
A small museum called Sea-Orama was the
genesis of the Clearwater Marine Aquarium on
Island Estates. Created in the 1950s by
Zoologists Cricket and Cappy Harris, the Sea-
orama was located in a small building beside
the Clearwater Marina. 

Full of lively examples of the sea creatures of the
Gulf of Mexico, the Sea-Orama's only live
specimen were seahorses in a small tank. The
rest of the exhibit was plaster sea creatures,
molded from real specimen by Cappy and
painted with exquisite attention to detail by
Cricket. The walls of the Sea-Orama were
painted to resemble the underwater world and
flickering lights added to the illusion of walking
underwater while well-trained guides identified

the creatures on the wall and told about their peculiarities. Perhaps the most dramatic of the exhibits was a dolphin
banging its nose into a shark. "Dolphins often kill sharks by butting them in a vulnerable area where the shark's kidneys
are located," reported the guide. 

The Sea-Orama was popular with residents, school children and visitors, but City leaders decided parking was needed
more than this charming attraction and so the artifacts were stored and the building was replaced with parking.

The Sea-Orama was gone, but not forgotten, especially by a Clearwater Beach motel owner named Mary McCormack.
She had enjoyed the little museum and delighted in taking her motel guests there. It became her goal to revive the   Sea-
Orama for Clearwater Beach. She regularly lectured city officials on the need to have a marine museum here. 

Finally, in the early 1970s, Mrs. McCormack persuaded the city commissioners to authorize her to form a committee to
plan a replacement for Sea-Orama. Mary's committee started planning, undeterred by the lack of a location, or funding
for the project. Lead by a man named Al Priest, the committee decided to name the project the Clearwater Marine Science
Center, agreeing that "Sea-Orama" sounded a bit frivolous for their purposes. They hired a newly graduated Marine
Biologist named Dennis Kellenberger, who began by teaching marine science classes to youngsters, using a boat he built.

Diligently looking for a location, the committee was still in need of funds when our nation's Bi-Centennial celebration
began in 1976. Moving quickly, the committee got funded as a "Bi-Centennial project," while looking for a location.  

Meantime, the City closed down an old sewage treatment plant on the waterfront at Island Estates. The plant was designed
to look like a yacht club and few people knew that the elegant building on the perimeter of the elite residential community
was a sewage treatment plant. To tear it down, would have cost the City millions.  

Someone at City Hall called Dr. Heyward Mathews, professor of Marine Science/Oceanography
at St. Pete Junior College, and asked if he thought the Marine Science Center would be
interested in the building. Dr. Mathews called Mary McCormack and the Clearwater Marine
Science Center found itself tenant in a vast building, with giant cement tanks and a terrible smell.

City forces steam cleaned the inside of the building. Dennis Kellenberger, singlehandedly
painted the outside. Then, with Dr. Mathews, he worked with the City's Oceanographer, Andy
Nicholson, who led his Navy Seabees reserve unit in a training project to clear over 100 tons of
steel processing equipment from the building. This much progress attracted donations and
grants, as well as volunteers, so the replacement for the Sea-Orama was launched.

Mo, a Loggerhead turtle who had
been injured at birth and raised in
a wading pool at Pier 60, became
the first resident at the Center and
was soon swimming happily around
in a much larger pool than he had
ever experienced. 
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CITy NuMberS

CiTY HALL 562-4250
112 S. Osceola Avenue
www.clearwater-fl.com

MAYoR offiCE . . . . . . . . . . . 562-4050
MAYoR - George N. Cretekos - Seat 1
CiTY CounCiL . . . . . . . . . . . . 562-4042
Doreen Hock-DiPolito - Seat 2 
Jay Polglaze - Seat 3 
Bill Jonson (Vice-Mayor) - Seat 4
Paul F. Gibson - Seat 5
CiTY MAnAgER . . . . . . . . . . . . 562-4040

William Horne
ASSiSTAnT CiTY MAnAgER . . 562-4040
BuiLding pERMiTS . . . . . . . . 562-4558 
HuMAn RESouRCES . . . . . . . 562-4870
pLAnning & Zoning . . . . . 562-4567
puBLiC SERViCES . . . . . . . . . . 562-4950
puBLiC uTiLiTiES . . . . . . . . . . 562-4600
puBLiC uTiLiTiES EMERgEnCY462-6633
CLEARWATER gAS. . . . . . . . . . 562-4980
SoLid WASTE . . . . . . . . . . . . . 562-4920 
piER 60 . . . . . . . . . . . . . . . . . . 462-6466
MARinA. . . . . . . . . . . . . . . . . . 462-6954
pARKS And REC . . . . . . . . . . . 562-4800
puBLiC LiBRARY . . . . . . . . . . . 562-4970
ViSiToR info CEnTER . . . . . . 442-3604
EMERgEnCiES . . . . . . . . . . . . . . . . 9-1-1
poLiCE non-EMERgEnCY. . . 562-4242
fiRE dEpARTMEnT . . . . . . . . . 562-4334
poLiCE HoTLinE. . . . . . . . . . . 562-4080
nEigHBoRHood LiAiSon . . 562-4554
-------------------------------------------------
CHAMBER of CoMMERCE . . . 447-7600
333 South Gulfview Blvd, Clearwater Beach
Darlene Kole, Executive Director
poST offiCE MARinA . . . . . . 441-3931
poST offiCE iSLAnd ESTATES449-8732
SAnd KEY pARK . . . . . . . . . . . 588-4852
Shelter Reservations,PinellasCounty.org/park
MARinE AQuARiuM . . . . . . . 441-1790
249 Windward Passage, Island Estates
CLEARWATER SAiLing CTR . . 517-7776
1001 Gulf Blvd, Sand Key
JoLLEY TRoLLEY . . . . . . . . . . 445-1200
483 Mandalay Avenue, Suite 213
CLEARWATER YACHT CLuB . . . 447-6000
830 Bayway Blvd South

RoTARY, Clearwater Beach meets every
Thursday, 12:15pm at Shephard’s lunch
Skip Katz, President 581-5600

CARLouEL HoMEoWnERS ASSoCiATion

Kris Hampsey, President 441-4188
CLEARWATER BEACH ASSoCiATion   

Patrick Gallagher, President 447-1033
Ann Garris 446-4410

SAnd KEY CiViC ASSoCiATion

Meets first Wednesdays each month at the
Clearwater Community Sailing Center
Richard Jackson, President 595-3575

iSLAnd ESTATES CiViC ASSoCiATion   

Wally Pope, President 461-1818
www.MyIslandEstates.org

iSLAnd ESTATES WoMEn'S CLuB

Barbara Blakely 449-8453
LiTTLE LEAguE   

John Murphy 813-486-4430
fRiEndS of THE LiBRARY

Anne Garris 446-4410
CLEARWATER HiSToRiCAL SoCiETY

David Allbritton, President 481-5102
-------------------------------------------------
pinELLAS CounTY info . . . . 464-3000
CoMMiSSion offiCES . . . . . 464-3000   

Susan Latvala, CWB/Island Estates 464-3276
Karen Seel, Sand Key . . . . . . . 464-3278

STATE:

Senator Dennis Jones . . . . 727-549-6411
Republican, District 13
8940 Seminole Blvd, Seminole  33772
Jones.Dennis.web@flsenate.gov

Representative Jim Frishe . 727-518-3902 
Republican, District 54
125 Indian Rocks Rd, Belleair Bluffs
Jim.Frishe@MyFloridaHouse.gov

Governor Rick Scott
Rick.Scott@myflorida.com 

fLoRidA uniTEd STATES SEnAToRS:
Marco Rubio . . . . . . . . . . . 202-224-3041

www.Rubio.Senate.gov
Bill Nelson . . . . . . . . . . . . . 202-224-5274

www.BillNelson.Senate.gov
AREA uniTEd STATES REpRESEnTATiVE:

Rep Bill Young . . . . . . . . . . 727-394-6950
9210 113th St, Seminole, Fl 33772
www.house.gov/young 

CreDITS

This newsletter is published by
GRIFFIN PRODUCTIONS, Inc. and is
mailed to every occupied residence
in Clearwater Beach’s zip code
33767. We are not associated with
the City of Clearwater.

PubLISHer

Bob & Becky Griffin
arT DIreCTION

Becky Griffin
SaLeS

727-517-1997 
CONTaCT INFO

P.O. Box 1314
Indian Rocks Beach, Fl 33785

517-1997 ~ 517-1998 FAX
BeachNewsletters.com

We’d like to hear from you. Is there
something you would like to see
included in this newsletter? Tell us
what you think at 

bob@griffindirectories.com

CLEARWATER BEACH 
nEigHBoRHood nEWSLETTER

This is our thirteenth Clearwater Beach
Neighborhood Newsletter. We started
this publication in December of 2009.

You will find articles and local
information about the Beach area
inside. We call it a Neighborhood
Newsletter because it is primarily
about your neighborhood, Clearwater
Beach. It is mailed it to the entire zip
code of 33767 including Island Estates
and Sand Key.

We want your input. How did you like
this issue? What suggestions do you
have for future issues and articles?
We hope you enjoy this newsletter. We
call it a “Neighborhood Newsletter”
because it is about Clearwater Beach,
your neighborhood. It is mailed to
about 5,000 households and includes
Island Estates and Sand Key. We
publish this edition six times a year.

Call or email us, 
Bob & Becky Griffin, 727-517-1997
bob@griffindirectories.com

SEE You AgAin in ApRiL!

February

Presidents Day                            20

Blast Friday Cleveland St. Pablo Cruise 24

Leap Year Day Wednesday               29

MarCH:

Wild Splash Coachman Park           10   

Daylight Savings Time Begins          11   

Pet-A-PaloozaCoachman Park         11   

St Patrick’s Day                   17   

Bomber Day Clwrt History Museum    17

Great American Clean Up             17   

National Quilting Day Heritage Village    17   

Spring Key Springfest3                 18   

Honda Grand Prix                   23-26   

Pet Festival Clearwater           24   

Celebrate Neighborhoods Day       24   

Spring Break Begins                26-30   

Safari Camp                          26-30   

Blast Friday Cleveland Street           30   

aPrIL:

Good Friday                 6   

Easter Egg Hunt Mandalay Park        6   

PawFest Largo Central Park        7   

Guppy’s Gulfside Gallop 5K Run      7

Easter 2012                             8

Income Taxes Due                            17   

Fun N Sun Fest Begins             20-29   

Music Series Coachman Park    20-22     

Earth Day 2012                                 22   

Iron Girl Pier 60                                 22     

Arbor Day                               29

Blast Friday                                         27

© 2012 Griffin Productions, Inc.

