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orton Plant was the catalyst for the building of Morton Plant
Hospital which opened January 1, 1916. Morton’s only son

was in an auto accident when there was no local hospital. He
quickly realized there was a need and joined the effort to raise
funds to build one. 
Automobiles had begun appearing in our area, and Plant was a
car collector. His son Henry II, only 17, had free use of his father’s
cars. The roads were still very poor and during the winter of 1912,
Henry was thrown from one of his father’s cars on a sandy road
between Clearwater and St Petersburg. His hip and leg were
crushed. 
Plant summoned the doctor, who came to the Belleview Hotel but

the treatment was beyond his abilities. The closest hospital was a day’s trip away in Tampa. Plant ordered a railroad car
staffed with the best doctor, nurses, and equipment. It was shipped from Chicago to the hotel. Henry spent months
recuperating in the train car beside the hotel.
That accident demonstrated the need for a hospital in Clearwater, but prior to it, a group of public-spirited women, along
with Dr. John Bowen, had already tried to raise money to build a Clearwater hospital. Several women operated a tearoom at
the Episcopal Church, however sales had only raised about $75. Donation boxes were installed in public places which
brought in $50. Handmade dolls were sold, but that only raised $16. Dr. Bowen kicked in another $25. Something else was
needed. 
Hearing Morton, one of the richest men in the United States make the statement, “this city needs a hospital,” the committee
wasted no time presenting their idea to Morton who responded with a challenge - endowment of $100,000 for the
maintenance and operation of a new Clearwater hospital, provided the community could raise $20,000.
The ladies quickly formed the West Coast Hospital Assn. to discuss Morton’s offer. They organized a whirlwind campaign
throughout the entire north half of the county. Clearwater only had 2,500 residents, and most of them borderline poor, but
they needed to raise that $20,000 quickly.  
A giant thermometer was built on the corner of Cleveland and Ft Harrison to keep everyone aware of the fundraising efforts.
The goal was achieved within two months. An additional $2,000 was donated by the new Clearwater Evening Sun raising the
total to $22,000. 
On May 2, a letter was mailed to Morton Plant announcing their achievement. Plant congratulated them and offered a choice
of either Atlantic Coastline Railroad bonds at 4% or Interborough-Metropolitan Company bonds paying 4.25%. Because it
was their local railroad, they chose the Atlantic Coastline bonds. The first six months’ interest from the endowment raised
$1,960 and was received September 1st.
A five-acre piece of land overlooking Clearwater Harbor was selected. Mr. and Mrs. C. Perry Snell (Snell Isle, St Petersburg)
bought the land for $4,500 on April 30, 1914, and donated
it for the future hospital.
The West Coast Hospital Association was formed. Anyone
who donated money was a member. To show their gratitude
for the hospital’s financing, they named the future hospital
Morton Plant Hospital. A rendering was designed by Sargent
Hamilton. Six bids were submitted and Tampa’s J. E. Kennedy
Co.’s $21,298 bid was accepted. Clearwater contractor John
Phillipoff was paid $500 to inspect Kennedy’s work.Later it
was discovered that bid did not include a heating system.
Work began immediately. 

MORTON PLANT HOSPITAL
100 YEARS OF PATIENT CARE
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CITY NUMBERS
CITY HALL562-4250
112 S. Osceola Avenue
www.clearwater-fl.com

MAYOR OFFICE . . . . . . . . . . . 562-4050
MAYOR - George N. Cretekos - Seat 1
CITY COUNCIL . . . . . . . . . . . . 562-4042
Doreen Hock-DiPolito (Vice-Mayor)- Seat 2 
Jay Polglaze - Seat 3 Bill Jonson - Seat 4
Hoyt Hamilton - Seat 5
CITY MANAGER . . . . . . . . . . . . 562-4040
William Horne
ASSISTANT CITY MANAGER . . 562-4040
BUILDING PERMITS . . . . . . . . 562-4567
HUMAN RESOURCES . . . . . . . 562-4870
PLANNING & ZONING . . . . . 562-4567
PUBLIC SERVICES . . . . . . . . . . 562-4950
PUBLIC UTILITIES . . . . . . . . . . 562-4600
PUBLIC UTILITIES EMERGENCY462-6633
CLEARWATER GAS. . . . . . . . . . 562-4980
SOLID WASTE . . . . . . . . . . . . . 562-4920 
PIER 60 . . . . . . . . . . . . . . . . . . 462-6466
MARINA. . . . . . . . . . . . . . . . . . 462-6954
BEACH REC CENTER . . . . . . . . 462-6138
BEACH LIBRARY . . . . . . . . . . . 462-6138
VISITOR INFO CENTER . . . . . . 442-3604
BEACH AQUATIC FACILITY . . 462-6020
POLICE NON-EMERGENCY. . . 562-4242
FIRE DEPARTMENT . . . . . . . . . 562-4334
POLICE HOTLINE. . . . . . . . . . . 562-4080
NEIGHBORHOOD LIAISON . . 562-4554
-------------------------------------------------
CHAMBER OF COMMERCE . . . 447-7600
333 South Gulfview Blvd, Clearwater Beach
POST OFFICE ISLAND ESTATES449-8732
SAND KEY PARK . . . . . . . . . . . 588-4852
Shelter Reservations,PinellasCounty.org/park
MARINE AQUARIUM . . . . . . . 441-1790
249 Windward Passage, Island Estates
CLEARWATER SAILING CTR . . 517-7776
1001 Gulf Blvd, Sand Key
JOLLEY TROLLEY . . . . . . . . . . 445-1200
CLEARWATER YACHT CLUB . . . 447-6000
830 Bayway Blvd South
CARLOUEL HOMEOWNERS ASSN
Kris Hampsey, President . . . . . 441-4188

LITTLE LEAGUE 
John Murphy  . . . . . . . . . 813-486-4430
ROTARY, Clearwater Beach meets every
Thursday, 12:15pm at Carlouel Yacht Club
John Funk . . . . . . . . . . . . . . 599-3864
CLEARWATER BEACH ASSOCIATION 
Beth Prast . . . . . . . . . . . . . 859-802-6110
CLEARWATER GARDEN CLUB
Alice Jarvis   . . . . . . . . . . . . . . . 391-3066
SAND KEY CIVIC ASSOCIATION
Meets first Wednesdays each month at the
Clearwater Community Sailing Center
AL Zimmerman . . . . . . . . 727-593-7379
ISLAND ESTATES CIVIC ASSOCIATION 
Mary Lau, President  . . . . 813-335-6770
www.MyIslandEstates.org
ISLAND ESTATES WOMEN'S CLUB
Lynne McCaskill, President . . . . 430-1911
FRIENDS OF THE LIBRARY
Anne Garris    . . . . . . . . . . . . . 446-4410
CLEARWATER HISTORICAL SOCIETY
Bill Wallace, President . . . . . . . 446-2676
-------------------------------------------------
PINELLAS COUNTY INFO . . . . 464-3000
COMMISSION OFFICES. . . . . . 464-3000 
Dave Eggers, Beach/Island Estates 464-3276
Karen Seel, Sand Key. . . . . . . . 464-3278
STATE:
Senator Jack Latvala . . . . . 727-793-2797
Republican, District 20
26133 Hwy 19 N., Ste 201, Clearwater
Latvala.Jack.web@flsenate.gov

Representative Larry Ahern 727-395-2512
Republican, District 66
8383 Seminole Blvd, Suite B, Seminole 
larry.ahern@myfloridahouse.gov

Governor Rick Scott
Rick.Scott@myflorida.com 

FLORIDA UNITED STATES SENATORS:
Marco Rubio . . . . . . . . . . . 202-224-3041
www.Rubio.Senate.gov

Bill Nelson . . . . . . . . . . . . . 202-224-5274
www.BillNelson.Senate.gov

AREA UNITED STATES REPRESENTATIVE:
David Jolly . . . . . . . . . . . . . 727-392-4100
9210 113th St, Seminole, Fl 33772
www.house.gov/jolley 

CREDITS

This newsletter is published by
GRIFFIN PRODUCTIONS, Inc. and is
mailed to every occupied residence
in Clearwater Beach’s zip code
33767. We are not associated with
the City of Clearwater.

PUBLISHER
Bob & Becky Griffin
ART DIRECTION

Becky Griffin
SALES

727-517-1997 
CONTACT INFO
P.O. Box 1314

Indian Rocks Beach, Fl 33785
517-1997 ~ 517-1998 FAX
www.BeachNewsletters.com

If you are interested in advertising,
we offer resident, multi-city and
annual discounts. Ads need to be
reserved one month in advance.  
E-mail:bob@griffindirectories.com
or visit beachnewsletters.com for
more information.

CLEARWATER BEACH 
NEIGHBORHOOD NEWSLETTER

Inside, you will find articles and local
information about the nearby area
inside. We call it a Neighborhood
Newsletter because it is primarily
about your neighborhood, Clearwater
Beach. It is mailed to the entire 33767
zip code including Island Estates and
Sand Key - a total of about 5,000
households - six times a year.
You can pick up another copy at the
Beach Chamber Office, The Beach
Rec Center, Island Estates Print Shack,
Shorty’s Gourmet Deli or the Island
Estates UPS store.          
We hope you enjoyed our newsletter.
We want your input. Did you like this
issue? What suggestions do you have
for future articles? Call or email us with
your comments, or take our online
survey at beachnewsletters.com.

