. In 1992, the hotel, once called Hamlin’s 
Landing, was purchased by Jeff Keierleber (center / above) 
from the RTC (Resolution Trust Corporation), a liquidation 
conglomerate after the property filed was bankruptcy. 
Keierleber pumped millions into a remodel. “The entire first 
floor was failing retail stores,” say Keierleber. “We had to wait 
until their leases ran out.” 
As leases ran out, the downstairs was converted into suites with 
connecting doors, most as 2-bedroom, 2 baths. 
Then in April of 1993, Jeff struck a deal with the Holiday Inn 
Corporation and Indian Rocks finally got a name-brand hotel. A 
few years later, he added the Jimmy Guana’s and Brewmaster’s 
Restaurants. 
The Holiday Inn’s first building had 164 rooms. Then in 2016, 
they added the two new buildings to the south, which added 
another 100 rooms and a water splash park. 
With 264 rooms, the hotel employees approximately 125 
people and is one of the city’s largest real estate tax payer. 
NOTE: Keierleber’s company is currently exploring uses for 
the old Brewmaster’s area (vacant for seven years)as either a 
restaurant, convention center, or additional hotel rooms. 

SHEPHARD’S VILLAGE 
HELPING THE COMMUNITY

Shepard’s Village and New Life Solutions, have provided 
housing to over 285 families in only the past two years, resulting 
in a healthy impact on approximately 685 children. In addition, 
they have served over 11,000 non-resident families with 
resources, encouragement and guidance. Four of the resident 
moms graduated with BA degrees equipping them to serve in 
the health field. Shephard’s Village was also able to provide 
$6,000 in scholarships for mothers pursuing college. 
“Caring people, such as those living in the Belleair area, have 
made it possible for us to provide affordable housing and life 
resources for struggling single parent families,” says Phyllis 
Alderman, Founder and Director. 
Shephard’s Village is located nearby at 1910 East Bay Drive, 
Largo. They also operate Shabby2Chic store in Antique Alley.  
Get more information at www.ShepherdsVillage.com. 



BELLEAIR AREA NEIGHBORHOOD NEWSLETTERPage 40