CaLeNDar OF LOCaL eVeNTS
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offiCiAL CoAST guARd CiTY On January 27th, the
Coast Guard recognized Clearwater as an official Coast
Guard City, one of only 14 in the U.S. Admiral Robert
Papp, Jr., here from Washington, made the presentation to
Mayor Frank Hibbard and other dignitaries. Papp is the
24th Commandant of the US Coast Guard and leads the
largest component of the Dept. of Homeland Security,
comprised of 42,000 active duty, 8,200 Reserve, 8,000
civilian and 31,000 volunteer Auxiliaritst. The designation,
endorsed by Congress and the Coast Guard, recognizes
the support the community provides to the Coast Guard
and their families. There are more than 650 Coast Guard
personnel located throughout the city and the Tampa Bay
area. Clearwater’s Coast Guard base has more people
and planes, and flies more missions than any other US city. _________________________________________________

nEEd AnoTHER CopY? Pick up another copy of this
newsletter at the Beach Chamber Office, The Beach Rec
Center, Island Estates Print Shack, Sand Key EZ mart &
Island Estates UPS store.___________________________________________________

if You don’T WAnT To SWiM in iT, don’T puT iT
in ouR WATER! Anyone who has been to the beach
knows that there is a lot of garbage floating in our coastal
waters that ends up on shore. Most of this garbage makes
its way down to the water's edge through street gutters and
storm sewers that drain directly into local creeks. However,
a small percentage still originates from vessels.  ___________________________________________________

WAnT To BE A CLoWn? The St. Petersburg
Suncoasters are sponsoring their annual Clown Alley
Clown School, March 10th, beginning at 10am. A
tradition in St. Petersburg since 1972, it is co-sponsored
by All Children’s Hospital’s Education Center. Children
and adults will learn the finer points of becoming a
professional clown and will be invited to show off their
new skills and ride on the All
Children’s float in the Honda
Grand Prix Illuminated Night
Parade and the 2012 Santa
Parade. Class with be held at
the All Children’s Hospital
Education Center, 710 4th
Street S., St. Petersburg. The
cost is $20 per person, plus
$10 for each additional
family member, and includes
lunch and a Clown Alley T-
shirt. Make up is available
for purchase during class,
for about $5-$10 per
person. For more
information, visit
www.Suncoasters-StPete.com
or call 821-9888. 

Did You Know...
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CAnCER SWiM Swim Across
America is sponsoring a 1-mile Gulf
swim Saturday, May 5. This national
nonprofit organization is dedicated
to raising money for cancer
research, prevention, and treatment
through swimming-related events.
This is their first open water
fundraising swim in Florida with
funds benefitting the Moffitt Cancer
Center in Tampa. The event, which
includes former Olympians Brooke
Bennett and Janel Jorgensen, takes
place on Clearwater Beach, at Pier
60, at 8:30am. Swimmers of all skill
levels are invited to participate.
Contact Island Estates resident Trent Fraebell at 
743-8460 or visit www.SwimAcrossAmerica.com._________________________________________________

fiSH fRY Saint Cecelia School’s Annual Lenten Fish Fry, is
Friday, March 2nd in the school’s cafeteria from 5 to 7pm.
Adult meals are $7 and includes fried cod, french fries and
hush puppies. Kids meals are $4 and includes pizza, french
fries and pudding. You may tour the school from 6 to 8pm.
To pre-order, call 461-1200._________________________________________________

CoASTAL SuMMiT More than 40% of the world’s
population live near the coast. Sustaining a good quality
of life in coastal cities requires managing coastal
development, urban sprawl, waste, transportation,
resource extraction and more. April 30th - May 3, a
Coastal Cities Summit will be held at the St Petersburg
Hilton, bringing together policy-makers, scientists, private
stakeholders and students from around the world. Learn
more about the summit at www.CoastalCities.ioi.org. _________________________________________________

TouR of KiTCHEnS This fundraiser for Lighthouse of
Pinellas is a self-guided tour showcasing the talents of
locally renowned chefs and the beautiful kitchens of some
of Dunedin and Palm Harbor’s finest homes. Last year the
event was held in the Belleair area. Tickets are $75 per
person and can be purchased at LightHouseofPinellas.org
or by calling Angela Pottinger at 544-4433 x 235. _____________________

BEACH WALK Chapel
by the Sea and the RCS
wants to thank everyone
who participated in their
walk January 21st. This
was the third year and
over 200 people walked.
40 sponsored helped in
one way or another. Terry
Schmidt directed logistics
for the big event and Ken
Hamilton of the Palm
Pavilion helped to feed
everyone. The silent auction and event raised over $8,000
plus the actual food donation. RCS offers assistance to over
65,000 people in Pinellas County yearly. ___________________________________________________

EASTER Egg HunT The City of Clearwater and the
Clearwater Beach Association are sponsoring an Easter
egg hunt Friday, April 6 at 6pm in Mandalay Park, in the
600 block of Mandalay. Children will hunt in different
age groups. The event is free. Call 462-6138 info._________________________________________________

ouR nExT iSSuE iS ApRiL Read this, as well as other
issues, online at BeachNewsletters.com.
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CLEARWATER CoMMuniTY 
SAiLing CEnTER

The Clearwater
Community Sailing
Center is a hive of
activity with
numerous regattas
and all sorts of
outreach programs
on the slate in our
ongoing effort to
bring safe and
affordable boating
opportunities to the
community.

Our first regatta, in
February, was the
Wave Rave Regatta – originally a Hobie regatta, which has
grown into an all-inclusive fleet regatta. Lots of boats were
on the water February 18 & 19, with sailors from all over
the State travelling to Clearwater to participate in this
growing event.

Hot on the heels of the Wave Rave is the Clearwater Yacht
Club’s premier event – the Laser Midwinters. Over 200
sailors and coaches will be filling local hotels as they come
from 22 countries to compete in this Class One
International regatta. Sailing from the Clearwater
Community Sailing Center, the Laser fleet will head out into
the Gulf of Mexico west of Pier 60 for a full day of racing
throughout the regatta. This is a major event on the
International Racing Circuit and Clearwater has become
the sailor’s venue of choice with our easy access to the
Gulf, steady Gulf breezes, awesome beach launch facilities
at the CCSC as well as the major attraction and draw-card
of our wonderful destination – Clearwater is a pleasure for
sailors and their supporters to visit.

The Team For Invitational regatta will be held at the
Clearwater Community Sailing Center on the weekend of
March 3 and 4. This regatta is only open to USA “Team
Trials Qualified” competitors – in other words, this is a
serious regatta for serious sailors pursing their goals of
representing USA on the Opti Sailing Team. The regatta will
be preceded by an Opti Coaching Clinic led by world
renowned Opti coaches Peter Strong and Argy Resano.

Sailability was founded in 2001 and has a rich history of
making it possible for the handicap to enjoy a day of
sailing in Clearwater. Access Dinghies were designed to
appeal to that huge majority of the world's population who
would love to have a go at sailing, but find it too difficult or
uninviting to do so. Whether as a recreation, a competition
sport or a therapeutic activity, the Access Dinghy design
features allow total novices of any ability to sail with little or
no effort regardless of the conditions. Sailability will host a
Group Sailing Day at the Clearwater Community Sailing
Center on Saturday February 11th. RSVP to participate:
Sailabilitygtb@msn.com.

Not just a Sailing Center, they also cater to the interests of
our community: Water Color classes are held every Tuesday
from 9:30 to noon, Yoga classes on are Wednesdays from
10:30 – noon. On Monday, Wednesday and Friday
evenings, Clearwater Community Sailing Center will be
hosting fitness classes in the evenings from 6:30-7:30pm to
help our community get fit for Summer. Personal Trainer
Tiffany will be leading the classes with zest and enthusiasm.
Call the office on 727-517 7776 for more details.
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aquariuM, continued
Next, Dennis and his crew worked to ready a large holding
tank for larger sea creatures. Then, one Sunday afternoon,
they answered a call about a "dead" dolphin. The chase to
capture the stranded dolphin convinced them he might be
sick, but was very much alive. They successfully moved him
to the newly finished tank and named him "Sunset Sam." He
was partially blind in one eye and had a chronic liver
disorder, which precluded his release. Sunset was the first
marine mammal to survive a beaching in Florida, setting
the standard for what would be many more firsts in marine
animal rescue. The Marine Science Center became a
popular place to see "Sunset," his friend, Mo, and a variety
of other sea creatures. They called it "A Window on the Sea."

The Center developed a program for monitoring and
protecting sea turtle nests along our beaches. People were
educated and entertained by watching Center workers
release baby turtles into the surf. The first successful captive
breeding program for hatching of the endangered Kemps
Ridley Turtle was carried out at the Center. "Madam," one of
the Kemps Ridley hatchlings, is still a resident at the CMA.

Injured or ill turtles in the area were rescued, treated and
released by Center personnel. Additional dolphins were
rescued and released when they had been nursed back to
health. The dolphins never did "shows" , but they needed to
be exercised and visitors flocked to the Center to watch.

Executive Director Kellenberger and his staff developed
creative fundraisers to supplement admission income. The
most creative was teaching Sunset to "paint." He did this by
holding a paint brush in his mouth, moving it up and down
a canvas held by his caretaker. These paintings were copied
on T-shirts and other souvenirs, the originals being sold for
astonishing amounts or donated to other nonprofits to

benefit their programs.
Dennis presented one
painting to First Lady
Barbara Bush when she
visited the area. 

As the Center grew,
people eagerly
volunteered in all
departments. A Marine
library was established.
Educational programs
and sea shell and stingray
touch tanks were added.
The name was changed
to Clearwater Marine
Aquarium to better
identify the mission.

"Sea Life Safari" and "Marine Adventures" were started with
Marine Biologists aboard a flat bottomed boat teaching
visitors how to enjoy and preserve our environment. Another
program for handicapped people showed them how the
injured creatures at the Center "kept on keeping on." This
was incredibly successful, especially with children. 

When a group of activists argued that Sunset's quarters at
the Center were not adequate and demanded his return to
the wild despite his physical problems, an emergency
fundraising quickly brought in $90,000 to enlarge the tank
and open the roof to provide a large skylight over the tank.

One morning in 2002, staff members arrived at the Center
to discover that Sunset had unexpectedly died during the
night; thus ended an 18 year era.

In 2005, a dolphin was rescued with a badly mangled tail.
They named her "Winter," and a new chapter began. 