Thanks for reading,
Bob & Becky Griffin, 727-517-1997, 
bob@griffindirectories.com

SEE YOU AGAIN IN APRIL!
Read this issue or others at
beachnewsletters.com.

© 2016 Griffin Productions, Inc.

CALENDAR OF LOCAL EVENTS
FEBRUARY
Presidents Day Publics Schools Closed 15
Florida State Fair Closes                    15
Public Schools Closed                       15
Adopt-A-Pet Week Animal Services 15-20
Voter Registration Deadline                16
Clearwater International Regatta    18-21
Clearwater Sea-Blues Festival        20-21
Fan Fest Tampa Bay Rays                  20
Sunday Concert in Belleair                21
Blast Friday Cleveland Street             26
Boat Club Brunch Island Way Grill      28
Leap Day                                        29
MARCH
Philadelphia Phillies Spring Training      1
Rays Spring Training Opens                 2
Early Voting Opens                            5
Grand Prix St Pete                        11-13
Boat Show Tropicana Dome          11-13
Daylight Savings Time Begins             13
Sunday Concert In Belleair                 13
Early Voting Ends                             13
Election Day                                    15
St Patrick’s Day                                17

Bus Driver Appreciation Day              18
Great American Clean Up                 19
City’s Beach Pool Opens                   19
Spring Break Pinellas Public Schools 21-25 
Good Friday                                    25
Blast Friday                                     25 
Easter Egg Hunt Beach Rec Center      25
Easter Sunday                                 27
APRIL
April Fool’s Day                                 1
Phillies Last Spring Training Game        1
Tampa Bay Rays Opening Home Game 3
Iron Girl Clearwater Beach                10
Federal Income Taxes Due                 15
Sugar Sand Festival                     15-24
Fun N Sun                                  16-24
Mainsail Art Show St. Petersburg    16-17
Sunday Concert In Belleair                17
Wine & Tapas Extravaganza              18 
Earth Day Fri                                  22
Administrative Professionals Day         27
Blast Friday Cleveland Street              29
Arbor Day Fri                                  29 
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STUDENT ROBOTICS TOURNAMENT CHAMPIONS
St. Cecelia Catholic School had two teams participate in a
First Lego League Robotics Tournament in January. Teams
of up to ten and a coach participated by programming an
autonomous robot, with three parts: scoring points on a
Trash Trak themed playing field (Robot Game), developing
a solution to an identified problem (Project), all guided by
the FIRST LEGO League Core Values. The Rookie Team
(Red) 22137 of 5th grade students scored very well in the
Robot game. The Middle School team 12413 (Blue)
excelled in every category of the competition scoring the
second highest Robot score and a Champion status of the
tournament and won a Golden ticket to attend the Central
West Florida Championship in February in Plant City
Florida. Front L to R: St. Cecelia students Madisyn Notz, Largo, Dawson
Charles, Clearwater, Diego Robles-Cortes, Clearwater, Evelyn Vaughan,
Seminole, Christopher Auer, Clearwater, Ethan Moore, Largo ___________________________________________________
VOLUNTEERS NEEDED The 41st Mainsail Art Festival is
April 16 and 17 in St. Petersburg’s downtown Vinoy Park.
Volunteers are needed for t-shirt and poster sales,
information tent and beverage sales. To sign up, visit
www.mainsailart.org, contact the Mainsail Art Festival
Volunteer Coordinator at 727-641-1616 or email
volunteers@mainsailart.org.___________________________________________________
TURTLE COUNTS Clearwater Marine Aquarium records
show 216 turtles nested on Pinellas Beaches in 2015 (not
including Caladesi or St. Pete Beach.) Twenty-four nests
(11%) were on Belleair Beach, which is only 2.5 miles long.
In the same area, another 29 false crawls were found
meaning the turtle returned to the Gulf without laying her
eggs, usually due to objects left on the beach and/or
people approaching them. Clearwater Beach and Sand
Key’s 5 miles of beach had the most nests with 38 (17%)___________________________________________________
BLUES FEST The 22nd annual Tampa Bay Blues Festival
will take place on April 8 - 10, downtown St. Petersburg.
Aaron Neville, JJ Grey & Mofro, Kenny Wayne Shepherd,
and Walter Trout headline three great days of blues music.
The festival benefits PARC. Visit TampaBayBluesFest.com. ___________________________________________________
EASTER EGG HUNT
The Clearwater Beach
Recreation Center, in
conjunction with Friends
of the Rec Center, is
hosting their Annual
Easter Egg Hunt on
Friday evening, March
25th at 6pm. It is free to
the public and is
designed for all ages.
The Beaches Rec Center is located at 532 N. Mandalay
Avenue. Call 462-6138 for information. 

Did You Know...
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LUNCH ON THE WATER Members of the IRB Boat Club
took their boats to The Pub on a Saturday in January for
an afternoon of sun and fun. While they had lunch, the
Coast Guard Auxiliary conducted free safety inspections.
Over 50 members attended. The group is not just for
Indian Rocks residents, anyone can join in the fun. Their
next event is Sunday Brunch at Island Way Grill on
February 28. Besides fun events, they hold free monthly
informational meetings. Visit IRBboatclub.com for a
complete list of upcoming events.___________________________________________________
EASY PAY FOR PARKING Pay for parking meters in
Clearwater Beach with an App on your phone. The 35¢
user fee per use, will be waived for city residents. Proof of
residency is required. The App will will even notify you
when your time is about to expire allowing you to add
more money to the meter through the App, without leaving
your seat. Visit www.ParkMobile.com or scan any QR code
on the top of these special meters to sign up. You may
also get more information at MyClearwater.com/Parking.___________________________________________________
SUPPORT CLOTHES TO KIDS How can you help?
Consider sponsoring a wardrobe! A wardrobe consist of
5 new pairs of underwear, 5 new pairs of socks, 5 tops,
4 bottoms, 1 dress (optional), 1 pair of shoes and 1
jacket (in season). Each wardrobe costs Clothes To Kids
$50. Learn more at www.clothestokids.org or call their
Clearwater store at 727-441-5050. ___________________________________________________
PAPER IS BETTER
Every DAY, the U.S.
alone discards 500
million plastic straws
& stirrers - enough
straws to wrap
around the equator
two and a half times!
175 billion plastic
straws fill our landfills
each year. The rest
litter our land and
oceans. Plastic straws, made from a petroleum bi-product
that does not degrade easily in nature, and have been
banned in many places. Plastic straws always make the
Ocean Conservancy’s top 10 most collected items at beach
cleanups. In 2014, they ranked the fifth most commonly
found item. Who knows how many were missed, left to
float on the surface of the ocean where they are consumed
by confused marine animals. What can you do? Buy paper
straws for home use. When out, simply request “no straw.”
Encourage your favorite restaurants to provide straws only
when requested and to switch to paper straws. These
simple changes will result in less consumption, less waste
and most importantly less straws._________________________________________________
OUR NEXT ISSUE IS IN APRIL Read this issue, as
well as others, online at BeachNewsletters.com. 
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MORTON PLANT, continued
Plant’s generous donation did not alleviate the need for
fundraising. The Ladies of Clearwater hosted the area’s first
Hospital Ball on February 27, 1915. An elegant dinner was
served and orange blossom corsages were sold for as much as
$500 from trays carried by cigarette girls. The French
Orchestra traveled from New York to provide music. 
The ball contributed $1,075 to the hospital fund and became
an annual tradition which was the highlight of Clearwater’s
social season. The ball was canceled during the depression
and World War II years, but resumed and is still being held. 
Finally, on October 15, 1915, the building was turned over to
The Hospital Association. The 20 bed hospital was located
where it sits today, on the banks of Clearwater Bay. The two-
story building, measured 45 x 85 feet and had a basement.
The first floor included offices, a reception room, a surgery
room, and two four-bed wards, one for men the other for
women. The second floor housed standard hospital rooms,
shared and private. There were several bathrooms and shower
areas, with toilets. Dr. Bowen pushed for the more modern type
flush toilets using steam flushing. The basement housed the
main kitchen, nurses dining room, heating facility, storage area
and a future laundry. Plans included an elevator, but the
money ran out. No elevator posed a problem when patients
had to be carried to surgery from their private rooms.
Up to date equipment included an electrical silent signal
system with a switchboard in the office and buttons over every
bed. Mrs. Morton Plant offered to contribute a new X-Ray
machine to the hospital. However, due to problems with the
electrical system, that offer had to be turned down—but the
money was used for other things.
Miss Lillian Hollohan was hired to be the first superintendent.
Her job description included nursing, bookkeeping, admitting,
records, librarian and “anything else that needed to be done.”
She was paid $20 per week--$80 per month. 
Morton Plant Hospital opened January 1, 1916. The first
patient, George Noyes owner of the nearby Sea Ora Lodge,
could not wait for the opening and was admitted December
28. Sadly he died on January 9th, also becoming the hospital’s
first death. The first baby born at the hospital was a boy,
delivered January 4. The first female baby didn’t arrive until
April 19 as most babies were still being delivered at home.
The young Henry Plant II, who had recovered from his car
accident, was admitted for contusions and bruises a month
after the hospital opened. 
The second annual Hospital Ball which netted $945 allowed
the first charity patients to be admitted in 1917. The City of
Clearwater and the County agreed to pay $7 week for charity
patients. That same year:                                  
l Hollohan’s salary was increased to a $100 per month. 
l The weekly ward bed cost increased from $12 to $15.
l The weekly $30-$45 cost of a private room increased $5. 
l In April, large concrete pillars were added to the entrance 
l The tradition of giving employees a Christmas Bonus began.
The superintendent received $25, nurses $15 and everyone
else received $11.
Morton Plant did not live to see the hospital expand more than
the first 20 rooms. In 1918, he died at the age of 66. 
Today Morton Plant Hospital has 687 beds. Last year, 2,249
babies were born there, 24,194 patients were discharged,
80,208 people were treated in the ER and 2,348,552 lab tests
were performed. Mr. Plant would be please to see how his
legacy has prospered and grown. See Morton Plant’s 100th
Anniversary history and events at www.MortonPlant100.org.
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Kristy Chase Tozer is a former board member and
enthusiastic supporter of Ronald McDonald House. Two years
ago, her daughter was critically ill and the Tozer family
required the resources of Ronald McDonald House to help
them through a very difficult time. Her story is an example of
what RMH families go through, every day of the year. This is
her story.
For the early part of 2013, we spent six months trying to
identify the cause of debilitating respiratory issues that our
two-year old daughter Kaiea was suffering. In late August
we were told that Kaiea was suffering from an uncommon
neurological disorder called Chiari Malformation. Our little
girl was scheduled for brain surgery at All Children’s
Hospital (ACH) the following day. The doctors tried to
reassure us by saying that this operation was as "routine" as
brain surgery can be. Kaiea’s procedure involved a
“decompression” in which a small piece of bone at the base
of her skull is removed to allow adequate space for her
brain. The surgery was scheduled to last a few hours,
followed by a stay in the PICU and then onto the neuro floor
for another day or two and then she would be able to go
home. It sounded simple, but there were complications. 
Following surgery, Kaiea was unable to breathe
independently. By the end of that week, we realized that she
would be spending at least five more days in the PICU.
Although we live in Tampa and ACH isn't that far from
home, it seemed incredibly distant from our baby who lay in
an induced coma. I sent an email to my associates at RMHC
asking for help arranging a room at one of the St. Pete
houses while we waited for our daughter’s next procedure. 
Since Kaiea was in the PICU, we were able to secure a room
in the Central House, which meant we didn't even have to