Mo,
gets a
new

home!
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fiRST LooK AT THE
nEW HooTERS The
process to build the
Hooter’s is well on its
way. The old building
at the south end of
Mandalay has been
torn down to make
room for the new

restaurant. Below Hooters will be the Ron Jon Surf Shop.
Both still hope to open by Memorial Day 2012. Shown
here is the preliminary rendering of the Hooters/Ron Jon's
building designed by  Dunedin’s JWSmith Design Group.
_________________________________________________

STARLiTE CRuiSES CELEBRATES 25 YEARS Phil
Henderson, Jr., Belleair Beach resident moved to Florida
in 1982. He quickly developed a passion for the
excursion boat business and, at age 25, began to
revolution the dining cruise industry. Henderson designed
and built the StarLite Princess Riverboat 25 years ago and
with it he pioneered the concept of fining dining while
cruising on inland waters. The success of the Princess
lead to the addition of the StarLite Majesty Dining Yacht
and other vessels offering a variety of services. While the
fleet has grown and the vessels have changed, the
quality, service and variety keeps getting better. StarLite
Cruises office is in the Clearwater Beach Marina. Call
them for schedules and prices, 462-2628.
___________________________________________________

piCKLES pLuS CLoSES The popular little deli cafe on
the backside of The Harbor Center, next to Coachman
Park, closed February 29th. But their last day of
business was actually February 24th. The family run
eatery has been there since the year 2000 - 12 years. It
is run by brother and sister Joey and Kim Benedettini.
Joey says they are looking for a replacement location,
which may or may not include downtown Clearwater.
There already is another Pickles in the Countryside area.
They had a Customer Appreciation Day on February
22nd with special pricing on food. “ I will miss all my
customers,” says Joey, “and this spectacular view of
Clearwater Harbor, the most.”
___________________________________________________

LiTTLE iTALiAn CHAngES nAME In the last issue,
we told you there were new owners at Little Italian Pizza
and there would be no changes. Well now there is a
change, their name. They are Veni Vici Pizza. Gustavao
Arrioca and his wife Karla bought the restaurant in
November. Call them at 595-6800 or see their menu at
www.venivicipizza.com 
___________________________________________________

CHiLi CooK-off
WinnERS Backwater's
7th Annual Chili Cook-
off was held recently.
They had over 30
entries and a standing
room only crowd for an
afternoon of watching
the judging and then
tasting the chillies.
Winners from left to
right are Scott Bailey (first), Mike First (second) and Jim
Johnson (third).

Restaurant News...
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THe LObSTer POT bISTrO
great location/great decor/great expectations!

A Restaurant Review by the Love Chef

We have all had a great
memorable meal at the
Lobster Pot in Redington
Shores, now its sister
restaurant the Lobster Pot
Bistro brings the same
cuisine and class to
Clearwater Beach (at the
shops of Sand Pearl).
This newly constructed
space is a handsome
home for the Lobster Pot
Bistro, previously located in South Clearwater Beach.

The Bistro brings live music (weekends) to the beach in its
comfortable separate lounge – perfect for a pre- or after-
dinner libation (full bar). But your Love Chef is here to
enjoy Chef’s seafood creations.

This is a restaurant you should slow down enjoy the decor
– turn off the gadgets, we all carry with us and enjoy some
“French Thai Mussels” ($9) – Thai basil, cilantro, ginger,
garlic and shallots in a curry coconut milk reduction. Boys
and girls, I recently returned from Thailand, and this taste
is right on. I am asking Chef next time to prepare this
sauce on my lobster tail. Yes, succulent whole Maine
lobsters (market price) are always available.

My “Principessa” had her’s traditionally steamed New
England style with drawn butter, etc. and a side of tasty
garlic mashed potatoes.

I dug into the everyday superb menu offering of Grilled
Sea Scallops ($38.95) served up with blueberry ginger
compote and a lemoncello cream topping. Blueberries
and seafood are a great combo; the scallops were super
fresh and the fixings cozyed well with the compote.

Lighter fare, such as a “Bistro Gyro” ($18.95), a creation
of grilled tuna, tzatziki sauce on flatbread is very satisfying.

The “Tempura Soft Shell Crab Sandwich ($22.50) is a
lightly battered, tasty option. And here’s your dream come
true “Mac and Cheese with Lobster Chunks” ($34), a
creamy creation of orzo pasta with smoked Gouda and a
generous amount of tender lobster morsels.

And, yes my foodie fans attest to Lobster Pot Bistro’s other
entrees such as “Spicy Garlic and Pepper Chicken” ($24)
served with Asian noodles and fried veges, also the
“Peanut Chicken” ($27) with a great Asian peanut sauce.
You can get an 8 ounce “Filet Mignon” ($37) topped with
horseradish, onion straws in lobster butter.

All Entrees include soup or salad. There is a good wine list
and decent selection by the glass.

Okay, although we had no room for another “bite” my
“Principessa” ordered up their special “Key Lime Pie”, and
I am glad she did, together with a decadent “Chocolate
Brulee”’; both were well worth the calories.

The Lobster Pot Bistro is open 7 days. Opens at 4 pm,
except Sundays at noon. 478 Mandalay Avenue,
Clearwater Beach, (727) 446-8809.

Mr. Anthony a Sand Key Resident is the author of many
cookbooks and has appeared on local and national TV .
You can find his books on Amazon.com. Visit his web site
thelovechef.com “Cooking With Love and “The Love Chef”
are registered trademarks.



CLEARWATER BEACH NEWSLETTER

nEW WALK in Dr Richard
Wallace, MD, is opening a
new Urgent Care Center just
across the bridge at 1001
So. Ft Harrison Avenue, Ste
101. He handles most urgent
care matters such as sprains,
strains, broken bones,
stitches, sinus infections, sore
throats, bronchitis, urinary
tract infections and common
medical issues. They have an
on site lab and x-ray
machine. He will see children
and adults of all ages. All
patients will be seen by a
physician, and not just a
physician’s assistant. The
Center is scheduled to open in March. His phone number is
441-5044. BaysideUrgentCareCenter.com 
___________________________________________________

SHEpHARdS dELAYEd You may have heard Shephards
Beach Resort was planning a major remodel and
expansion this year. For now, it is on hold. Resort
manager Paul Andrews says the financing terms have
changed and the owner is rethinking the plans.___________________________________________________

CApiToL donATion The Capitol Theatre recently
received a nice surprise when they received an anonymous
$250,000 donation. Ruth Eckerd Hall is managing the
historic 460 seat theater on Cleveland Street and provides
event promotions. Together with the City of Clearwater,
they set a goal of raising $7.8 million dollars for
renovations and to buy surrounding properties. The city
has pledged $3.8 million. “The donation was a nice
surprise,” says Zev Buffman, new CEO and President of
Ruth Eckerd Hall. “I am going to do everything I can to
make this project happen.”
________________

piER HouSE 60
HoTEL The new
hotel under
construction on
North Coronado
since April 2010,
is now targeting
an April 2012
opening. Owners
confirmed it
won’t be a
Hampton Inn,
and will open as
the Pier House
60 Hotel. The
hotel is located
just south of the Clearwater Marina on Coronado. It is
owned by Jeff Keierleber, the same owner of the South
Gulfview Holiday Inn and Indian Rocks Beach’s Holiday
Inn Harbourside. 
___________________________________________________

BEACH REnTALS MoVES Florida Beach Rentals
recently moved one block north to 516 Mandalay Blvd.
They were formerly located in the 400 block of
Mandalay, across from the Hilton. Paul Von Feldt is the
manager.  

Business Briefs...
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More Business Briefs...
25 YEARS And
CounTing Louis
Stavropoulos, the
manager of Publix
on Island Estates has
been bagging
groceries for 25
years now. Louie has
been the manager of
the store since
February of 2008,
where shopping is a
pleasure.
___________________

ouT of BuSinESS The long time popular night spot,
The Beach Bar, at 454 Mandalay closed in January. It
was bought by the owners of Greek Town who plan to
re-open it as a restaurant, but not necessarily Greek. 
______________________

STAR SigHTingS
During the premier of the
movie “Dolphin Tale,”
Darlene Kole, Executive
Director of the Clearwater
Beach Chamber of
Commerce, had a
chance to meet some of
the stars. She is pictured
here with her new best
friend Morgan Freeman,
star of many movies. ______________________

fiREWoRKS foR nEW YEAR’S EVE Discussions are
being held to start a new New Year’s Eve tradition on
Clearwater Beach. Fireworks and a Ball Drop are being
discussed on the west side of Surf Style’s new building.
Paul Andrews, manager of Shephards and President of the
Chamber, brought up the idea at a recent board meeting.
They are starting to look for sponsors. To join the Beach
Chamber, call 447-7600. Ask for Darlene Kole, Executive
Director. The Chamber is located at 333 South Gulfview
Blvd, between Crabby Bills and McDonalds. See the
Chamber’s web site at www.BeachChamber.com.
_____________________

pARAdiSE dELAYEd
What is going on with
that big boat in the Gulf
off Clearwater Beach?
The purpose of the boat
is fishing. But, they are
more like a floating
luxury resort and hotel
with 40 rooms, a 45-
seat restaurant, 3 bars,
a spa and a marina
offering fishing and
diving. The owners tell us that they moved the opening to
the first of March to avoid any cold and windy weather we
normally get in the winter months. The boat will be
anchored 90 miles off shore. Guests will be able to arrive
by boat or helicopter and will be able to fish near the boat
in the popular fishing area known as the middlegrounds.
There are plans to move the ship to other area around the
Gulf of Mexico, including the Florida Keys. Call 441-3474
or visit www.FishermansParadise.com. 



CLEARWATER BEACH NEWSLETTER

SEA-oRAMA, THE BEginning
by Bob Griffin, Publisher

The Sea-Orama, built in 1952, was
Clearwater Beach’s first man-made tourist
attraction. For beach residents Captain
Barnett Harris and his wife Lucile, creating
it was a labor of love. 

Harris known by his friends as Cappy was
an inventor, naturalist, famous wildlife
photographer and wild game hunter. He
invented the “mercy bullet”, a flying
hypodermic needle fired from rifles to
peacefully subdue animals. He was the
first cameraman to film a complete solar eclipse and the
first to film a volcano erupting. 

Lucile, called Cricket, studied the art of preparing natural
history specimens. She was a nature lover and taught
natural history in Illinois before meeting Captain Harris in
1921. She traveled with him on many African expeditions. 