leave the hospital. My husband checked-in that afternoon
and would spend the next nine nights in our new home-
away-from-home. I spent most of those nights in my
daughter’s room, but each morning when my husband
relieved me, I would walk to the house for a hot shower, a
bit of food and if time permitted, a quick nap. 
Kaiea spent 16 days in ACH and we came to appreciate our
little respite at the Ronald McDonald House. On consecutive
Sundays our family descended on the Central House and
took turns relieving us so that we could enjoy lunch, and visit
with our two older children and other family members. We
savored those moments. It was therapeutic for all of us. I
have often thought, where else could we have enjoyed a hot
meal and a family gathering without leaving the hospital?
A year has now passed since our stay at the Ronald
McDonald House. Kaiea has made a remarkable recovery,
and today is doing well, thanks to the amazing care she
received. Our family is stronger than ever, due in no small
measure to the love and support we received during a very
trying time in our lives. We plan to celebrate our good
fortune and express our appreciation by hosting a meal at
the Central House. It feels like the least we can do after
receiving such hospitality and compassion from the staff and
volunteers. We take every opportunity to share our story with
others, offering a message of hope and inspiration that
difficult times can improve and better days may lie ahead. 
Over the years, we have heard stories from families who
stayed at the Ronald McDonald House and what a gift was
for them during difficult times. We have joined their ranks
and are grateful we knew where to turn in our time of need. 
Please visit www.rmhctampabay.org for more information or
to make a donation. 

RONALD MCDONALD HOUSE IS KEEPING FAMILIES CLOSE
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SPRING BREAK 2016
t comes every year and it is almost time for --Spring Break. The local
high schools and colleges have scheduled their Spring Breaks to

begin during the end of February and through all of March. Here are
the beginning dates for the school breaks that affect our beaches the
most: 
February 27: University of Florida
March 5-13: St. Pete College and Florida State.
March 12: University of South Florida, HCC, Hillsborough and
Hernando County Public Schools
March 19: Pinellas, Pasco and Polk County Public Schools 

Spring Break is not just about college kids anymore. We now have a
steady stream of families escaping their winter weather, international
visitors, plus fellow Floridians driving here because they love our beach.
Add to all that, baseball’s Spring Training for the Philadelphia Phillies
(Clearwater), Toronto Blue Jays (Dunedin), and the New York Yankees
(Tampa) happens in March, too. These teams bring thousands more
visitors not only to their games, but to our beaches.
Spring Break may feel more crowded this year - much more crowded.
That is because since Easter is early (March 27th) and Spring Break is
compressed into four weeks. Last year, Easter was in mid-April, allowing
Spring Break and its visitors to be spread over 6 weeks.

Of course, whether it is four or six
weeks, Spring Break traffic and
parking are always problems. Lt.
Anthony Monte, Supervisor of the
Beaches for the Clearwater Police
Dept. says they are ready. “More
officers are being assigned to
cover the beach,” Monte says.
“There will be more officers on
bikes and the beach. They will be
looking for underage drinking and
enforcing the City’s open bottle
ordinance. Officers will be visible.
“We really don’t want to arrest any

kids,” Monte continues. “We are here to inform and protect.”
When we are stuck in traffic or waiting for a table in our favorite
restaurant, sometimes our Spring Break visitors can try our patience. We
need to keep in mind, it won’t last for ever and they provide a major
boost to our businesses and restaurants. That boost keeps them open
when the visitors are not here and one we are lucky to have. 

CLEARWATER MARINE
AQUARIUM
Ten Years Later

by David Yates
t has been an amazing ten years at
Clearwater Marine Aquarium for me. Going

back to 2006, The CMA was ready to close its
doors, but we were able to bring together a
great team to keep the mission a float and
eventually reach around the world with our
great message and the beauty of the
Clearwater area. 
It all started as I watched Winter in her early
days, overcome her serious medical issues and
her refusal to give up. We were advised to
euthanize her but chose not to. I think we made
the right decision, don’t you? 
As the days progressed, I began to push her
inspiring story out to various forms of media
and it went from being a local story, to a
national story, and then to a global story almost
overnight. The world was amazed at the story of
a young dolphin who refused to give up; then
we began to hear from tens of thousands of
people who connected to her story through a
difficult time in their lives. 
Once the Dolphin Tale movies hit, everything
went to a higher level. Millions were reached
with our mission, we received a billion dollar
plus economic impact to our area, and a new
Clearwater tourism audience was born.
We owe much of our success to our incredible
volunteer team. They are my true heroes. The
lesson learned: it is amazing what a group of
people can do when they get behind a mission
that has overwhelming passion.

CLEARWATER’S PAINT YOUR HEART OUT 
Volunteers and Sponsors Needed

Volunteers and sponsors are needed to continue the success of Paint Your Heart Out,
Clearwater. Now in its 24th year and with an estimated 450 Clearwater homes
painted, Paint Your Heart Out, Clearwater helps disadvantaged homeowners and the
elderly with volunteers who paint the exteriors of the selected Clearwater homes.
Around 20 Clearwater homes will be painted this year on March 19. Painting begins at
8 am and is expected to be completed by 2 pm.
Organizers are looking for teams of 15 to 20 volunteers who can help paint the
homes. Organizers are also looking for volunteer teams of five to 10 people who will
be assigned to paint teams needing additional volunteers. Volunteer painters must be
at least 16 years old to participate in Paint Your Heart Out, Clearwater.
Volunteers enjoy the rewarding experience and making a difference in the life of the homeowner and the community.
Volunteers also enjoy meeting and connecting with fellow volunteers who share the ideal of service to others. Sponsors are
also needed to help fund the program and help it continue serving the people in Clearwater.
Once the event is complete, a celebration for the volunteers will be held at Clearwater’s downtown Coachman Park with
food, drinks, prizes and music. 
To volunteer, become a sponsor or learn more, contact Terry Malcolm-Smith, the city of Clearwater’s housing coordinator,
at (727) 562-4036 or terry.malcolm-smith@myclearwater.com.

I

Lt. Anthony Monte

I
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Business Briefs...
WYNDHAM
GRAND
RESORT
HOTEL This
hotel is being
built north of
the Hyatt
Regency and
west of the
Pier 60 Hotel
by Moss &
Associates
Construction
Co. The 450-
room hotel will be larger than the Opal, which should
be opening in the next month. 250 rooms will be hotel
rooms; the others will be interval ownership. The project
will include two towers connected by a building podium
and a raised pool deck facing BeachWalk. A fine dining
restaurant is being built near the pool deck. The 17,000
square foot ballroom will include meeting rooms for
special events. It will open next year. _________________________________________________
EAST SHORE RECEIVES SUPERIOR SMALL
LODGING AWARD The East Shore Resort on the north
end of the beach has received the White Glove Award by
Superior Small Lodgings with a perfect housekeeping
score during a recent inspection. “We are so very happy to
get this award, again,” says Billy Day, owner of East Shore
Resort.They are located at 474 East Shore Drive. _________________________________________________
CLEARWATER BEACH GUEST HOUSE This hotel, one
of many under construction, is being built west of the
Holiday Inn. Construction started last July. There will be
155 rooms over 10 floors, with parking on the first 6
floors. The office and pool will be on the 7th floor. Even
though Clearwater Beach resident Jeff Keierleber also
owns the Holiday Inn, this hotel will be a separate
property. Keierleber also owns Pier 60 Hotel._________________________________________________

5 YEARS AND SWINGING
John Duffy opened Duffy’s in
the Belleair Plaza Shopping
Center 5 years ago in 2011.
Duffy uses computer
technology to help golfers
improve their golf game
without ever stepping on a
golf course. He also makes
and adjusts the golfer’s clubs
to match the player’s size
and body motions. Check
him out at 2928 West Bay, in
Belleair Bluffs. ________________________

NOW SELLING DRONES Nate Whittle opened RAD
Bike Store a few years ago at 1401 Gulf Blvd. in Indian
Rocks Beach. He sells and rents bikes and accessories.
Recently, he added drones to his inventory. They are so
popular, he now sells more drones than bikes. Whittle also
repairs drones and teaches beginners how to fly them._________________________________________________
HAMPTON INN BREAKS GROUND The Hampton Inn
construction started in the parking area of the Quality
Inn in on the south end of the beach. The 12 stories
hotel, six of which will be parking, will have 90 rooms.
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More Business Briefs...
WILLIAM DEAN TOPS IN
CHOCOLATES Local
Chocolatier William Dean,
was ranked #11 in the World
by renowned author George
Bernardini, who sampled over
500 companies’ chocolates in
38 countries. While others use
stars, Bernardini awards
cocoa beans. William Dean
received the maximum six
cocoa beans. Only ten others
received a six bean rating. In
addition, his Chocolate Fruit
and Filbert bar was rated in
the top 10 with a score of 95.10. William Dean
Chocolates is located in Belleair Bluffs at 2810 West
Bay Drive, www.WilliamDeanChocolates.com._________________________________________________
PELICAN PARKING GARAGE Construction on the new
parking garage behind Pelican Plaza Shopping Center is
moving ahead on schedule. “We are working on the
undergrounding of the utilities and starting the support
pilings,” says Mike Connor, President of Paradise Ventures.
“We will finish the separation walls of the existing plaza in
the next two months. Pre-cast installation will start as soon
as spring training is over (April 4th) and we still expect the
garage to open in September.” _________________________________________________
C1 SOLD C1 Banks, a St. Petersburg-based company,
agreed to a $402.5 million stock buy out by the larger
Bank of the Ozarks, headquartered in Arkansas. C1 Bank
was chartered in 1995, and opened its Belleair Bluffs
location, four years ago. C1 is the 18th largest bank
based in Florida. Trevor Burgess, founder of C1, will serve
as The Ozarks’ chief innovation officer and President of
Florida operations. He was named Community Banker of
the Year in 2014 by the American Banker newspaper. For
now, the Belleair Bluffs employees and Manager Victor
Lucas, are expected to stay with the new company. _________________________________________________
PASTRY SHOP OPENS Nick Zahos says he is thrilled
with the reception he has received from the Belleair Bluffs
community regarding  his new bakery. His baking has a
European flair and is not limited to the Greek pastries he
grew up with. It is also a great place to get Easter
goodies. Find them at 560 Indian Rocks Road. __________________

READY TO OPEN
The Opal Sands
Resort is almost done.
They are putting the
finishing touches on
it, and plan to open
next month. The
manager is Jeff
Castner and their
new five-star
restaurant will be
called Sea-Guini. __________________

WE WANT YOUR NEWS Are you moving, expanding or
planning an event at your business? We want to know. If
you have news or story suggestions, email them to
Bob@GriffinDirectories.com or call us at 727-517-1997

Belleair Images
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Restaurant News...
GOLDEN SPOON AT
RUSTY’S Rusty’s Bistro,
the gourmet restaurant at
the Sheraton Sand Key,
has a fifth Golden Spoon
to add to its list of
achievements. Rusty’s
Bistro was recently
presented with the Golden
Spoon Award from Florida
Trend Magazine. The
award program, started
40 years ago, recognizes
the top 100 restaurants in
all of Florida. “We are
honored to have received

this recognition from Florida Trend again in 2015,” says
Chef John Harris. “Our culinary team has always
remained dedicated to creating dishes inspired by our
local resources, season and our guests.” _________________________________________________
STORY OF STEAK AT BACKWATERS ON SAND KEY
Some 15 years ago, when planning the first Backwater's
menu, they knew they would be competing with many fine
steak restaurants - like the Beachcomber, E&E and Salt
Rock, with great established brands. They wondered how
to be different and excellent steak.
Blackening was a great food trend at that time. That
became an element, but good steaks are cooked at high
heat. Should they use a high temp searing process or
something different? Their Cajun chef decided the cast iron
skillet used for true blackening was the answer. The
technique is very different and the flavor unparalleled.
The blackening process is much the same as used for fish.
When the iron skillet is white hot, a couple tablespoons of
butter are added immediately and it flames up as the New
York strip is added. The resulting blackened seasoning and
sear seals in all the juices for a great steak. Total cooking
time is relatively short at these temperature with flames
from the fat in butter.
For 15 years, their Butter Blackened New York Strip has
been Backwater's top selling steak by far! They only serve it
rare, medium rare or medium. Cooked any longer, makes
it tough and dry. If you want to try this unique steak, text
the word STEAK to 95361 and receive a coupon for $5 off.
Backwaters on Sand Key is located waterfront 1261 Gulf
Blvd. on the boardwalk - 727-517-7383. _________________________________________________

SURFSIDE TAPHOUSE IS
OPEN The long awaited
Surfside has opened to
rave reviews. Billed as
some of the  best burgers
and groupers sandwiches
on the beach, they have
48 beers on tap, 50
different wines and the
kitchen stays open till 3am.
They serve breakfast, lunch
and dinner and are
offering a 20% discount for

locals living in zip code 33767. Join them for Happy Hour,
Monday through Friday from 11 am and to 6 pm. They
are located at 395 Mandalay Avenue. You can call them at
727-201-3530
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More Restaurant News...
EMERIL LAGASSE
VISITS THE BEACH
Recently, Emeril
visited two Pinellas
beach restaurant.
The first was Guy
Harvey's RumFish
Grill in St. Pete
Beach. Then Emeril
sat down with
Executive Chef
Marlin Kaplan of
Palm Pavilion and
sampled his
signature dishes
including their take
on burgers and
nachos. In addition
to the beach restaurants, he also toured the Locale Market
in downtown St. Petersburg. All will be featured on this
show “Emeril’s Florida, Seafood Shacks” on the Cooking
Channel. The Cooking Channel is on Bright House Cable
on Channel 142 in Pinellas County. Emeril is shown above
with Palm Pavilion CEO Ken Hamilton_________________________________________________
MORE DELAYS The long awaited Marina Cantina is still
almost ready to open in the Clearwater Beach Marina, but
not quite yet. While the date is not set in concrete, sources
say March 1st. When it does open, on the second level,
you will find an indoor dining area with large doors on
three sides and a bar. The third level has panoramic views
of the marina area and daily sunsets from its a large deck
and another bar. There will eventually be live music on the
third level. The restaurant is part of the Baystar Restaurant
Group that also owns Island Way Grill and Salt Rock Grill._________________________________________________
LOBSTER POT NOW WINDJAMMERS There is a new
name on the awning of the former Lobster Pot Bistro on
Mandalay Ave. Owner Fran Bartlett says she changed the
name and some menu items. “I rebranded the restaurant,”
says Fran. “It feel that the people visiting Clearwater Beach
are not looking for fine dining, but more casual eateries.
They still demand good food though.” They plan to focus
on family dining with a mix of popular music. New chef
Paul Daubert comes from Carlouel Yacht Club. Visit
www.WindJammers-Restaurant.com. ___________________

LOOKING FOR
SOME GREEN BEER?
St Patrick’s Day is
Thursday, March 17th.
Here are a few Irish
Pubs nearby to
celebrate the day:
Finley’s Irish Pub -
13477 S. Belcher,
Largo. 
Mickey Quinn’s Irish
Pub - 19703 Gulf Blvd,
Indian Shores. 