In 1935, they came to Florida on vacation and stayed. They
built a studio on Mullet Key, near Ft. DeSoto (today’s Tierra
Verde). As a hobby, they preserved fish in plaster. In 1952,
they began to create The Sea-Orama. It opened in
September, 1954 on Mullet Key as the crowning
achievement of their many years of scientific collaboration. 

Local area fishermen had long felt that their community
needed a place to exhibit the large variety of local fish. A
municipal aquarium had been discussed, but over a
hundred species of fish needed to be displayed; a marine
biology museum was needed. A new process called ‘Perma-
Fish’, allowing fish to be displayed in their natural colors,
had been developed by Cappy, who coincidentally, lived

locally and already owned the small Sea-Orama. 

Clearwater’s mayor, council and fishing charter captains
provided the money to create a museum, like no one else
had ever seen. The city asked the Harrises to move their
Sea-Orama to the marina. In 1963, it moved into its new
location at the Big Marina, on Clearwater Beach. 

The Sea-Orama became a modern, visual education center
where people of all ages, could learn about the wonders of
the undersea world. Every component, from the cast of the
largest shark to the smallest detail in the mural paintings,
was the work of Cappy and Cricket. 

Vada Mullins and Virgina Keeler helped by projecting
pictures of birds and fish on a screen while Cricket painted
precise copies. Cappy & Cricket created fish replicas out of
plaster that looked real. Other exhibits included a 10 foot
Oar Shark featured in Ripley’s Believe It Or Not, a fossil 2
billion years old, a catfish skeleton shaped like a crucified
image of Jesus Christ, labeled displays of shells and fossils
plus a salt-water aquarium of seahorses.

The Sea-Orama was free, but visitors needed to spend 5¢
to feed the parking meters. In 1966, the Sea-Orama had
13,000 visitors in the first 10 months of the year. 

After Capt Harris died in the mid 1960s, Cricket continued
operating Sea-Orama with help from Mullins and Keeler,
but attendance began to wane. The landlord increased their
rent from $100 to $400 a month. The City wanted them to
make a profit, but that was hard to do with free admission. 

With Cricket in her eighties, and no one take over, in 1968
the Sea-Orama closed. Many exhibits were put in storage.
In 1972, plans to reopen the Sea-Orama surfaced. But, as
a reporter said, “There will never be another Cappy and
Cricket, or people like that.” 

Cricket Harris in the
1960s
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MAKE YouR pRopERTY MoRE SALEABLE

By Carolyn Cormey

No doubt, we are in the best time of year to sell beach
homes or condos. January through April, vacationers from
all over are escaping their cold weather and coming to
Florida to rent or buy. If you are thinking about selling,
here are some things you can do to appeal to buyers.

Curb-side appeal: What do the buyers see when they walk
up to your front door? Do they see a dirt-stains, peeled
door or window trim paint? Do they see weather-ruined
hardware or dirty, broken screens? Do they see an
uncared for walk-way leading to the front door? 

Buyers are developing an opinion about your home or
condo before they take their first step inside. What they
see inside will have to work hard to overcome and change
the attitude they formed walking from the car through your
front door. Clean and touch up the paint on the entry
door, the window trim, walls and posts. Replace weathered
hardware and screens. Flowers in tubs or planters on a
clean front porch or by the entry door draw the buyer’s
attention and can set a positive attitude about your home. 

De-Clutter: Less is definitely more when selling your
property. Help the buyer visualize their things inside your
home, by not being distracted by your stuff. Clean counter
tops, tables, and dressers. Pack up your collection of
figurines and other collections that might seem more like
clutter than treasures to buyers. Store them along with the
appliances that won’t fit in cupboards. If there is too much
furniture or stuff in a closet, pack it away. Air-fresheners
help; keep the temperature in a comfortable range so
buyers will not want to leave. Consider leaving a few lights
on or the drapes open so your home or condo appears
inviting when Realtors bring their clients for a showing. 

Remove hurdles: When you require a 24-hour notice for a
showing appointment or require the listing agent be there
when your property is show, or even when you require a
Realtor to contact your listing agent before they show your
home - you may be creating unnecessary hurdles causing
Realtors to show other similar properties easier to show.
There is a large inventory of properties to show buyers.
The easier you make it for a Realtor to show your property,
the more often it will be shown. If no one is living in your
property, consider having an electronic lock-box with
showing instructions saying “Lock-Box, Vacant, Show At
Any Time.” The lock-box records the identity of every agent
as they enter and leave. Accurate reports can be retrieved
by your agent detailing who showed your property and
any comments they make on the showing. If your property
is occupied, have showing instructions to “call before
showing.” Instructions can be quickly changed if
occupancy changes, to encourage more showings.

Cutting Realtor Commissions: You have the right to
negotiate commissions with your listing agent BUT you
may be creating a hurdle that will cost you more than the
savings on the commission. Brokers in different offices
cannot collude together to set commissions but, you may
find a prevailing commission rate in your area. If you
negotiate a lower rate with your listing agent, Realtors who
sell your property will also get a lower rate. In these times,
with such a large inventory of properties for sale, the truth
is many Realtors may choose not to show properties where
commissions are “cut.” More showings with more
enthusiasm may get you a better price in a shorter time. 
Carolyn Cormey is a RE Broker Sales Associate at Sand Key
Realty, in “The Shoppes on Sand Key,” 1261 Gulf Blvd., Ste 119.
Reach her at carolyn@sandkeylistings.com, 727.692.0503.
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AS i REMEMBER iT:
CLEARWATER MARinE CEnTER

by Dennis Kellenberger 

It just seems like yesterday I was a student assistant for Dr.
Heyward Mathews and had the privilege of being one of
the first to see the early plans for the Clearwater Marine
Science Center. From that day on, I knew I wanted to be in
charge of the facility. We taught some of the first marine
science classes at the Clearwater Marina until the Science
Center Board could acquire an old abandoned waste
water treatment plant on Island Estates to call the center’s
home. However, I left to go away to the University of West
Florida for the next two years. During that time, my passion
to be a part of what would become the Clearwater Marine
Aquarium remained. I graduated May 1978 and quickly
became totally involved with the renovations needed to
obtain a lease from the City of Clearwater. For the next six
months, I volunteered to make certain it happened. We
painted the entire building, as required by the lease, and
worked side by side with Dr. Mathews, Terry O’Neal, Andy
Nicholson, Al Priest, and Mary McCormack, to slowly
remove over 100 tons of steel. During that time, Dr
Mathews and the board made my dream come true by
hiring me to be the first Executive Director. It was a
challenge, however, as we had to start making things
happen without much money. Heyward and I quickly built
the first classroom. Then, with other volunteers, we built the
first 26’ pontoon boat. The summer of 1979, I taught the
first summer classes and worked on the visions we had to
turn all the sewage tanks into aquariums. I built the first
touch tank from scrap and it worked well for a couple of
years. We opened a few displays and requested a $1
donation at the door. Also, a wonderful woman’s auxiliary
raised money for operations. Our mission was education,
but quickly it turned into rescue and rehab when there was
a mass stranding of Pilot Whales. The next 25 years were
the best years of my life, creating the education, research,
rescue and rehab, for sea turtles, marine mammals and
otters, along with trash cleanups, outreach, volunteer
programs, and the Florida Aquarium. I could not have
accomplished it without the tremendous support of the
board and hundreds of volunteers. I am still blessed to be
involved with the Clearwater Marine Aquarium. I can say
from experience that the movie “Dolphin Tale” is a very
“true to life movie “and a must see for young and old.

3Rd AnnuAL CLEARWATER BEACH

RESTAuRAnT WEEK & KiCK-off pARTY
The Clearwater Beach Chamber of Commerce is proud to
announce Clearwater Beach Restaurant Week will start on
Mother’s Day and last the entire week, (May 13-19), with
over 40 restaurants participating. Throughout the week,
patrons will enjoy three-course, prix fixe menus priced
from $15 - $35 and will vote on their favorite food and
chef. Patrons will have a chance to win fabulous prizes. 

The Kick-Off Party is Friday, May 11th, from 5-8pm on
BeachWalk between the Hyatt Regency Resort and Crabby’s
Bar & Grill. Participants will enjoy tasty samples from the
participating restaurants. The cost is $20. A wine tasting is
available for $10 allowing you to visit the Wine Village.
There will be a live band and fireworks afterward.

Event proceeds go to the Clearwater Beach Chamber with
a portion donated to the Clearwater Marine Aquarium.
visit www.clearwaterbeachrestaurantweek.com or call
Darlene Kole, 727-447-7600 for information. 
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37 YEARS TogETHER
On a semi-deserted beach
on Florida's west coast, Russ
Kimball found his home as
the Sheraton Inn took shape
under his direction. Thirty-
seven years later, the hotel
remains one of the finest
Sheraton resorts in the USA
and Mr. Kimball remains the
guiding light for this hugely
successful enterprise - The
Sheraton Sand Key Resort.

A graduate of Florida State University, Kimball earned his
degree in hospitality management, specializing in culinary
arts. Under his leadership, the hotel achieved more
accolades than any Sheraton Hotel in the south. A passion
for hospitality, plus a commitment to maintaining the
facility and quality service has made the hotel tops in the
country in customer satisfaction, number one among
meeting planners and winner of a host of culinary awards
including the Florida Golden Spoon and membership in
the international Chaine des Rotisseurs recognizing the
most outstanding chef/restaurants in the world.

While the hotel celebrates its status, the real story is the
man who had vision beyond the traditional hospitality
marketplace and a love for his adoptive community.
Inducted into the State of Florida Hall of Fame by the Florida
Tourism Association, Kimball was recognized for reaching
out to international markets long before this tourism
segment flourished. As a result, the hotel has become a
center for international business and individual resort. 

Kimball has served on the statewide Visit Florida Tourism
Board, over twenty years on the Pinellas TDC, and was
chairman of the Florida Hotel & Motel Association. As a
past President, he serves on the executive committee of the
Southern Innkeepers and currently serves on the exclusive
Resort Committee of the American Hotel & Lodging
Association as one of only 60 hotels in the nation. 

Locally, his leadership led to building the Clearwater
Sailing Center, the Sand Key Fire Department station, the
establishment and expansion of Sand Key Park. Kimball
has stepped forward in many social and community
causes including Morton Plant Hospital, the City of
Clearwater, the University of South Florida, USF Health, the
Ryan Wells Foundation and the US Olympic Ski Team. It's
no wonder he has achieved so many recognitions in his
career including the famed "Mr. Clearwater" bestowed by
our Clearwater Chamber of Commerce.