O’ Keefe's Irish Bar & Grill - 1219 South Ft Harrison,
Clearwater
Flanigan’s Irish Pub - 465 Main Street, Dunedin
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BEING PREPARED FOR SEVERE WEATHER IS A NECESSITY
By Karen Williams Seel, Pinellas County Commissioner
El Niño is the name climate scientists use for the occasional periods of warming in the Pacific Ocean
that create havoc for global weather patterns. El Niño is known to intensify winter storms across the
southern United States. It is expected to bring nasty weather to our area this winter and spring,
according to forecasts from the National Weather Service. 
What could this nasty weather entail? This may be a question on your mind and it was definitely a
question I had when first presented with information regarding the risks that the El Niño phenomenon
can bring. The violent weather associated with El Niño in our area could include colder than normal
temperatures, torrential rain and flooding and even potentially devastating tornadoes. 
Pinellas County government is laser-focused on preparing residents for possibly disastrous effects of El
Niño, possibly worse than the deadly El Niño-related storms in 1998. On Jan. 6, Pinellas County joined over two dozen
other Florida counties in the Great Tornado Drill. Our county’s efforts included partnerships among multiple county
departments, businesses, media outlets, Pinellas County Public Schools, law enforcement, colleges and non-profit
organizations. At 10 am on Jan. 6, hundreds of Pinellas County residents simulated what they would do if a tornado was
barreling toward their home, business or school by finding a safe and windowless interior room, taking shelter and
sending a selfie to #PCTornadoDrill. 
While taking a selfie is not a recommended course of action during an actual emergency situation, the idea prompted
many in the community to form an action plan. Even if you did not participate in the drill, it is important for everyone in
the county to know how to receive an emergency weather alert and determine where to take shelter in an emergency.
Weather alerts can be received on a weather alert radio, through numerous free apps for your smartphone and
emergency alerts are also automatically received on most new phones. For a place of shelter, one should be identified not
only for your home but also for your workplace or school. 
Pinellas County has developed a comprehensive video series discussing many of the things we each need to know and
consider based on the risks posed to our area by El Niño. This video series, Prepare to Survive: Special Edition El Niño,
can be viewed on the county’s television station and on our YouTube channel, which is accessible from the “Pinellas
Connects” section on the homepage of our website at www.pinellascounty.org.
Join me in preparing to survive any effects El Niño brings our way by following these two steps: Know how you’ll receive
the weather alert in an emergency and know where you’ll take shelter. As always, thank you for continuing to entrust me
with the opportunity to represent you on the Pinellas County Commission. Please make sure you say hello if you see me
out and about in our beautiful county.
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CONDOS GO BOOM!
Bye-bye to BUST

By Gordon Obarski, Broker Associate
Doiron Realty on the Beach
Our condo BOOM was in 2005. BUST, which everyone
remembers more, was in 2011. Last year (2015), while
not quite up to BOOM standards, was a great year for
sales of condos and townhomes. “How close are condos
to BOOM level and how far have we recovered from
BUST?” you ask.
Let’s say that in the BUST year of 2011, you smartly
bought a condo in each of the four beach communities of
Clearwater Beach, Sand Key, Indian Rocks Beach and
Indian Shores. If you purchased them at the bottom of the
market at the median sale price and sold them in 2015 at
the median, you would have enjoyed the most return on
your investment in Clearwater Beach with a 35.4% gain.
Indian Shores showed a 32.9% increase. Indian Rocks
Beach and Sand Key were up, too, 24.4% and 8.9%
respectively.
On the flip side, if you bought a condo in those same
communities and paid top dollar at the height of the
BOOM market (2005), where would you be? In 2015,
Indian Shores popped back to only 18% below BOOM.
Clearwater Beach is 23.5% below; Indian Rocks 32%
under. Sand Key remains the furthest from the romp-and-
stomp year with about 38% yet to go before re-booming.
But, if you made an unbelievable deal on your condo in
the BOOM market, you may well be on the cusp of
breaking even.
All four communities sold more condos last year than they
did in the BUST year of 2011. Indian Rocks sold nearly
72% more condos in 2015 than it did in BUST. In fact, IRB
even beat the BOOM year figure by 17 condo sales! Sand
Key boasted the highest median sale price for
condos/townhomes in 2015 at $415,000; Clearwater
Beach had the lowest at $325,050. In terms of the
median price per square foot, Sand Key condos brought
the highest per square foot price at $329/SF followed by
Clearwater Beach at $263/SF, Indian Shores at $258/SF
and Indian Rocks Beach with the lowest per-square-foot
price of $253/SF. 
Obviously, the Pinellas beach community condo market
depends heavily on vacation home sales. Nationally, 21%
of all sales were on vacation homes in 2015, and 2014
saw a 57% increase in vacation home purchases over
2013. Even though stock market weakness will likely slow
that sector of the market a tad this year, it is still shaping
up to be a respectable year…mainly because of
demographics. Baby boomers are buying condos with the
intention of retiring in three to five years and eventually
making it their primary residence. Many will be
downsizing from large, family homes, making more
spacious condos more attractive. The largest units sold in
2015 were in Sand Key with the median square footage at
1,394 SF. Indian Rocks Beach was second with 1,350 SF,
Clearwater Beach not far behind at 1,348 SF and Indian
Shores at 1,225 SF. 
Not BOOM…not BUST…but NORMAL—that’s the
prediction for 2016. Analysts look for healthy growth but
at a slower pace than the past few years. Normal is a
welcome sight after a decade and a half of knuckle-biting
abnormality.
Source: My Florida Regional MLS
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SENSE THE WIND 
Monday, February
22th at 6:30pm,
the Clearwater
Community Sailing
Center will host a
preview screening
of Sense the Wind:
Blind sailors race
across open water.
The hour-long
documentary will
begin with a meet
& greet and be
followed by a Q&A with the NY based filmmaker Christine
Knowlton.
Six years in the making, Sense the Wind follows the journey
of four blind sailors as they train and compete in national
and international regattas, concluding at the 2013 Blind
Nationals in Japan.
In regattas across the world, visually impaired sailors learn
sail by feel: sensing the breeze on a cheek or tension in the
tiller, listening to the pattern of waves hitting the hull and sails
luffing in the wind. Sighted guides describe the course and
give tactical advice; disability is no longer a focus.
Sense the Wind is a journey led by four blind sailors —
Nancy, Inky, Philip and Matt — as they train and compete at
the Blind Nationals and press toward Japan’s Blind Sailing
World Championships. It follows their evolution over several
years as they advance as sailors, through life’s turns —
medical challenges, marriage, retirement and the vicissitudes
of their sport, still new and evolving. Over time they help
shape the future of blind sailing. 
The documentary is currently being previewed and playing
film festivals internationally. It has been produced to be fully
accessible for disabled viewers with an option for audio
description and closed captions. Tickets are $10 and
available in advance or at the door at the Clearwater
Community Sailing Center, 1001 Gulf Blvd, Clearwater. 727-
517-7776.
Visit clearwatercommunitysailing.org and sensethewind.com
for more information

YARD SALE TO BENEFIT ABILITIES
GUILD VETERANS MALL

This raises money for recently homeless/wounded veterans  
The Abilities Guild invites you to show your support of our
Veterans by attending their Colossal Clothing and Yard Sale
on Saturday, March 19, at the Service Source Florida
Regional Office, 2735 Whitney Road, Clearwater.  All
proceeds benefit the Abilities Guild Veterans Mall.  
The sale will be 8am to 2pm. The Guild has collected
clothing and household items (furniture, dishes, flatware,
blankets, etc.) and is offering these items at excellent prices.
For more information, call Dan Mettee at 727-798-0035.
Abilities, Inc. dba ServiceSource Florida is a 501(c)(3)
nonprofit organization providing rehabilitation and
employment services for Floridians and military veterans with
disabilities. As a support organization to Abilities, Abilities
Guild Veterans Mall assists recently homeless and wounded
veterans. 
ServiceSource is a leading nonprofit disability resource
organization established in 1971 serving more than 17,000
people with disabilities in 10 states and DC.

International Blind sailing teams surfing
in Koajiro Bay Japan 2013 

Photo Credit: Photowave
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Years containing a Leap Year Day are
called Leap Years. 2016 is such a
year. Leap Year Day falls on February
29th, as it always does, but do you
know why we even have Leap Years?
A Leap Day is added every so many
years to keep our Gregorian calendar
in alignment with the Earth’s
revolutions around the sun. It takes

the Earth approximately 365.242199 days, (what we refer
to as a year) to circle once around the sun. If we did not
add a Leap Year Day every so often, we would have close
to six extra hours each year. Over time that builds up - at
the end of 100 years, our calendar would have shifted 25
days; after 700 years, our summer would happen during
December.
In 45 BC, during Julius Caesar’s rule, the Romans were the
first to discover the problem. When they created the Julian
calendar, named after their emperor February 24th was
their leap day. It made sense because in their calendar,
February was the last month of the year. 
In 1582, during Pope Gregory XIII’s reign, the Julian
calendar was refined creating the Gregorian calendar. The
new calendar changed many previously known dates and
months, and established Leap Year Day as February 29th,
the 60th day of almost every fourth year. However, nothing
is never that simple. Other adjustments are required ever
century or so.
A Leap Year occurs in almost, but not all years divisible by
4. Years that are divisible by 100, and not by 400, are not
leap years. Thus 1800 and 1900 were not leap years;

1600 and 2000 were.
A Leap Year Day baby is a person born on February 29th.
They are commonly referred to as a “Leapling.” During a
non-leap year, some Leaplings celebrate their birthdays on
February 28 while others on March 1; it is their choice.
Some only celebrate getting older every fourth year. 
Leap Year Day is also referred to as Bachelor Day in some
cultures. This is not to be confused with Sadie Hawkins Day,
a November holiday made up by the comic strip, Li'l Abner.
On Bachelor Day (Leap Year Day) a single woman may
propose marriage to the bachelor of her choice. If the man
refuses, he is obligated to give the woman money or buy
her a dress. In upper-class Europe, he must buy her 12
pairs of gloves, used to hide the woman’s embarrassment
of not having an engagement ring. So, women if you are
not married yet, start looking for that available bachelor. 
Fun Leap Year facts: 
 A Utah woman is known to have given birth three times
on February 29th. In 2004, 2008 and 2012. 
 In Greece it is unlucky to marry on Leap Year Day. 
 For 20 years, Anthony, Texas has been the self-proclaimed
"Leap Year Capital of the World". Its festival, a birthday party
for “leapers,” attracts people from around the world.
 About four million living people are estimated to have
been born on February 29. About 200,000 live in the U.S.
 If you are a salaried employee, you are working for free
that day.
 The frog (probably due to the game Leap Frog) is a
symbol associated with Leap Year Day.