"It's been a great life at this hotel as we celebrate our joint,
thirty-seventh anniversary. We're like family with many key
personnel serving side by side for most of my tenure. We've
maintained a commitment to be the most accommodating
hotel in our region. We're proud to achieve the recognition,"
said Kimball. “I have always viewed that our hotel is a
reflection of our community and we need to put our best
foot forward everyday so our reputation as a destination
grows and our guests return year after year."

Russ Kimball continues at the hotel taking great pride in
his commitment to service. While new hotels and hundreds
of residences have been added to Clearwater Beach’s
landscape over the years, the Sheraton Sand Key and
General Manager Russ Kimball remain the "gold standard"
in sustaining the world-wide reputation of Clearwater
Beach. Both the hotel and Mr. Kimball are uniquely
celebrating thirty-seven years of serving our community,
with many more ahead.
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dR HEYWARd MATHEWS
THE CMA’S fiRST pRESidEnT

In 1967, Dr Heyward Mathews moved to Pinellas and
began teaching at St Pete Junior College (now SPC). He
was active in environmental issues and became very
involved in Clearwater politics when developers were active
in dredge and fill projects.

When the Sea-Orama closed, the fixtures and artwork were
stored in a warehouse, which caught fire in 1971,
damaging some of the artifact. Local motel operator and
activist Mary McCormack contacted Mathews to help
reopen the old Sea-O-Rama. Coincidently, the City had
plans to redesign the intersection where Memorial
Causeway meets Mandalay, now the Roundabout. They
were going to create a big triangle with room in the middle
for an attraction. They asked Dr Mathews to get involved.

“We hired a local architect, Roy Henderson,” says Dr.
Mathews. “He created a rough plan for the triangle that
included 3 or 4 saltwater aquariums. The two story building
would cost about $200,000. A corporation was formed and
it was to be called the Clearwater Marine Science Center. I
was declared the corporation’s first president.”

Mary McCormack and others started fundraising. “She was
a real spark plug,” adds Mathews. “Roy Henderson
continued drawing up plans.”

About 1972, the city decided to shut down a large sewer
treatment plant on Island Estates. In 1974, Picot Floyd, the
City Manager called me and asked if we could use that for
our new Marine Science Center,” said Mathews. “I liked the
idea and the city agreed to lease it to us for $1 per year.”

The facility had two giant round tanks and seven rectangular

tanks. The tanks were emptied and steam cleaned. The
eastern rectangular tank became a filter for the other tanks.
“We installed pumps outside to pump in saltwater from the
nearby inlet, sort of like Marineland does. We wanted to
drain the water into the ground, but Island Estates is not
what it appears - when the island was created with fill dirt,
they used a layer of clay, and water will not drain normally.

We had an unwritten agreement with the Island Estates
residents that it would be a “low key” operation, mainly an
educational facility with a classroom. It had one tank with
reef fish and one tank was the popular Shark Tank. 

We hired Dennis Kellenberger, my student assistant at SPJC
to work at the Science Center for $500 per month. We were
the only two employees - and I was never paid. Al Priest
who owned a medical supply company became interested
in what we were doing and became the new president. I
remained on the board as an advisor,” said Mathews.

“In the mid-1980s Bill Crown, a local CPA, joined the
board, later becoming President. He had grand ideas and
wanted to expand the concept. His design would have cost
$50 million dollars,” continued Mathews. “Support among
the Island Estates residents began to fade. Bill, unhappy
with the resistance, took his ideas to St. Pete and to Tampa.
His plans eventually became Tampa’s Florida Aquarium. 

Kellenberger worked as CMA Director for 25 years. “He did
everything,” says Dr Mathews. “He left to work with Tampa
Bay Watch. ” In 2009, he became President of the nonprofit
Reef Monitoring, Inc, which Dr Mathews helped start. It
monitors West Coast Florida’s coastal bottoms. 

Today the library at the Clearwater Marine Aquarium is
called the Mary McCormack Library, in honor of her help.

Dr Mathews (71) still teaches at St Pete College and
directing reef monitoring ventures in the Gulf. 
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SEE A pRoBLEM?
HERE’S HoW To

CLiCK iT And fix iT
By Pinellas County Commission 
Norm Roche 

How many times has it happened to
you? You run over a pot hole, see a
downed traffic sign or notice that a
traffic signal or street light isn’t
working and needs to get fixed. You’ll
likely forget all about it by the time you get home, but if
you have your cell phone handy, you can see the
problem, click a snapshot and send it off to get fixed with
the SeeClickFix program, new to county government. 

SeeClickFix is being used successfully by several
municipal entities around the country. A city typically
draws a “watch area” around their municipal borders
and responds to problems and issues occurring within
those boundaries. One of the complications in applying
SeeClickFix to Pinellas County is that, within the Pinellas
County watch area, there are several overlapping
jurisdictions. An issue reported geographically within
Pinellas County may be the responsibility of any one of a
number of service agencies, e.g., the municipalities,
school system, Florida Department of Transportation,
Pinellas Suncoast Transit Authority, Progress Energy, etc.,
in addition to the Pinellas County Board of County
Commissioners. 

In order to make SeeClickFix a manageable program for
county government, county staff has established
partnerships with all relevant countywide agencies. If a
SeeClickFix report does not belong to the county, it is sent
to an email contact at one of our partner agencies.
Feedback on any SeeClickFix issue is posted on the
SeeClickFix Web page, with a notification going to the
person who originally initiated the SeeClickFix report.
Citizens are advised not to use SeeClickFix for
emergencies, but rather to call law enforcement/9-1-1 if
they witness a crime in progress. 

After a soft roll out, SeeClickFix made its debut on
January 10 in front of the Board of County
Commissioners. Since that time, the public has
responded wholeheartedly. Mistimed/malfunctioning
traffic signals and pot holes are prevalent issues of
concern for our citizens. Other reports include burned out
street lights, code enforcement issues and trash
piles/ditch obstructions. 

Pinellas County can’t promise to fix all problems reported
via SeeClickFix, but we do promise to ensure that all
concerns are delivered to the appropriate agency for
corrective action. In this way, SeeClickFix helps residents
cut through the confusion and talk to government the
way people talk with friends and family in the 21st
century via cell phones.

Find out more about SeeClickFix by going to the Pinellas
County website: www.pinellascounty.org/maps/see-click-
fix.htm.
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JoLLEY TRoLLEY ConnECTS
CLEARWATER MARinE
AQuARiuM fACiLiTiES

It’s been a historic year for
the Clearwater Marine
Aquarium (CMA) and its
indomitable dolphin Winter.
Thanks to the recent release
and overwhelming popularity
of the movie Dolphin Tale,
Winter and her home have
been hosting an increasing
number visitors from around
the world. To help
accommodate this increase in
visitor traffic, the CMA has partnered with the
Clearwater Jolley Trolley and PSTA to fund free public
transit service between the CMA and its new Dolphin
Tale Adventure exhibit, which is located on the second
floor of Harborview Center in Downtown Clearwater.

This transit link allows the visitors to these facilities to
choose which option fits their needs best:

• Take regular Jolley Trolley service to CMA, then use
the shuttle for free round trip

• Park at the Island Estates CMA and take the shuttle
round trip for free

• Park at the downtown location and use the shuttle
round trip for free

The service was initiated in mid-December and has
been fabulously popular. During the week between
Christmas and New Years, over 18,000 passengers
used the new connection. CMA and JT officials estimate
that the continuous shuttles, which operate every 12-14
minutes, will help accommodate thousands of visitors
without congestion and delays. CMA officials encourage
visitors to take advantage of the free parking at the
Harborview Center and use the Jolley Trolley for
transportation between the aquarium and Dolphin Tale
Adventure. The free trolley service between the CMA
and the Dolphin Tale Adventure exhibit runs continually
between 10am and 5:30 pm. (7pm on Friday and
Saturday) and is open to the general public as well. 

“This new service saves customers the hassle of dealing
with beach traffic and having to find a parking space.
Plus, they get to enjoy the unparalleled views as they
cross the scenic Clearwater Memorial Bridge and
causeway,” says Jolley Trolley Executive Director Bob
Longenecker. The Trolleys pick up guests on Osceola
Avenue at the entrance to the Dolphin Tale Adventure
(where there’s plenty of free parking) and at the main
entrance to the CMA. 

The Dolphin Tale exhibit showcases props and scenes
from the iconic movie while also providing a behind the
scenes look and the evolution of Winter’s prosthetic tail
flukes. There’s also an entertaining interactive children’s
area along with exhibits on local marine habitats and
the environment. 

The Pinellas Suncoast Transit Authority (PSTA) has
graciously offered to advertise the service as a way to
reduce congestion and promote the use of public transit.
Look for the advertisement on the back of five PSTA
buses. They will be seen for the next 4-6 months
throughout Pinellas County.
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BEnEfiTS of uSing A
pRofESSionAL pET SiTTER 

Using a professional pet
sitter reaps benefits for both
pets and their owners.
People who have large or
active dogs often turn to a
pet sitter to give their dog
the exercise it needs. People
who work long hours use
pet sitters to give their dogs
a potty break during the
day. People who are
traveling can leave their
pets at home, surrounded by familiar sights, smells, and
sounds. This eliminates the trauma of travel to an
unfamiliar environment and ensures no exposure to
other animals' illnesses or parasites. The pet follows its
regular diet, exercise routine, and receives one-on-one
attention. Benefits to you include not having to transport
and leave your pet, or impose on family, friends, or
neighbors. You know that your pet is in caring, loving
hands and that your home is more secure with someone
going in and out several times a day. 

Not all pet sitters are a professional. In hiring a pet
sitter, it is important to choose the right person to care
for your beloved animals. Beach Buddies Pet Sitting &
Dog Walking has served the Clearwater Beach area
since 2006. Clearwater Beach residents Celeste & Greg
Moore pride themselves on their dedication to their
customers and their “fur families”. They provide in-
home pet sitting, daily dog walks, and basic training.
Beach Buddies is insured and a member of Pet Sitters
International and the Tampa Bay Professional Pets Sitters
Network. Learn more at www.beachbuddiesfl.com or
call (727) 461-1202. 

HoW To CARE foR YouR
CAR’S finiSH 

It is always best to hand wash your car and protect it
with a hand applied sealant or wax. Automated car
washes use a harsher soap, because while washing
hundreds of cars a day, a lot of soap misses the car and
lands on the ground. They need what soap that does
land on your car to be strong. It’s hard to blame them. 

You should never use dish soap to wash your car. These
types of harsh detergents will strip all the wax from your
car. If you don’t have a nice wash and wax soap, it is
better to use plain water. 