2016 IS A LEAP YEAR
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YOUR CONCIERGE ON WHEELS
By Kelly Howard
Beautiful oak interiors and brass trim make taking The
Jolley Trolley a truly a unique ride. Friendly drivers also
referred to as your “Concierge on Wheels” are always
happy to point out local attractions, share fun facts and
recommend great places to eat, see or visit.
Becky Morrison is an
exceptional Concierge on
Wheels. After retiring, she
noticed the trolleys driving
around the area. She
thought to herself, “that
looks like fun.” Four years
later, she is a shining star
for the Jolley Trolley
OrganizatioN. Becky
drives the Clearwater
Marine Aquarium route
with regularity. In fact, it’s the only route she wants to
drive. Driving the bridge with its gorgeous view of the
whole city she says, “brightens my spirit. Happy people
on vacation, lots of smiles… they pay me to work in
paradise, how could it get any better? She jokingly says
that the thing that works hardest on the trolley is her
mouth. “A few minutes of laughter takes away 30
minutes of stress and when the guests are laughing as
they walk off the trolley, I’m happy,” She told me recently
during an interview. 
“What’s the difference between a bus and a trolley?”
she asks. “A bus takes you to work or to school and a
trolley takes you somewhere fun.”
When asked what is her favorite part of driving the trolley
is, she told me, “The people. I pick up people from all
over the world.” She has a globe at her home and
marks it with all of the places from which her guests
hail. “You should see my world,” she says with a smile.
When I asked Cary
VanStralen another driver,
his favorite part of driving
the trolley, he also replied,
“the people.” The friendly
faces, smiles, exchanging
jokes and well wishes
makes a better day for
everyone including him.
Cary, who drives multiple
routes, including the
Coastal Route, told me,
“All days are good. It’s a fun route, a nice scenic drive
and I like talking with the people.” Cary, also a school
bus driver by day, has been driving professionally for
over 14 years and told me people really love the trolley.
His humor delights riders as he wryly answers questions
on the local offerings. “They like talking to us and the
tourists enjoy a local perspective on shops and
restaurants.” Cary’s suggestion to tourists in the area,
“Jump on the Jolley Trolley!”
Cary’s route takes him from Clearwater to Dunedin,
through Palm Harbor and up to Tarpon Springs. The
Coastal route runs on Friday, Saturday, and Sunday and
he told me there’s quite a lot to do along the way. “Lots
of shops, restaurants and bars along the route to enjoy!”
March 18th is Bus Driver Appreciation Day. Park your
car where you are… Ride the Jolley Trolley and tell them
how much you appreciate them!
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TAKE PRECAUTIONS COYOTES
REPORTED ON THE BEACH

While Coyotes have been
seen all over Pinellas County
for years, it has only been
recently that they have been
documented on the beaches.
They are commonly seen in
Belleair Beach and have
been seen as far south as the
Nature Preserve in Indian
Rocks Beach.
A coyote looks like a medium
size dog as and is a member
of the dog family. They weigh
between 20 and 30 pounds
and have pointed ears, a
narrow muzzle and a bushy
tail. Males are larger than
the females. They can bark
like a dog, but normally
make sounds similar to yelps
and howls. They can be seen at any time during the day
or night, but are most active at sunrise and sunset. 
These animals are amazingly adaptable, and can
survive in nearly any habitat. They arrived in Pinellas
County in the 1970s and have found a home in parks
and preserves, and in wooded areas that surround many
residential areas.
Coyotes normally prey on small animals, such as
rodents, rabbits and smaller predators, including
raccoons, opossums and foxes. In urban areas they
have been known to eat cats and small dogs. 
“As long as residents keep wildlife wild and do not
provide easy meals to them, they should not pose a
threat to people,” said Dr. Welch Agnew, director of
Pinellas County Animal Services. “The problem comes
when people start leaving food outside their homes, or
leave trash available, or allow their cats and dogs to
roam the neighborhood. Then, we are providing easy
meals to wild coyotes, inviting them into our areas, and
encouraging them to lose their natural fear of humans.”
Residents are reminded to follow simple precautions to
prevent the threat of coyotes:
• Never leave pet food or trash outside where it will
attract wildlife.
• Clear brush and dense weeds from around dwellings.
This reduces cover for coyotes and their prey, such as
rodents and other small animals.
• Protect children. Although rare, coyotes have been
known to seriously injure children. Do not leave young
children unattended, even in a backyard.
• Protect pets and livestock. These are favorite prey for
coyotes. Keep pets indoors, especially at night. Keep
dogs and cats leashed at all times. There is a Pinellas
County Ordinance that prohibits dogs or cats from
roaming freely.
• Use negative reinforcement. Make sure the coyotes
know that they are not welcome. Make loud noises,
throw rocks or spray with a garden hose.
• Report any coyote threats to people or pets to Animal
Services at (727) 582-2600. 
For a copy of the coyote safety brochure, visit
www.pinellascounty.org/animalservices.
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Local Organizational News
SAND KEY CIVIC ASSOCIATION
An issue driven organization, they host open forums at
many of their meetings monthly, on the first Wednesday of
the month at 7pm, in the Clearwater Community Sailing
Center. The next meetings are March 2 and April 6.
The SKCA is a member of the Florida Shore and Beach
Preservation Association and actively support Beach
Renourishment, shore bird and turtle protection, and
responsible development of Sand Key. 
All residents of Sand Key condominiums that are members
of SKCA are automatically members of the association,
too. This year, only 35% of all the individual condo units
are members. They are currently seeking new members for
2016. E-mail President Al Zimmerman at
AL.Zimmerman2@Verizon.net.
ISLAND ESTATES WOMAN’S CLUB
They meet monthly from September – May and the socials
include lunch with guest speakers, entertainment, and
fundraisers. February’s venue is Alfano’s Restaurant
(Clearwater Largo Road North) on Tuesday, February 23rd.
Social Hour begins at 11 am followed by a noon luncheon.
The guest speaker is Sidney Bayne Chaney, the founder of
Smarter Image talking about home decor and simple home
makeovers. Reserve at islandestateswomensclub.org or
Wendy Bouffard at 727-441-8211.
Scholarship Applications are now being accepted from
Clearwater High School female graduates. Criteria is: Be a
member of the 2015-2016 senior graduating class, Grade
point average of 3.0 or better, Strong commitment of service
to both school and community, and Financial need.
Deadline to apply is March 15, 2016. To apply, visit
islandestateswomensclub.org or contact Alycia Gould, at
abgould22@gmail.com or 845-341-3790.
Membership is open to all, on the island and off – for
membership information, call Joan Landreth at 727-812-
8078. For club information, call President Lynn McCaskill
at 430-1911. Reservations, call Wendy Bouffard at 727-
441-8211. Dues are $20.
CLEARWATER GARDEN CLUB
AT THE THEATRE, March 12 - a free flower show open to
the public from 10 am to 3 pm.
March 16, 10 am - Join members at the club to make fun
container gardens and keep your creations. 
March 19 - Learn about Hypertufa, the art of creating
containers that look like stone, free and open to the public. 
Funds raised help fund their programs, including Penny
Pines, Coral Reef Foundation, Youth Wekiva Camp, Camp
Seek, and the Clearwater Community Gardens. 
They meet twice a month from October through May, at
405 Seminole Street, Clearwater. For information, contact
President Alice Jarvis, bgjala@aol.com or call 391-3066.
Get more information at www.ClearwaterGardenClub.org. 
ISLAND ESTATES CIVIC ASSOCIATION
Members are Island Estates residents and business owners,
with a mission to promote the safety, welfare, spirit and
unique lifestyle of the Island Estates community. They
promote community interests while assisting and support
members. They meet the second Monday of each month in
the new Classroom Building in the Clearwater Aquarium.
The next meetings are March 14 and April 11. Contact
President Mary Lau at 813-335-6770.
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Local Organizational News
CLEARWATER HISTORICAL SOCIETY
Even with Mother Nature’s deluge of rain, the CHS
meetings took place on Jan. 28th. There was a wonderful
turnout of knowledgeable, talented, resourceful people with
various skills. After good discussion, it was determined the
team needs to focus first deciding on the work that needs to
be accomplished, with specified features and functions and
fundraising. 
Thursday Tours are held on the first and third Thursdays
from 8:30 to 11:30am and Saturdays 10am - 1pm.
They are still trying to finance their new Historical Museum
inside the old South Ward Elementary School on South Ft
Harrison, which was built in 1906. 
Membership is $10 for individuals, $5 students, $20 family,
$150 corporate, $250 life and $500 patron. Call Bill
Wallace 446-2676 or Michael Sanders 434-1684. Visit
www.ClearwaterHistoricalSociety.org for information.
CLEARWATER COMMUNITY WOMAN’S CLUB
Spring is Sprung is the theme for their upcoming Daisy
Grants Fashion Show and Luncheon on March 31at the
Belleair Country Club. The fashions are by Talbots, and
club members as well as local celebrities will be the
models. This event starts at 11 am, fashion show at 11:30
am with lunch immediately following the fashion show.
Valet parking will be available. Cost is $45 ($22 is tax
deductible); patron $55 ($32 is tax deductible).
Reservations are required; please call 727-726-6410 or
visit the website: www.ClearwaterCWC.org 
They will award their Daisy Grant awards at the Fashion
Show. Several local charities will be selected to receive up
to $2000 in grant. They have been awarding these grants
for eight years to local charities who can demonstrate a
need for funds and their specific uses.
The Club is a member club of the General Federation of
Women’s Clubs (GFWC), one of the world’s largest and
oldest volunteer service organizations. They meet monthly
on the third Tuesday of the month at 11 am, at the
Clearwater Main Library, 100 N, Cleveland Street. For
information about any meeting, call Kay Estock at 536-
7737 or Martha Hickey at 813-765-6219. Visit
www.ClearwaterCWC.org.
CLEARWATER YACHT CLUB
March 13-15, the Clearwater Yacht Club is hosting the
Snipe Mid-Winter Regatta. If you and your boat can help
with any of these regattas please contact Dave Yoder at
902-0178. 
Last month the Club held their annual Chili Cookoff. The
winners were: Most Unique: Bow Chaser’s, Hottest: David
Billing, Decorations: Mary Kay & Michael Delk, Best No
Beans: Todd & Amie Crosby, With Beans: Tom & Misha
Kellyand Overall: Past Commodore Rowland Milam.
Even if you don’t have a boat, you can still join. Half of
their members don’t have a boat and most of their social
activities center around parties at their waterfront tiki bar
on their deck or in the dining room. They are located at
830 Bayway Blvd., Clearwater Beach. E-mail
Communications@CLWYC.org, visit www. Clwyc.org or
call 447-6000 for information.
DAUGHTERS OF AMERICAN REVOLUTION (DAR)
They meet on the third Friday of every month at the
Belleair Country Club for a luncheon beginning at
11:30am. To join, please call Linda Mintz at 488-1068.
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If you purchased or received a drone this past Christmas,
you are not alone. In September 2015, Fortune Magazine
estimated the number of drones or Unmanned Aerial
Vehicles (UAV) that would be purchased during the past
holiday season was projected to be close to 1 million. This
increased popularity is cause for some regulation awareness
being brought to the forefront. 
In February 2015, the FAA released a Notice of Purposed
Rulemaking for small, unmanned aircraft. This opened the
door to the beginning of the rulemaking process. Most
recently, the FAA announced required registration of all
drones weighing between 0.55 pounds and 55 pounds
(including mounted camera equipment). Failure to register
carries some hefty fines and penalties. The FAA can assess
civil penalties up to $27,500 and criminal penalties of up to
$250,000 in fines and/or imprisonment of up to three
years.
The FAA has partnered with the Association for Unmanned
Vehicle Systems and the Academy of Model Aeronautics to
create the Know Before You Fly campaign to educate current
and future UAV owners about the safe and responsible
operation of their systems. This campaign will help
operators of UAVs understand the differences between
recreational, commercial and public entity use. 
Whether you are flying a UAV for fun or for business, it’s
important to understand your liability. Michael Atwell, Risk
Management Consultant with Bill Arrington Insurance
Agency, recently stated, “Recreational users need to fully
understand their homeowners policies when flying.” 
Potential for bodily and personal injury, as well as property
damage, exists. A homeowners policy may cover

recreational UAV
use. However, as
with every insurance
coverage issue, the
availability of
coverage depends
on the specific
policy’s language,
i.e. the definition of
“aircraft.” 
Mr. Atwell also
cautions, “Invasion
of privacy claims are another major concern with the
emerging recreational UAV operations since cameras are
often attached to most of the systems being flown today.
How does that work with your homeowners insurance?” 
The line between recreational and business can be
confusing. Insureds who receive compensation for the use of
their UAV will most likely jeopardize their homeowners
coverage. For example, taking photographs with a UAV for
personal use is likely considered recreational. Conversely,
taking photos for a realty listing for a fee or as a part of a
part time real estate brokerage business is not likely
considered recreational.
The FAA categorizes those who operate UAVs as “aviators,”
and with this distinction comes great responsibilities. For
better understanding of the regulations, registration and
safety, visit the following websites:
www.faa.gov/uas/registration/ and knowbeforeyoufly.org
If you would like to contact Michael Atwell with your specific
questions, you can reach him at Bill Arrington Insurance Agency in
Largo, 727.595.8405

DO YOU OWN A DRONE?
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This spring, there will be a City election for a single
Council seat. Mayor George Cretekos and
Councilmember Doreen Hock-DiPolito (Seat 2) have been
re-elected unopposed. 
“Thank you for your continued confidence in my ability to
serve the people of Clearwater,” said Mayor Cretekos.
“Your trust in me is most appreciated.”
Incumbent Jay Polglaze and Bob Cundiff are both running
for Seat 3 on the City Council. 
There will also be seven referendum questions:
1 Appointment of Charter Review Advisory Committee
2 Eliminate Competitive Bid Requirement for Sale of
Certain Vacated City Right of Way

3 Vacation of Utility Easements
4 Limitations on Leases of City-Owned Real Property
5 Downtown Waterfront Boatslips
6 Downtown Waterfront Relocated Bandshell
7 Additional Uses of Downtown Main Library
Reminder: Florida is a Closed Primary State
Both the Republican and Democratic Parties are selecting a
presidential nominee this year. To vote for a candidate in the
Presidential Preference Primary, you must be registered with
one of these two major political parties. However, all
registered voters in municipalities holding elections in
conjunction with the Presidential Preference Primary may
vote for all municipal contests and ballot questions.
This is because Florida is a “closed primary state.” In a
Primary Election, a qualified voter is entitled to vote the
ballot of the political party with which the voter is registered:
• A voter registered as a Republican may vote for
Republican, Nonpartisan candidates and ballot issues only

• A voter registered as a Democrat may vote for
Democratic, Nonpartisan candidates and ballot issues only
• A voter registered with a minor party may only vote for the
minor party, Nonpartisan candidates and ballot issues.
• A voter registered with no party may only vote for
Nonpartisan candidates and ballot issues only
It is important to remember that Tuesday, February 16 is the
deadline to register to vote and to change your political
party affiliation for the March 15 Presidential Preference
Primary and Municipal Elections. No political party changes
can be made after this deadline. Any political party
affiliation changes made between February 17 and March
15, 2016, will take effect for future elections.
Visit VotePinellas.com/Voter-Registration/Check-My-
Registration-Status today to check which political party you
are registered with. If you would like to change your political
party affiliation, mail a signed written notice with your
change of political party affiliation to the Supervisor of
Elections Office and include your date of birth OR your voter
information number; or complete a Voter Registration
Application with your political party affiliation change and
check "Record Update/Change" in the top box.
For additional information about the March 15, 2016
Presidential Preference Primary and Municipal Elections,
including an updated list of candidates as well as which
municipalities will be conducting elections, visit
VotePinellas.com. 
As always, if you have any questions, email
election@votepinellas.com or call 727-464-VOTE (8683.
Visit VotePinellas.com for all your election information.

CITY AND NATIONAL PRIMARY ELECTIONS ARE MARCH 15TH
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CONVERT YOUR TAXABLE IRA TO
A TAX FREE IRA*

by Ray Ferrara, ProVise Management Group
A successful financial plan is usually not
accomplished by chance, but by doing a
lot of little things at the right time, in the
right way, and for the right person.  After
all, financial planning is not something
done by using a cookie cutter approach
as it should be individualized to be
successful.  
Many a person is disappointed to learn that they must
begin taking the Required Minimum Distribution (RMD)
from their traditional IRA when they reach age 70½.
Further, they are none too happy when they recall that
they must pay income taxes on the withdrawals.  The
RMD is based on a table provided by the IRS and each
year as life expectancy decreases - the percentage
withdrawn increases.  Thus, it can often put the IRA
owner into a higher tax bracket. 
One way to potentially minimize the effect of the RMDs
on taxes is to slowly convert the traditional IRA into a
Roth IRA.  Unlike a traditional IRA, a Roth IRA does not
have RMDs until the owner dies.  Also, the Roth IRA
grows tax free.
Let’s suppose that you have $400,000 in your IRA and
that you are required to take out $12,000 (3%) this year.
This money is not eligible for conversion.  Let’s further
assume that you are in the 15% tax bracket and your
beneficiaries are in a higher tax bracket.  You discover
that you could take out another $8,000 from the IRA
and still be in the 15% bracket.  Of course, this means
you will have to pay another $1,200 in taxes; so why
would you do it?
Over time you will likely lower your tax bill and the taxes
paid by the beneficiaries.  You want to pay the income
taxes with money from sources other than the IRA in
order to convert the entire $8,000, not the after tax
amount of $6,800.  If you only put in the after tax
amount, you may as well have left the money in the
traditional IRA.  Next, because you took “extra” money
out this year, there is less available in the IRA next year
which lowers your RMD and means you are less likely to
be pushed into a higher tax bracket.
If you would like to discuss converting your Traditional
IRA to a Roth IRA, please take advantage of a one-hour
no obligation meeting with one of our professionals.
Also, be sure to visit with your tax advisor.