If you use an automated car wash, your car will show
some damage after just a few washes. You will begin to
see spider scratches, a mild damage to the clear coat.
The damage occurs from the felt brushes, that are used
to wash the cars in an automated system. Over time
these brushes accumulate dirt, and even when they are
clean can leave fine scratches in the clear coat. These
brushes can lead to a ruined paint job.

Magicar Detailing knows how to treat your car right,
with the correct products. That is why they have been
Voted Best of Tampa Bay for 19 Consecutive Years. Do
you need your car waxed? Magicar Detailing, 441-6880
located at 20 S. Myrtle Ave. in downtown Clearwater at
Cleveland & Myrtle, is offering readers of this newsletter,

a $20 Hand Wax with the purchase of Hand Wash.
This offer expires 4.30.12.
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MARY McCoRMACK - 
A foRCE foR THE CMA

by Carol McCormack McGlaughlin, Indian Rocks Resident

The Sea-Orama, built in 1952 as the first man made
tourist attraction was closed in 1970. In 1973, Mayor
Hogan asked my mother, Mary McCormack, to bring the
Sea-Orama out of mothballs. My mother began a
mission to reopen it. Mom's primary mission was PR and
fundraising. She was not a biologist. Her focus was on
education, research and protecting sea life. The Sea-
Orama, a fixture at the Clearwater Marina, was destined
to be morphed into a marine educational and research
facility - the Clearwater Marine Science Center. 

After Mom sold her business and moved to Island
Estates, she “went to work” everyday. Work was a full
day of supporting and promoting the Science Center.

Early fundraising was just nickle and dime stuff. She put
the squeeze on everyone that she met. Do you
remember the little ceramic turtles that she placed all
over Upper Pinellas County? Shop owners called her the
“turtle lady”. She made the rounds of businesses
collecting the donated change as if it were a job. It was
a job. It was her job and mission. She counted and
wrapped the change and lugged it to the bank in heavy
cloth bags.

For Mom, the Science Center was truly a labor of love
with A LOT OF DETERMINATION.

THAnK You CLEARWATER 
by John Doran, City Council

I am proud to have been
associated many items over the
years and I believe all contribute
to the quality of life in
Clearwater, but my top three are
the two beach parking structures
built and funded by the private
sector, purchase of the Capitol
Theatre on Cleveland Street and
approval and construction of the
Clearwater Harbor Marina.

For years, no decades, we talked
about parking structures at the
Beach. Now, we have them, two
premier resort hotels and Beach
Walk. The Capitol is one of the few remaining structures
from Clearwater's history, and I believe it will be an
important part of our future. Clearwater is a bayfront
community; those who settled and developed the city knew
that bayfronts were for boats, and, finally, we
remembered.

I anticipate being as involved in the community as I was
before I went on the Council, and I have a list of things I
have thought about. One thing I will work toward is a
scattering of community gardens throughout Clearwater,
so that kids of all ages can walk or bike to their own little
urban farm. It's not just about the food, it's about where
food comes from. A second favorite idea is Mail Box Art.
Like the Tour of Turtles and the Chicago Cows, but with
Dolphin or Manatee mail boxes. Why just have a mail box
when you can have public art in your front yard?

I am leaving the Council, but I am not leaving Clearwater.
I have had a good run, and I am grateful to have had the
opportunity to serve.



CLEARWATER BEACH NEWSLETTER



CLEARWATER BEACH NEWSLETTER

Organizational News...
iSLAnd ESTATES CiViC ASSoCiATion
On December 12, they sponsored their annual Winter
Social at the Island Way Grill Restaurant. The event was
well attended and a good time was had by all. They
hope to schedule a Spring Social in May.

At the annual Town Hall Meeting, members elected the
existing officers and directors to another term. Their
membership drive is underway and all residents are
encouraged to join or renew their memberships.
Membership for one year costs $40, and can be done
by mail or online at myislandestates.org. A number of
Board vacancies exist and everyone is encouraged to get
involved to improve the Association. For additional
information, go to the website or call Mary Lau, at 813-
335-6770. They meet on the second Monday of each
month- next meetings are March 12 and April 9.

iSLAnd ESTATES WoMAn’S CLuB
March 20th: Belleair Country Club, Scholarship fundraiser
and fashion show. This annual event is specifically
organized to raise money for deserving high school
seniors entering college.
April 17: A ride on the Calypso Queen Cruise with island
musical entertainment.                    Membership is open
to all women residents of Island Estates. Dues are $15 or
$20 for those not residents of Island Estates. Contact
Muriel Mangus, 446-2060 to RSVP. Guests are welcome.
To join, call Membership Chairperson Joan Landreth, 812-
8078. Other information, call President Barbara Blakely,
449-8453.

CLEARWATER ALL AMERiCAn SERoToMA CLuB
At their February, County Commissioner Neil Brickfield
spoke about the creation of Pinellas County, which
celebrates 100 years this year. City Councilman John
Doran presented Brickfield with the Sertoma Cup for his
presentation. The club meets the first and third
Thursdays of each month for lunch. For more
information, please call Sand Key resident Charles Fazio
at 593-8322. To raise funds, they sponsor Bingo twice a
week at Alternate 19 and Curlew Road. 

CLEARWATER BEACH ASSoCiATion
With the City of Clearwater, they are sponsoring the
Annual Easter Egg Hunt on Friday, April 6th in
Mandalay Park at 6pm. Children will hunt for eggs in
different age groups. The event is free. Call 462-6138
for more information. 

The CBA is a Neighborhood Association organized to
promote projects of a civic, recreational and
entertainment nature. Meetings are held at the
Clearwater Beach Recreation Center on Bay Esplanade,
the first Tuesday of each month, at 6pm. The next
meetings are: March 6, and April 3. For more
information, call Patrick Gallagher, President at 447-
1033, www.ClearwaterBeachAssociation.net. 

iSLAnd ESTATES YACHT CLuB
While their primary function is to plan the annual
Lighted Boat Parade, they are also a Social Club with
functions almost every month. They celebrated Mardi
Gras with a wine tasting on February 18th in the party
room of Sunwatch on Island Estates.Their next get
together is on March 17th when they hold their annual
St Patrick’s Day Party. To become a member of the IEYC,
call Scott Sanders at 461-3949, Laura Lee Bernard at
442-1978 or Sue Speck at 446-0682
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More Organizational News
CLEARWATER HiSToRiCAL SoCiETY
The Clearwater History Museum will be open all season
until May 5th, their annual fish fry day.

They are having an exhibit saluting the 100th Anniversary
of Pinellas County (1912-2012) featuring many original
documents from the origins of the County including old
photographs, citrus labels, and the original plaque that
marked the site of the first wooden courthouse which was
lost for years. 

Current displays include the Clearwater City Commission
minutes from 1901 to 1910, 10 time World Champions
Clearwater Bomber pictures, trophies and memorabilia
plus other historical displays from Clearwater, Clearwater
Beach, Harbor Oaks and Belleair. 

Clearwater Bomber Day is March 17th

Their museum, located on South MLK Jr Blvd. is open
every Saturday, November through May, and on the first
and third Thursdays of each month. Membership is $5
students, $10 individuals, $20 family, $150 corporate,
$250 life and $500 patron. Call Bill Wallace, 446-2676
or Michael Sanders, 434-1684.

SAnd KEY CiViC ASSoCiATion
They meet the first Wednesday of each month at the
Clearwater Community Sailing Center. Their next
meetings are March 7 and April 4. Dick Jackson is the
new President.

BELLEAiR BEACH iSLAnd gARdEn CLuB
They meet the third Wednesday of each month, from
October through April, at the Community Center, Belleair
Beach, at 10:30am. Membership is $20 per year and
guests are welcome.

March 21 - 65th Anniversary Celebration, Chinese auction
and lunch at the Belleair Beach Community Center at
10:30am. The guest speaker will be Wayne Ayers, author,
area historian and Belleair Beach resident. He will give a
slide show based on his recent book, Tampa Bay Beaches,
The Fabulous 50s and 60s. To RSVP for this meeting,
please call Sherrie Morton at 581-8313

Contact Linda Mintz, President, at 593-2054 for info.

fRiEndS of THE LiBRARY
They are sponsoring the bi-monthly Writers Club held at
the Beach Library, which meets the first and third
Wednesdays of each month at 1pm. All writers, and
would-be writers, are welcome. The next meetings are
meetings are March 7th and 21st.

This organization helps people use more of their local
library. They meet the second Thursday of each month at
6pm at the Beach Recreation Center. Everyone is welcome
to join and share ideas to improve things. Call Anne
Garris at 446-4410 for more information.

CLEARWATER BEACH RoTARY
The Rotary sponsored Kaitlynn Fisher, a Youth Exchange
Student who will travel to Slovakia for a year to study at a
local high school. Students from that country will study
here. The program promotes peace and understanding. 

The Rotary also parks cars in Clearwater at events at the
corner of Osceola and Drew. Please park there when
going to Coachman events.

They meet Thursday at noon at the Shephard’s Beach
Resort. Call Skip Katz, President, 581-5600.
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SLiM nEW YEAR
By Stephanie Schlageter, Medspa Director

It’s that time of year again - the time of
year when we take a good look in the
mirror and set our goals for the year
ahead. For many, that look in the mirror
after enjoying a joyous and plentiful
Holiday season reminds us that we have
some work to do before swimsuit season
arrives again. While diet and exercise are always the
best approach to getting the shape you want back,
many people find over time that these good old
fashioned efforts just don’t do the job anymore –
especially on certain stubborn body areas. 

Whether you have genetics or a past pregnancy to thank
for that “muffin top” or those “love handles”, you can
rest assured that you are not alone in your frustration.
More than 17 million people in the US get some sort of
cosmetic procedure each year, and the second most
popular of these procedures is Liposuction. Essentially
invented in the late 1970s, Liposuction has been
established as one of the best solutions for removing
unwanted fat from targeted areas of the body. For
decades, many Liposuction procedures have required
general anesthesia, an overnight stay at the hospital or
surgery center, and significant downtime from work
and/or normal activities. 

But, Liposuction has come a long way in the last several
years. Advances in medical Laser technology have
introduced Laser Lipolysis, also known as Laser
Liposuction, and over the last decade, many
“traditional” Liposuction procedures have been replaced
with this newer approach. SlimLipo is one of the latest,
most advanced liposuction Lasers, manufactured by
Palomar Medical, a world leader in medical Lasers.
Through a few tiny skin incisions, the SlimLipo Laser
melts that stubborn fat and tightens the skin with the
patient wide awake - no general anesthesia required.
What’s more, because the SlimLipo Laser fiber is so
small (2.9mm diameter) and gentle, scars and downtime
post-procedure are minimal to none – patients can
literally return to work and/or normal activities the very
next day. And results from SlimLipo are dramatic – on
average, patients lose 1-2 clothing sizes in a single
treatment. 

Sound like something that might help you achieve your
New Year’s goals? Dr. Erika Francis performs the
SlimLipo procedure at Radiance Medspa in Belleair
Bluffs. Dr. Francis has over 3 years of experience
performing SlimLipo procedures at Radiance Medspa
and serves as a national trainer for the SlimLipo
procedure, training other physicians on the procedure.

At Radiance Medspa, consultations are always
complimentary. Visit www.radiancemedspa.com for more
information on SlimLipo and the full list of other services
offered at Radiance including BOTOX, Juvederm, Fraxel,
and Thermage. 

Radiance Medspa is located at 2894 West Bay Drive in
Belleair Bluffs. 727-518-7100.
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office 
space

available

single offices 
from $250 
per month

great for lawyers,

realtors or just to make

room in your Home

On the Island

Contact Ben:

727/ 224-9874

SMALL BuSinESS JoB 
gRoWTH oppoRTuniTY

By State Representative Jim Frishe, District 54

In Florida’s continuing effort to get our
citizens “back to work”, I want to share
with you some news regarding the newly
created Florida Department of Economic Opportunity
and an opportunity they are offering to assist you in
growing your small business by expanding and
increasing employment.

Florida has been awarded $97.6 million under the State
Small Business Credit Initiative (SSBCA). These funds are
to be used to establish programs that increase capitol to
small businesses. Florida has been approved for a
Capital Access Program (CAP), a Venture Capitol
Program and a Small Business Loan Support Program.
The CAP will be administered by the Florida Department
of Economic Opportunity. The Venture Capital and the
Small Business Loan Support Program will be
administered by Enterprise Florida, Inc.

The CAP is a loan portfolio insurance program that
enables small businesses to obtain credit in an effort to
assist them in creating jobs by growing and expanding
their businesses. The program uses SSBCI funds to
match and up-front fees, between2% - 7%, paid by the
lender and borrower. The combined amount is
deposited into a pooled reserve fund held by the lender.
The pooled fund includes matching fees from all CAP
loans made by the lender and covers losses in the event
of a default. Eligible borrowers include any Florida
business with 500 or fewer employees. Loans cannot
exceed $5 million and can be used for any legitimate
business purpose.

Eligible lenders include any Florida qualified public
depository. A list of qualified public depositories can be
found at: https://apps8.fldfs.com/CAP_Web/Public
Deposits/QPD.aspx.

The State Small Business Credit Initiative was launched
in December, 2011. This is a program, which can help
Florida set out to create more jobs and grow small
businesses in Florida.

27TH ANNUAL AMERICAN STAGE IN THE PARK PRESENTS

THE RoCKY HoRRoR SHoW
April 11 - May 13, 2012

It’s the biggest and baddest rock ‘n’
roll musical ever! On the way to visit
an old college professor, two clean cut
kids, Brad and his fiancée Janet, run
into car trouble and see a light down
the road. It’s coming from the
Frankenstein place, where Dr.
Frank’n’Furter is in the midst of one of
his maniacal experiments. Follow the
squeaky-clean sweethearts on an
adventure they’ll never forget, with the
scandalous Frank’n’Furter, rippling Rocky, and vivacious
Magenta. Get ready for a night of fun, frolics, and
frivolity in this thrilling production of Richard O’Brien’s
cult classic! 

Held in at Demens Landing Park April 11 - May 13,
ticket prices range from $11 to $24. Call the American
Stage Box Office at (727) 823-7529 for information
Performances are at 8pm. 
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This interview was conducted the day after Clearwater’s Mayorial
election. Mayor Hibbard did not run due term limits. Clearwater’s
Mayor may only serve for two consecutive terms.

Frank Hibbard and his wife Teresa live in the historic part of
downtown Clearwater, about a half mile south of City Hall
on West Druid Road. They moved to their built in 1925,
four years before he ran for Mayor. While serving as
Clearwater’s Mayor, Frank continued to work at
Morgan/Stanley full time. 

Teresa and Frank were married in the old Calvary Baptist
Church, which was torn down to build Water’s Edge
condominium. Two of the church’s stained-glass windows
(shown here) are in their living room. The Hibbards have
two children, Whitney (25) living in Belleair and Spencer
(22) living in New Port Richey. Teresa has always been very
supportive of Frank’s political efforts. She says “Politics have
always interested him and he really loves Clearwater.”

Unlike St Petersburg and Tampa mayors who are
considered full time with salaries over $150,000,
Clearwater’s mayor is considered a part-time job, paying
$24,000. Hibbard would debate that based on the hours
he worked during days, nights and weekends. The Mayor,
with the help of a City Manager, oversees a staff of 1800
people including police and fire departments.

Hibbard has been in office for 10 years. His lost his first
election, for city council. The next year he won the position.
He ran unopposed for Mayor in 2004. In 2008 he beat
former mayor Rita Garvey for a second term. “I have
always been interested in politics, particularly local,” Mayor
Hibbard says. “I was motivated to run in 2000 when I saw
a referendum I supported fail.”

With the position of Mayor comes other duties and
memberships not directly related to the office. Mayor
Hibbard also served on the Metropolitan Planning
Organization, is chairman of the Chairs Coordinating
Committee, Vice Chairman of Tampa Bay Area Regional
Transit Authority and a member of Pinellas Alternative, The
Pinellas Mayor’s Council, Tampa Bay Partnership and the
Tourism Development Council.

What do you consider your greatest achievement(s)? “I think
they are financial. We lowered the millage rate without
cutting too many services. The city survived in a very difficult
financial environment over the last several years. We come
to terms with our unions and made changes to the pension
plans that will save the citizens over $400 million over the
next 3-4 years. This is a real gift to the next city council.”

An achievement Teresa was proud of is “Clearwater
Stories.” This is the compilation of videos and interviews of
old-timers in Clearwater telling their stories of the past. The
city’s media department did the video taping.

What are you most proud of on the beach? “BeachWalk,
without a doubt. The changes we made on the beach have
gotten the attention of people here and out of town, such
as, major hotel operators. At the same time, I know we
have upset some local business people over parking. We
reduced street level parking by 700 but we added parking
in other ways. Two new resorts came on board recently and
others are planning to come here over the next five years.”

What can you say about your city staff? “I am very pleased
with the people who serve in the city’s various departments.
They are very committed and professional in their jobs.

What advice do you have for new Mayor George Cretekos?
“George does not need any advise. He has served for years

on the Council
and seen most
of what I have
saw. But, he
will experience
a difference
when he takes
my office. The
main thing will
be managing
his time
commitments.”

What do you
think about the following people and places?

Bill Horne, City Manager - Very steady and reliable. He is
the longest serving city manager in Clearwater’s history.

George Cretekos, new Mayor - Great diplomat, gentleman.

John Doran, retiring City Councilor - Very intelligent - He is
the most knowledgeable person I know.

Jim Frishe, State Representative - He’s very beach oriented
and probably our next State Senator.

Dennis Jones, State Senator - A real asset to Pinellas.

Frank Chivas, Restaurateur - He is a force of nature. We call
him Hurricane Frank. He can really get things done.

The Clearwater Marine Aquarium - The Aquarium, with the
film, Dolphin Tale, was a real Christmas present. People,
who may have never come to Clearwater Beach, now know
where we are, thanks to the CMA.

The Belleview Biltmore – Inevitable, it is likely to see the
wrecking ball. “It’s so sad. Our wedding reception was held
there”, adds Teresa.

Teresa, are you happy it’s over? - “Happiness is a state of
mind. It’s true I am a little sad. He’s done a great job. His
real talent is collaboration. He has a talent for involving
others. He’s not pushy. Clearwater is an important piece of
our life. You have to get used to the idea that your husband
is a public servant,“ Teresa adds. “No matter whether we go
to church, a restaurant, for a walk, someone always wants
to talk to you about something. Frank has a lot of patience.”

As an interesting side to his term, Mayor Hibbard presided
over Teresa’s sister Dolly’s wedding. It was one of the first at
the Hyatt Regency Clearwater Beach. Since then, he has
performed two other weddings at the request of friends.

“Leaving office is bitter sweet,” Hibbard adds. “I am
relieved, and at the same time sad. I have been in
Clearwater politics for the past 10 years.” Mayor Hibbard
says there will be no politics for a while. He plans to devote
himself full time to his family and to his clients at
Morgan/Stanley. “We hope to take a vacation to our Lake
place in Ludington, Michigan on July 4th,” adds Teresa.
“Our family always has a big July 4th event, and while
Frank was Mayor, he was never able to get away that
weekend. Now we can.”

”The history of Clearwater will reflect Mayor Hibbard
demonstrated how successful you can be as Mayor when
you work hard doing the right things,” says City Manager
Bill Horne. “He leaves the city much better than he found it
and that was due to his dedication and leadership. He has
more work to do as a public servant in the future.”

We thank Mayor Hibbard and his wife for their time and
devotion to the City of Clearwater over the past 10 years.

inTERViEW WiTH ouTgoing MAYoR fRAnK HiBBARd 
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HoW To BuY poLARiZEd
fiSHing SungLASSES

by Captain Gary Burch, All Catch Charters, 458-6335

If you are going out on the water or driving all day in the
Florida sunshine, you know how important it is to have a
pair of quality sunglasses.

For years, boaters and fishermen have used polarized
sunglasses to reduce glare and block UV exposure
because they spend so much time on the water. In the past
few years, however, the benefits of polarized sunglasses
have been recognized by a variety of other outdoor sports
enthusiasts such as cyclist, snow skiing, baseball among
others. The popularity of polarized lenses has increased
dramatically, as has availability because of everyday
outdoors general use.

Polarization is like a chemical venetian blind which
rearranges light and lets you see "through" glare. The
most effective way to eliminate glare is with 100%
polarized lenses.

How do polarized lenses work? Light reflected from
surfaces like a flat road or smooth water is generally
highly polarized horizontally. This horizontally polarized
light is blocked by the vertically oriented polarizer's in the
lenses. The result is a reduction in annoying and
sometimes dangerous glare.