V. Raymond Ferrara, CFP®, Chairman and CEO
ProVise Management Group, LLC
611 Druid Rd E, Suite 105 Clearwater, FL 33756
727-441-9022 ferrara@provise.com

*Distributions may be subject to taxes if certain
requirements or exceptions are not met. Please consult
with your advisor.
Investment Advisory Services may be offered through ProVise
Management Group, LLC. 
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STYLIST TO THE STARS
Downtown Clearwater has its own connection to the
stars with our very own celebrity stylist. Dawn Shannon
owner of Intuition Salon and Spa at 16 North Ft
Harrison has been the stylist for the stars, many of them.
Shannon moved here from Washington State in 1998
and fell in love with Clearwater. She opened her
Intuition Salon in 2003 and since has had the privilege
of working with several celebrities when they visit our
area of Florida. Among them are Kelly Preston and
George Takei (most widely known for playing Sulu on
Star Trek). In addition, Shannon has been hired to assist
with magazine covers, videos and personal
appearances. 
Recently, Justin Hayward of the Moody Blues was
performing at the Capital Theatre. It was part of the
filming of a documentary “The Story Behind Nights in
White Satin”. 
“I was chosen to help with Hayward’s hair partially
because of my reputation,” says Dawn, “and partly
because I know the producer of the documentary. 
It didn’t hurt that Shannon’s shop is just around the
corner from the Capital Theatre, either. “This location
has been magical for me,” Dawn says. “Ever since I
opened my salon here, the business has found me. Kelly
Preston came to me.”
Shannon employs 10 people in her downtown
Clearwater location. She owns a second shop at 2053
Central Avenue, west of downtown St Pete. The
Clearwater location is open daily from 8 am to 8 pm.
Call for an appointment at 443-2927.
Visit www.IntuitionSalonandSpa.com, to learn more

ALL OUT MUSIC!” will be the theme of the Sugar Sand
Walk Exhibit at the 4th Annual Pier 60 Sugar Sand
Festival, April 15-24 on Clearwater Beach. 
A 21,000 square-foot tent will be filled with sand sculpted
art crafted by ten world-class sculptors using a thousand
tons of Clearwater’s famous sugar sand. 
Team Sandtastic will return for a fourth year to sculpt the
exhibit and compete in the Master Sand Sculpting
Competition, which allow visitors a chance to watch the
masters at work. The ten-day sculpting festival includes a
variety of free activities including, six nights of concerts on
the beach, speed sand demonstrations, sand sculpting
clinics, a children’s play area, extended Sunsets at Pier 60
hours, three nights of fireworks, amusements and

entertainment. Last year’s festival drew 30,000 visitors.
Over 100,000 participants took advantage of many of
the free activities during the ten-day festival.
Admission to the sculpture exhibit is $10 for adults, $5
for students 6 to 17 years old and $7 for those 55 and
older, military personnel, police, firefighters and teachers
(proper identification required). Children five and
younger are free with adult purchase. Adult and senior
tickets include a complimentary souvenir photo. For
sponsorship opportunities, contact Lisa Chandler at (727)
430-5200 or Lisa@sugarsandfestival.com.
For more information about the Festival, call 727-449-
1036, or visit sugarsandfestival.com. Follow the activities
festival at www.facebook.com/Pier60SugarSandFestival

2016 PIER 60 SUGAR SAND FESTIVAL

Justin Haywood of the Moody Blues with Hair & Makeup
specialist Dawn Sharron and assistant Dani Eyermann



CLEARWATER BEACH ROTARY
They are Presenting “An Evening With  Steve Forbes and
John Prevas” Wednesday, March 2 titled, “Power Ambition
Glory How Leadership Lessons from the Ancient World
Apply Today.” John Prevas will discuss ancient leaders from
Persia, Greece, Carthage, and Rome, their strengths, and
what lead to their inevitable demise. Steve Forbes will draw
the parallels to modern leaders, what they need to succeed
and the lessons to be learned. For reservations, call 727-
447-1075, limited to the first 150.
They hold weekly meetings at the Carlouel Yacht Club
every Thursday at noon. Nick Ekonomides, President, can
be reached at 447-1075. ClearwaterBeachRotary.com
MILITARY ORDER OF THE WORLD WARS
The Clearwater Chapter of the Military Order of the World
Wars meets for lunch on the first Tuesday of each month at
the Belleair Country Club. Social hour begins at 11:30am
followed by lunch and a short program. Their next
meetings are March 1 and April 4th. Members are retired
active duty Military Officers and their spouses or widows.
They welcome new members. To RSVP for lunch or to
consider joining, call LTC. George Smith at 786-5578.
FRIENDS OF THE BEACH REC CENTER & LIBRARY
Steve Curtis is the new personal trainer at the Rec Center.
Steve specializes in core strength, stability, balance, weight
control, fall risk reduction and performance improvement.
Ask for Steve at the Rec Center office, or call him at
scurtis24@tampabay.rr.com. 
The Friends meet on the third Thursday of each month at
noon for lunch. The next meetings are: February 18,
March17 and April 21.Guests are welcome. Call Linda
Owens 260-894-0270.
BELLEAIR GARDEN CLUB
The club features a monthly tea & general meeting on the
first Wednesday of the month at 1pm, as well as
horticulture programs on the second Wednesday of the
month at 9:30 am at the Belleair Garden Club at 903
Ponce de Leon Blvd., in the Town of Belleair. The next
meetings will be February 18th and March 16th. 
Club membership is $50 per year, couples pay $55 and
seasonal members only $25. Guests are welcome. For
information, contact new President, Laura Katz, 581-4153
or email 1bkatz53@gmailcom for more information.
BELLEAIR WOMEN’S REPUBLICAN CLUB
They meet monthly on the first Friday of the month, with
issue appropriate speakers. Meetings are for lunch at
11:30am at the Belleair Country Club, and normally cost
$22 (pay at the door; no credit cards accepted.)  
To RSVP for meetings, call Sherri Morton at 581-8313 or
email her at SherrieMorton@TampaBay.RR.com. For more
information, visit BelleairWomensRepublicanClub.com
NEWCOMER’S CLUB
Are you new to our area and just have not been able to
meet anyone? Joining this new, organization which is really
a social club to help relocated residents develop new
friends and acquaintances. You do not really have to be a
newcomer to join; many existing members already live in
the immediate area. The ladies meet monthly at local
restaurants for lunch with guest speakers  Afterwards,
many stay and play cards or visit. Call Marie Micheel at
530-5194 or visit www.WelcomeNewComerClub.com.

CLEARWATER BEACH ASSOCIATION
They meet the first Tuesday of each month at the Chapel
by the Sea Church. The next meetings are Tuesday, March
1 and April 4 at 6:30 pm. The beach police lieutenant
gives an update on pertinent beach issues at each
meeting. Updates on beach traffic, parking and short term
rentals are also on the agenda. All members, or those
wishing to join, are welcome to attend. Visit their new
website www.clearwaterflbeachassociation.net.
On Saturday, February 27, 10 am - 2 pm members will
hold a Treasure Sale at Chapel-by-the-Sea. It is open to
the public.  Come one.  Come all.  Find a Find!!
The CBA is a neighborhood association organized to
promote projects of a civic, recreational and entertainment
nature. Membership is $25/household and checks can be
made payable to CBA and mailed to PO Box 3295,
Clearwater 33767.
For more information about the CBA contact Board
Members Beth Prast at esphome@yahoo.com or David
MacNamee at DMacNav@TampaBay.RR.com
ISLAND ESTATES YACHT CLUB
The Island Estates Yacht Club holds monthly meetings,
events and parties as well as the December Annual
Memorial Boat Parade. Memberships are available and
owning a boat is not required. Contact Commodore Paul
Lightfoot 727-744-1728 or Rear Commodore Mary
O’Connor 727-595-5952 for information. 
CLEARWATER COMMUNITY SAILING CENTER
New business hours for winter - closed Monday and
Tuesday, open Wednesday - Sunday 9-5pm. 
February 18th they will host the Laser Mid-Winter East
Competition co-hosted by the Clearwater Yacht Club.
They are expecting about 200 sailors for this 4 day event
Give the give of sailing. Gift certificates are available for
memberships, private sailing lessons, adult course "Adult
Learn to Sail" offered on weekends, or rentals.
Fun Racing is held on the third Saturday each month.
Skippers meeting is at noon on the deck, and racing is
from 1 to 3pm. They offers instruction in Stand Up Paddle
boarding and kayaking. ClearwaterCommunitySailing.org.
BEACH ART CENTER
They are looking for nominees to serve on the 2016 Beach
Art Center Board of Directors. If you are interested in
serving or nominating a member, please email Attn:
Nominating Committee at Arts1515@gmail.com.
Plan to attend their Monte Carlo Night Saturday, February
20 that includes casino games with professional dealers
such as Roulette, Black Jack, Texas Hold’Em Poker and
Craps. A key feature is the fabulous live and silent auction
of unique items of art, dining, services and memorabilia. 
l Let the Sun Shine: All Media/Open Exhibition through
February 20.

l Great Performances: Faculty - Student Exhibition
February 26 – April 2, 2016

l 6th Annual Bluegrass Festival, March 12, 2016
The Beach Art Center, at 1515 Bay Palm Blvd., Indian
Rocks Beach, is a non-profit 501(c)3 and whose mission is
of visual art education for the community through classes,
exhibitions and programs for adults and children.

Organizational News
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