Do polarized sunglasses help see fish below the water
surface? Yes. First, if there is glare, they help a lot by
reducing its blinding effect. Second, even without glare
they selectively reduce other reflections from objects above
the water, including the clouds and even the sky. The end
effect is that the water seems darker but more transparent.

The use of different color lenses will help you see into the
water with better clarity. 

For example, here on the Clearwater flats, amber and
green lenses (normally used for inshore fishing) filter the
lighter greenish type shallow water glare allowing you to
see the bottom and fish more clearly. Blue and grey lenses
are used for offshore fishing. These colors filter reflective
glare from the darker blue waters allowing you to see fish
and bait farther down into the water column. 

Sunglasses when fishing or just in the sun all day also
keep your eyes protected from UV (ultra violet) exposure.

A START AT STopping REd TidE
Sandy Gilbert, president of START, an organization
dedicated to Solutions To Avoid Red Tide, will be at the
Clearwater Beach Recreation Center, 69 Bay Esplanade
on Tuesday, March 6, at 7pm. He will talk about
research, which has discovered a way to stop Red Tide,
the vicious "bloom" in the Gulf of Mexico that often
inflicts itself on our area. He will share with the
discovery of an organism, which eventually stops red
tide and will explain what additional research is
necessary to be sure the solution will not, in some way,
cause unforeseen damage to the environment.

In addition to Red Tide research, START has a vision to
improve the quality of our marine waters. 

The program, which is free to the public, is sponsored
by the Clearwater Beach Association.
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SunSET CinEMA AT piER 60
There is an effort to provide these movies year round
(weather permitting) on every Friday and Saturday.
Occasionally other days are added for special occasions.
All the regular pier activities, such as artisans, crafters,
street performers and live music will also take place.
Beach towels, blankets and low lawn chairs are
welcome. Movies begin at dusk. Pop corn and beverages
will be available on site

MARCH SCHEDULE:
2nd: THE LITTLE RASCALS
3th: MUST LOVE DOGS

9th: HOOK
10th: THE PHANTOM OF THE OPERA

16th: HOW TO EAT FRIED WORMS
17st: BLUE CRUSH 2

23th: PUSS AND BOOTS
24th: THE THREE MUSKETEERS

30th: HAPPY FEET
31st: FOOT LOOSE

APRIL SCHEDULE::
6th: HOP
7th: SECRET OF MOON ACRE

13th: JOHNNY ENGLISH REBORN
14th: LEGALLY BLONDE

20th: ANTZ
21st: MONEYBALL

27th: THE SMURFS
28th: JACK AND JILL

You can see the complete and changing schedule online
at www.SunsetsAtPier60.com or by calling 449-1036.
This is partially sponsored by the City of Clearwater’s
Parks and Recreation Department.

BLAST fRidAYS
The popular downtown series known as Blast Fridays is
now coordinated by Ruth Eckerd Hall meaning better
known musical acts will be appearing. This year’s Street
Parties are sponsored by Casanova Ristorante. The event
moves to different blocks between 400 - 600 Cleveland St.

Rick Derringer remembered for his hits “Hang On
Sloopy”, “Rock and Roll Hoochi Koo” and “Teenage
Love Affair” is booked for March 30th. 

Other Future acts include:
April 27: Firefall      

May 25: Edgar Winter Band

Get more information at BlastFridaysClearwater.com
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HELp foR HoMEoWnERS 
by Pattie Meeks

We’ve all been bombarded with information regarding the current market condition,
particularly with distressed properties. There is an “alphabet soup” of acronyms that can be
tedious to decipher! Staying on top of the programs created to help homeowners can be
confusing, to say the least. Here’s a brief overview of the acronyms spawned by the
foreclosure process:

HAFA- The Home Affordable Foreclosure Alternatives program was designed to help
homeowners avoid the negative effects of foreclosure by establishing incentives for
completing a short sale or deed-in-lieu of a foreclosure. In a short sale, the loan servicer
accepts a loan payoff amount from an underwater borrower that is less than the amount
actually owed on the first mortgage. With a deed-in-lieu of foreclosure, the borrower
transfers ownership of the property to the loan servicer. HAFA provides monetary relocation assistance after a
successful short sale or deed-in-lieu.

HAMP- The Home Affordable Modification Program was designed to help homeowners who are no longer able to
make mortgage payments on time due to decreased income or an increase in the monthly payment amount. HAMP
reduces a homeowner’s monthly mortgage payment to 31% of gross income following a series of steps on the part of
the mortgage servicer that can include a rate reduction, a term extension of up to 40 years, deferred principal
payments, and (possibly) a lowering of principal.

HARP- The Home Affordable Refinance Program enables homeowners who mortgages are backed by Fannie Mae or
Freddie Mac and who owe more than their home is worth, to refinance and take advantage of today’s historically low
interest rates. Originally, HARP was only available to homeowners who first mortgage did not exceed 125% of the
current market value of their home.

HARP 2.0- Starting December 1, 2011, the 125% loan-to-value ratio has been eliminated, enabling eligible borrowers
to refinance under HARP regardless of how far underwater they are on their mortgage.

Feel free to check out my website to get an even better understanding of what these programs have to offer, or to get
more information on short sales, deed-in-lieu, and other homeowner options. www.PattieHelpsHomeOwners.com. 

Or, for more information, call our Pattie Helps Homeowners Hotline: 727-674-6080; Pattie Meek, CDPE -
Broker/REALTOR, Century 21 Condon-Meek - Cell- 727-642-8971
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inTERioR LigHTing 101
by Ivy Slotnick, Wired Island

Good lighting design typically involves layering ambient, accent and task lighting to create
interesting contrasts and establish visual focal points, or points of interest where attention
is focused. For the purpose of this article, we are discussing artificial light (not natural
sunlight).

In my opinion, the basis of all lighting is Ambient (or general) which uniformly lights the
space and provides a “canvas” of light. However, if only ambient lighting is used, the
lighting may be acceptable but will indeed be boring and flat in appearance, as there is
no contrast. The room is just “there”, with nothing exciting or stimulating.

When good Accent lighting is used to highlight items such as artwork, plants, art pieces
and interesting architecture, everything changes. Since the eye is lead to the brightest point
in the field of view, accent lighting usually grabs attention by producing brightness on the
object vs the rest of a space. Accent lighting can be better than adding new furnishings to
your space as it can create shadows, highlights, and illumination on existing beautiful pieces giving a room interesting
depth and focal points. Well thought out lighting design will go beyond the basic use of light and incorporate beam
spread factors, color temperature, dimming, shadowing and grazing to create the perfect lighting scene for a space.

Task lighting is the practical component of lighting design that provides the healthy, necessary light levels for people to
successfully perform everyday activities such as food prep (think undercabinet lighting), personal grooming, home
office work (bill paying), hobbies (chess, scrapbooking, etc). If task lighting is not adequate, the results can be
disastrous including meal mayhem, crazy hair, zit concealer mistaken as lip gloss, incorrectly placed decimal points on
a check, wrong movement of your “King.” You get the picture. 

With lighting controls, (such as dimmers), you can change lighting with ease and enjoy a higher-quality lighting
design, enhancing lifestyle, security and even energy efficiency. By simply dimming the lights, you will affect visual
comfort, change contrasts, create mood and alter perception of the space. And, when using a preset scene control
system, different lighting scenes can be created and recalled whenever desired with the touch of a button. 

The orchestration of lighting in your home actually tells a story about the home, your history, your interests, your family.
When done correctly, lighting will beautify your interior (and exterior), assist with visual tasks and accentuate important
points of interest. Oh, and of course, ensure you’re adding ¼ teaspoon of black pepper to your recipe, not ¼ cup.

Ivy Slotnick is co-founder and designer for Wired Island, an Indian Rocks Beach company specializing in interior and
exterior LED and low voltage lighting systems, motorized window treatments, distributed audio, home theater,
automation and more. Wired Island can be reached at 727.596.6030. 
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Top Young SAiLoRS 
HEAding To CLEARWATER

The second annual Team FOR Invitational Regatta for
Optimist sailors will be held on March 3-4 at Clearwater ‘s
Clearwater Community Sailing Center. This event offers top
competition, excellent training and a great time for those
attending. Young sailors participating in this regatta must be
“Team Trials Qualified,” a designation, which indicates they
are among the top tier of American Optimist dinghy sailors.

Optimist dinghy sailboats—widely referred to now as “Optis,”
for short—are the small, starter craft first designed in
Clearwater in 1947 by local boat builder Clark Mills. Initially
manufactured for children as the boat equivalent of a
soapbox derby car, Optis are now raced by sailors ages 8 to
15 in countries all over the world. The United States Optimist
Dinghy Association states there are Opti sailors in more than
100 countries, and builders of the Clearwater-designed craft
on five different continents.

Sailing will be done on a course set up in the ocean, on the
Gulf side of Clearwater Beach. Course marks are set by
buoys, as well as motorboats and large sailing vessels with
race officials. Residents can expect to see dozens of children,
in their sailboats, trimming their one and only sail as they
race along the course during both days of the regatta.

If last year’s event is any indication, these children and their
families will be traveling to the Tampa Bay area from around
the country. A spokesperson for Team FOR, believes the
sailing center is an ideal venue and that all the participants,
regardless of where they are from, appreciate the high-
caliber racing Clearwater and this event will offer. 

LABoR of LoVE
Brad Martin (47), a
contractor living in
Belleair Bluffs, just
had to do it. He was
fascinated by
people’s jeeps and
he had to have one
of his own. But the
one he owns is
almost 70 years old. 

Martin discovered
the 1943 Ford Jeep
online but it was “a rust bucket.” Another person in
Brunswick, Maine had found the body of the jeep and started
the process of restoring it, but he only finished about 10%. 

In 2006, Martin drove to Maine, bought it for $8,500 and
brought it back to his garage in Belleair Bluffs. He worked on
it day and mostly nights for 6 months.

Martin restored everything with actual parts whenever
possible. It is painted a flat drab olive green color. He even
added replica amenities such as shovels, a helmet and a
rifle. Under the hood, there is a 4 cylinder, 60 HP engine. It
goes up to 60 miles per hour.

For the war effort of World War II, there were over 630,000
jeeps made. Ford made about half of them. Martin’s is a
‘G503’ model, known as a ‘Scout’ car. Some were first
known as a “Beep” car, named for the sound of the horn.
That model evolved into the Jeep that we know of today.

It is probably worth $16 - 20,000 today, but it is not for sale.
Martin did the work just to have it and drive it. He
participates in nearby parades and Veteran’s events. “It was
a labor of love,” Martin says. “I just enjoy driving it around
town and the beach.”




